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Guest Speakers  
  

Fashion entrepreneur, trends guru and media personality Craig Jacobs is undoubtedly someone who understands the zeitgeist - that 
elusive sense of what is driving consumer behavior right now. Having crafted a more than decade long career spanning fashion, 
entertainment and media, Jacobs has captured the shifting cultural identity of South Africa and its place in Africa through his work as a 
social columnist (writing the country’s leading society column with Gwen Gill in the Sunday Times), entertainment reporter and style 
influential. Acknowledged by the Design Indaba in its inaugural Design List (2004), he has drawn the international spotlight on the local 
design firmament through his work on publications such as True Love in South Africa, cream in Australia and US Weekly in the United 
States. His media background includes co-presenting a weekly youth radio programme (Australia), co-presenting fashion lifestyle 
programme Fashion Avenue with Jodie Kidd on  the US cable channel The Style Network) and as a roving reporter for The Style Report 

on etv for Nicky Greenwall. Jacobs, who studied media and sociology at the University of Technology (Sydney), believes that our tastes, interests and 
consumer behaviours do not happen by chance – a panoply of events, stimuli and environmental factors all play a role in what we chose to buy and how 
we chose to live. This sense of the underlying pattern driving contagious behavior is channeled into his work as one of the country’s leading trend 
architects through his TrendSpot column in the Sunday Times Lifestyle and as a lecturer on trends for the London International School of Fashion 
(Lisof). A creative strategist specializing in media and content, he has worked with companies including SAB Miller, Pick n Pay, The Foschini Group and 
Montblanc. Jacobs believes that we are moving globally to a new consciousness of honesty and emotional connection, and that is why he founded 
Africa’s first eco and ethically committed label, Fundudzi by Craig Jacobs in 2004. Fundudzi by Craig Jacobs has opened up a new path of connections 
and expertise for Jacobs, who engages regularly in the African retail and design landscape, working on projects across South Africa, Mozambique, 
Botswana and Angola. Understanding the growth potential of the continent, and its underlying challenges is at the heart of his knowledge base. His 
work has seen him appointed to the interim steering committee of the Gauteng Fashion Industry Council, a body which will co-ordinate design 
initiatives in Africa’s biggest and most economically powerful city. 
  

Passionate about both exploring and conducting qualitative research in Africa, Lesley Croskery started In Focus Qualitative Research in 
2003 in Cape Town. Deliberately small they remain focused on getting the best out of their research, working mainly in South Africa and 
Kenya. Prior to this, Lesley joined Research International South Africa in 1994, after 6 years of conducting multi-country research at 
Taylor Nelson Healthcare in the UK. Married, with 3 teenagers, Lesley achieved her black belt in karate 2.5 years ago and blows away the 
cobwebs by riding along Noordhoek beach on her aging ex racehorse. 
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Dr Sanchen Henning needs no introduction. She has already won a number of SAMRA Annual Conference Awards, and is without 
exception a most entertaining speaker. After completing a BA psychology degree in 1989, she was employed by South African Airways as 
a cabin attendant for the period 1990 to 1998. During this time she completed an Honours degree at the University of South Africa 
(UNISA) followed by a Master degree in Research Psychology at the University of Pretoria and a year internship at the Military 
Psychological Institute. In 2000 Sanchen joined the Marketing Intelligence team in Telkom doing Brand and Communication research, 
Product research, Customer Satisfaction research as well as participatory action research on community interventions as initiated by the 
Telkom Foundation, the Social responsibility section of Telkom. In addition, she worked with the Business Improvement Office where 
Lean methodologies were implemented to improve end-to-end value chain services within the technical service delivery system in 
Telkom. In 2009 she completed a DPhil degree in Consulting Psychology at UNISA and joined the UNISA School for Business Leadership in 2013, where 
she is now a senior lecturer. She is registered as Research Psychologist with the Health Professions Council of South Africa. 
  

Dr Alain Tschudin is the Executive Director of Good Governance Africa (GGA), a Pan-African, registered NPO with a focus on improving 
government performance in Africa. He decided to pursue this line of work because of the urgent need to empower citizens, the private 
sector and governments alike with independent, fact-based knowledge. GGA achieves this through our research, publications and 
advocacy work. Alain commenced his studies at the University of Natal, where he completed a Bachelor of Social Sciences degree with 
majors in Law and Psychology, followed by an Honours degree in Psychology. He registered with the HPCSA as a research psychologist in 
1999 and completed his Ph.D. in Psychology on social intelligence in dolphins and primates with a Commonwealth Scholarship at the 

University of Liverpool. Thereafter he held a Swiss Academy post-doctoral research fellowship at the University of Cambridge on social cognition. At 
this point, with his career on the rise, Alain felt that behaviour itself was not deep enough to advance knowledge; hence he returned to studies. He 
received scholarships from his college, Corpus Christi and the Faculty of Divinity to stay on at Cambridge. After reading for a Masters in Theology, Alain 
completed a Ph.D. in Ethics, on the meaning of being, focusing on inter-personal relationships and solidarity. Alain then moved to southern Spain, where 
he worked with the University of Seville and the European Commission on a project that explored the use of ICT to facilitate economic participation and 
social integration by immigrants and ethnic minorities. In his spare time he worked on creative writing, film production and his Spanish. In late 2009, 
Alain returned home to South Africa and in 2010 he served as CEO of a national leadership development agency, based in the Cape. From 2011-2014 he 
ran the Conflict Transformation and Peace Studies programme at the University of KwaZulu-Natal where he worked on identity politics with refugees 
and street traders in Durban, and on democratisation and human rights in a rural Zulu community. Prior to taking up his appointment at GGA, Alain 
worked as Lead Consultant for Save the Children International on unaccompanied child migration in southern Africa and then for UNICEF as the Child 
Protection Interagency Assessment Coordinator for northern Syria. Passionate about social justice, Alain is a family man who loves people and 
exploring the great outdoors, whether for a trek in the mountains, a surf-swim in the ocean or a run of around 90km. 
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Research Paper and Opinion Piece Authors  
 

Mike Beder has been a respected member of the Australian research community since 1990. Educated in South Africa, he worked for a 
range of Sydney-based companies including BIS Shrapnel (an affiliate company to BMI), Research International, Roy Morgan Research, and 
NFO Australia (now TNS) before branching out on his own in 2001. In 2004, he purchased a focus group recruitment agency which was 
rebranded to Qualitative Recruitment Australia in 2008. His current focus is the management of QRA and the development of a syndicate of 
online panels -named ResearchMinds with the Swedish-based panel management company Cint. ResearchMinds is currently active in 
Australia, New Zealand, Hong Kong, the UK and USA. Mike has held a variety of voluntary roles with the Australian Market & Social Research 

Society and the Australian Market and Social Research Organisation since 2001, including State Chairman, Board Member and has been a conference 
committee member on numerous occasions. 
 
P.J. Claasen is currently employed as Client Director in the research industry at Consulta Research. He has a very strong interest in the area 
of Performance and Positive Psychology, as well as coaching, mentoring, cultural change and people development. PJ has a Master’s Degree 
in Research Psychology (2008). 

 
Chris Davies is Innovation Partner at TNS South Africa. Chris works in TNS’s Global Technology Enabled Research arm, a work group of 
global experts within TNS that is focused on future-focused research and development. He specialises in the application of new streams of 
data to help clients grow through precise insights, achieved by harnessing the unprecedented volume of unstructured online consumer data 
available. Within TNS South Africa and the broader African region, Chris is responsible for implementing technology-infused research 
solutions, tailoring them to the needs of each unique market. He brings his global expertise and extensive understanding to local and 
regional clients, helping them to make sense of social media within the context of their bigger brand strategy. Chris has over 5 years’ 

experience working in research having touched a wide range of specialist areas, including Geospatial Analysis and Neuromarketing. However his 
passion lies in utilising social media insights alongside traditional research, informing a more holistic understanding of brands. Chris completed his MA 
in English Literature from Rhodes University in 2011, having juggled studying and working in research for 2 years. His current role within TNS South 
Africa and globally is that of Innovation Partner within the TER space. 
 
Jannie Els, aka The Numbers Guy, is founder and General Manager of a new business unit at Consulta Research called Advanced Analytics, 
that specialises in enhancing research insight through statistical analyses and predictive modelling. He describes himself as unusually 
infatuated with statistics. Jannie has an M.Sc. Financial Engineering (cum laude).  
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Rudo Maponga has been working as a Market Researcher (on the supplier side) providing qualitative and quantitative market research and developing 
effective business strategy for the past 11 years, of which the last 6 has been spent running her own research agency in South Africa, now a part of the 
Olive Communications & Media Group. After completing a Bachelor of Business Science Marketing (Honours) degree at the University 
of Cape Town, Rudo Maponga began her career in marketing research at TNS Research Surveys as a Junior Research Executive in 
2004, where she later became a Research Executive, working on a variety of accounts from financial services clients to FMCG to 
telecommunications. In 2007, she co-wrote a Southern African Marketing Research Association (SAMRA) Best Contribution to 
Research in Africa award-winning paper, titled The Rolling Stones: Exploring the Job-Hopping Phenomenon amongst Black 
Professionals in South Africa. Rudo has a Bachelor of Business Science - Marketing (Honours) from the University of Cape Town. She is 
currently enrolled in an Executive MBA through the HULT International Business School (first year completed).  
 

Andisiwe Mazibuko-Ntholeng is the founder of Birth'nidea. She has a passion for brands, research (both market and social) and 
Anthropology. Andiswe is an ex brand manager and anthropologist who now manages a boutique brand and market research agency 
with a social conscience. The agency houses a social network platform which allows consumers to post ideas on products or services 
that they wished existed. She is currently working on starting her PhD, focusing on understanding the parallels that exist between real 
life communities and social networks communities in the various social media platforms. Her prior experience was in research, FMCG 
and pharmaceuticals.  

 
Mluleki Ncube, CEO of Quest Research Services has an MBA Strategic Management (Thames Valley University), is currently completing 
his PhD in Business Leadership and is a Charted Marketer (CM) SA. Mluleki Ncube has significant experience in general marketing and 
media audience research. He was employed by SAARF as Technical Support Executive from October 2000 until February 2005 when he 
was appointed CEO at Quest Research Services. Mluleki was a part-time lecturer in marketing research at the AAA school of advertising 
from 2002 to 2006. He has travelled to countries such as Kenya, Ghana, Mauritius, Cameroon, Malawi, Nigeria, Tanzania, Zanzibar, 
Zimbabwe and Senegal coordinating the Pan African Media Research Organisation (PAMRO). Mr Ncube is a Director of PAMRO and was 
the chairperson of the SAMRA membership portfolio from 2005 to 2009. He has presented a number of papers at international and local conferences. 
 

Sibulele Nkunzi received a Master’s degree in Economics in 2014 from the University of the Witwatersrand. His career in research 
began at the National Research Foundation (NRF) where he worked as a research intern. He is currently working as a Junior 
Innovation Partner at TNS Global in the Johannesburg office. Sibulele is passionate about social media research. He works with the 
Innovation team which is continually exploring and incubating new methods and techniques of brand and market research, and 
subsequently releasing the leanings and approaches into the TNS business. He is involved in the design, execution, and analysis and 
reporting of social media research and innovation projects. 

 
Ingrid Olivier is The Community Guru and General Manager at Consulta Research’s Community Solutions. Ingrid has established herself as 
an expert in the field of marketing and communication. She has a good track record with a wide variety of industries. Her passion lies in 
enabling the Voice of Customer and Voice of Employee. She has an M. Com Marketing Management (cum laude).  
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Adhil Patel is Head of Thought Leadership at TNS South Africa. Adhil has working in quantitative market research on the supply side, 
and has more than 15 years’ experience in brand and communication research. He heads up the Thought Leadership Division at the 
TNS Global Brand Equity Centre (GBEC), which incorporates the Research & Development unit as well as Training and Knowledge 
Management. Adhil has consulted on studies for some of the world’s leading and most valuable brands across a wide range of sectors 
and product categories. He has authored numerous papers and spoken at conferences including ESOMAR Congress, ESOMAR 3D and 
the South African Market Research Association (SAMRA) Convention. For the past decade Adhil has been heading up a research and 

development team, as well as the TNS Statistical and Data Services team for a time, and have developed and delivered data processing training. Adhil is 
a graduate of the University of Cape Town, where he majored in Statistics and Economics. 
 
Shinell Pretorius has a Master’s degree in Industrial psychology in which high focus on positive psychology, coaching psychology and 
learning and development was given. Masters study The cross-cultural validity of the Conscientiousness scale of the South African Personality 
Inventory. Strong interest in Coaching and people development from out of a positive psychology methodology. She is currently employed 
as head of organisational development and human resources with responsibilities including coaching & mentoring at Consulta Research. 

Prof Adré Schreuder studied at the University of Pretoria obtaining  BCom, BCom Hons and MCom. He started his career in the 
Department of Post and Telecommunications, where after he joined the University of Pretoria as Lecturer. In 1991 he accepted a Senior 
Lecturer position in Marketing at the Rand Afrikaans University until 1993. During this time he obtained his Doctorate. In 1994 he 
accepted the position as Head of the newly formed Department of Marketing and Communication Management, and was appointed as Full 
Professor. He regularly facilitates local and international conferences and seminars in a wide variety of subjects in Marketing. He has also 
published various articles on Marketing-related topics. He is an active management consultant and researcher, specialising in the 

measurement of customer satisfaction. Prof Schreuder is CEO of Consulta Research. He regularly presents management courses dealing with 
management training, customer services management programmes and strategic work seminars. 
 
Chanel Whitcher is a graphic designer and has formed part of the creative team at TNS for the past year. Before she started her 
professional career, she dabbled in fine art for a year after which she moved on to graduate with an Honours degree in Graphic Design 
from the Faculty of Art, Design and Architecture at the University of Johannesburg. With 5 years of experience in advertising and media as 
well as her love for humanity, she has developed a great curiosity of why and how marketers compile creative briefs. With her passion for 
people and advertising she naturally fell in love with market research. 
 

Jessica Wilson, also known as The Social Butterfly, is Client Director & Communication Specialist at Consulta Research. Jessica is a 
Community Developer for ConsultaPanel, and is passionate about human interaction, online engagement, and the written word. She is 
always fascinated with what motivates people to “click”. She has a B. Com (Hons). 

 


