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MINUTES OF THE ANNUAL GENERAL MEETING OF 
THE SOUTHERN AFRICAN MARKETING RESEARCH ASSOCIATION 

Held on 28 August 2017 at 14h00 in Johannesburg (The Campus, Bryanston) 
 
1. Welcome and apologies 
 
The meeting agreed that the SAMRA Chief Executive, Leonie Vorster, would chair the meeting in the 
absence of Sheila Akinnusi. Leonie Vorster welcomed those present. Attendance was recorded as follows: 
 

Name Surname Membership Attendance 

Joe Boniaszczuk Organisation Online 

Anita Botha Independent In person 

Duncan Brett Organisation Proxy: Leonie Vorster 

Alexan  Carrilho Organisation Online 

Margaret Constantaras Independent Proxy: Leonie Vorster 

Jani De Kock Independent Proxy: Leonie Vorster 

Annemarie de Raay Organisation In person 

Graham Easton Independent Proxy: Leonie Vorster 

Lara Faris Independent Online 

Alex Kessel Honorary Member Proxy: Leonie Vorster 

Kagiso Khaole Organisation In person 

Kathryn Kure (Steenkamp) Independent Proxy: Leonie Vorster 

Nina Lewin Independent Online 

Nontuthuzelo Mashaba Non-member In person 

Rosemary McHarg Independent Proxy: Leonie Vorster 

Shaun Naidoo Organisation In person 

Mamapudi Nkgadima Organisation  Proxy: Jan Wegelin 

Gareth Pearson Organisation In person 

Henk Pretorius Organisation In person 

Josie Rowe-Setz Organisation Proxy: Leonie Vorster 

Adré Schreuder Organisation Online 

Jill Solomon Independent Online 

Helen Strong Independent In person 

Elsa Thirion-Venter Organisation In person 

Hayley van Schalkwijk Organisation In person 

Leonie Vorster Non-member In person 

Monica Waisman Honorary Member Proxy: Leonie Vorster 

Jan Wegelin Independent In person 

 
Apologies were recorded for the following members: 
 
Sheila Akinnusi 
Nicolas-Patience Basabose 
Esther Brain 
Billy Coop 
Karin Du Chenne 
Leanne Freeman 
Promise Gumbo 

Neil Higgs 
Heather Kennedy 
Marna Kirchner 
Talent Mathuthu 
Stephanie Matterson 
Louise McRobert 
Liza Rogers-Nolte 

 
The SAMRA members present constituted a quorum and the meeting commenced at 14h00.  
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2. Minutes of the Annual General Meeting held on 10 August 2016 
 

The minutes of the Annual General Meeting held on 10 August 2016 were adopted without changes. 
Proposed by: Elsa Thirion-Venter 
Seconded by: Jan Wegelin 

 
3. Chairman’s Report 
 
Leonie Vorster read the Chairman’s report prepared by Sheila Akinnusi: 
 
Good Afternoon Ladies and Gentlemen. My name is Mrs Sheila Akinnusi, the current chair of the 
2016/2017 SAMRA Board. I would like to thank you all for your time and presence here today and on behalf 
of the board and I, we look forward to discussing matters that affect the effective functioning of SAMRA. As 
part of the Chairman’s duties, I have the honour of presenting key highlights of SAMRA’s activities for the 
past year, starting with an outlook on the market research industry. 
 
3.1 Industry  
 
Against the backdrop of living in the confines of the 4th industrial revolution, driven predominantly by the 
evolution of digital technology, the world is experiencing exponential rates of change. I’m sure we can all 
agree that this phenomenon has created simplicity and complexity in equal measure. The simplest way to 
describe this environment is through the acronym super-VUCA, meaning volatile, uncertain, complex and 
ambiguous. 
 
The market research industry is no exception in this regard, where the uses of concepts as such artificial 
intelligence, social media, big data, machine learning and others have become part of daily conversation. 
Stating that “the world is changing” is simply irrelevant in 2017. This IS the new world where businesses 
and the market research industry alike have the difficult task of asking themselves- “How quickly do we 
want to integrate ourselves into the new normal?” This quest is easier said than done, however all great 
conquests have always begun by taking one step forward, then another step and so on and so forth.  
 
But the change the world and the market research industry is experiencing may not have to increase rates 
of anxiety, complexity and confusion alone. This new way of working and delivering value to businesses and 
society provides endless opportunities to redefine who the industry is to society. To learn new skills, solve 
bigger problems, stretch and challenges ourselves to leave a better impact on our world, by harnessing the 
power technology has to offer us. Rather than viewing non-traditional market players as threats, the 
question becomes how do we embrace their way of working for our own benefit? The pie is big enough for 
everyone to share, but he/she who gets the biggest and tastiest slice depends on how hunger we all are! 
 
However, in pursuit of reaching an equilibrium state of maintaining our individual and organisational 
identities, let us not forget the basics and hold us true to our craft. These qualities include ensuring 
trustworthy, quality, insightful and value-adding research is delivered to our various stakeholders in a 
manner in which we can all be proud of.  
 
3.2 Strategy  
 
To fulfil SAMRA’s commitments to its members and various stakeholder groups, the 2016/2017 strategy 
remains focused on three priorities namely: Growing the marketing research, social research and opinion 
polling research industry; enhancing quality and professionalism; and finally delivering stakeholder value.  
 
Over and above this mandate, is a strong emphasis on remaining in the ’black’ on the association’s balance 
sheet. This means that every effort to ensure value is delivered to our members whilst aggressively seeking 
revenue opportunities remains the Board’s top priority. It’s a simple task to articulate; however the Board 
is fully aware that execution will be a tough challenge. A challenge we are ready to face head-on. 
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3.3 Partnership  
 
One of SAMRA’S key strategic objectives is to proactively market, advocate and lobby on the behalf of the 
industry. As a commitment to this objective, SAMRA continues to maintain mutually beneficial relationships 
with ESOMAR, where we are represented on the Associations Sounding Board and the GMR Sounding 
Board amongst others. Most noteworthy developments within the ESOMAR association is SAMRA’s 
pending decision to adopt their recently revised ESOMAR Code, and by way of signing the new Association 
partnership agreement.  
 
SAMRA also a formal member of the Global Research Business Network, where SAMRA’s CEO currently 
serves on the GRBN Board representing the African Market Research Association, and SAMRA has recently 
signed an agreement with their Learning Centre to encourage content marketing of relevant research 
learning material. 
 
Another important partnership is the African Market Research Association which was established last year. 
The purpose of this association is to represent market research from across the continent in a unified, 
strong and professional manner. SAMRA was also the proud host and event partner of the inaugural Africa 
Forum 2017, which was a great success. As an active participant in the industry, SAMRA is represented on 
the board of AMRA, where South Africa remains the administrative headquarters until March 2018.  
 
As a professional industry, governed by ethics and standards, SAMRA’s partnerships with the Services SETA, 
South African Qualifications Authority and Quality Council for Trades and Occupations continue to ensure 
that appropriate skills and practices are upheld, in order to maintain our industry’s reputation amongst 
various stakeholder groups.  
 
All of the above is achieved the SAMRA CEO’s constant engagement and attendance at key strategic 
meetings including attendance at the annual ESOMAR Congress, various associations and representatives 
meetings, GRBN and AMRA meetings.  
 
3.4 Financials and Budget  
 
The full financial report will be delivered by the Treasurer. This year SAMRA unfortunately showed a 
significant deficit of R 344,385. In light of the tough economic landscape, the Board continues to manage 
the budget stringently. Conscious efforts to identify cost saving and revenue generating opportunities are 
always at the forefront of the Board’s agenda, as ensuring a healthy budget contributes to the effective and 
efficient running of the association. 
 
3.5 The SAMRA Board  
 
The current SAMRA board, which has met regularly this year, continues to comprise of a healthy balance 
and representation from supplier, client and academia. The 2016/2017 SAMRA Board comprised of Alexan 
Carrilho, Henk Pretorius, Shaun Naidoo, Nontuthuzelo Mashaba, Ineke Prinsloo, Leonie Vorster (CEO) and I. 
The Memorandum of Incorporation and Company Rules hold the term of the board members at three 
years. The process for nominations for new directors has been concluded and will be presented to this 
AGM for approval. The new chair will be elected by the Board at the first Board meeting following the AGM 
with a communication to follow to all members thereafter.  
 
I would like to personally thank each board member for their time and valuable contribution to SAMRA this 
past year. Most especially, I would like to thank Leonie Vorster (CEO), for her tireless efforts to keep the 
association well managed and respected within the industry at large. This has not been an easy task to 
achieve especially without the administrative support that is needed; however her willingness to work hard 
and go the extra mile has not gone unnoticed.  
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3.6 Membership  
 
The SAMRA Organisation Members in 2016/2017 has grown from 110 to 119 representing an 8% growth as 
opposed to 5% in the corresponding period last year. In addition, our Associate member base has reflected 
a growth of 2% increasing from 1577 members to more than 1606 members.  
 
In summary there are:  
 
▪ 119 Organisation Members, with 1606 Associate Members; and  
▪ 164 Independent members, down % 5 from 2015/2016 
 
As of last count there are 10 Organisation Membership applications and 22 Independent Membership 
applications pending. Membership has continued on a positive growth trajectory, albeit that it slowed 
down significantly and slanted negatively for Independent Membership. It is important to note the 
following:  
 
▪ Twenty Two (22) Independent Memberships and Twelve (12) Organisation Memberships were 

withdrawn due to non-payment or failure to meet membership renewal requirements.  
▪ Nineteen (18) Independent Membership and no Organisation Membership resignations were received.  
▪ Two (2) Independent members transferred to Organisation Membership and one (1) organisation 

membership was transferred to an independent membership. 
▪ New applications were approved for 18 Independent Memberships and 3 Organisation Memberships.  
 
SAMRA would like to thank all its current and future members for their continued support, in these 
challenging times. It is with your commitment that the association is able to deliver a quality service to the 
industry at large.  
 
3.7 The SAMRA Office  
 
Securing a Membership Administrator to manage the ever-growing administrative demands in the SAMRA 
office remained a key challenge in the past year. The ongoing search for a suitable candidate has affected 
service delivery and placed continuous pressure on the CEO to ensure all administration, financials and 
member communication are running smoothly, whilst driving the strategic agenda for the association. 
 
Maintaining every aspect of the office’s mandated duties remains a key priority to the Board and CEO, 
where interim plans have been put into place to ensure all tasks and responsibilities are well managed until 
a suitable candidate is appointed. The position was advertised in May/June of 2017 and interviews are 
scheduled to commence in August 2017. 
 
SAMRA’s lease agreement at Regus Offices in Bryanston is coming to an end at the end of October 2017 
and as such, the Board has sought the opportunity to look for more value at alternative locations. After 
careful thought and consideration, SAMRA will be moving to The Workspace Office Suites in Sunninghill 
Gauteng, thereby achieving a total saving of R60, 000 per year in rental fees.  
 
3.8 Activities  
 
I would like to highlight a few of the activities of the past year: 
 
3.8.1 Talent Initiatives and Professional Recognition  
 
Survey Interviewer qualification: SAMRA submitted the assessment design in November 2016 and received 
feedback from the QCTO on 29 June 2017. SAMRA is currently reviewing the feedback and proposed 
changes will be re-submitted to QCTO for final approval prior to launching the initiative.  
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SAMRA Accredited Marketing Researchers (SARs): SAMRA has maintained its recognition by the South 
African Qualifications Authority (SAQA) as the Professional Body for Marketing Research. SAMRA has 
consistently achieved green status (i.e. compliance) for our data submissions to SAQA related to the SAMRA 
Accredited Marketing Researcher (SAR) designation. 
 
Market Research Analyst Qualification: In May 2016 SAMRA submitted an application to develop a 
qualification for (senior) research executives, with the support of the Services Sector Education and 
Training Authority. This will allow for learning and career progression and professional recognition for 
researchers that meet industry needs and will address the skills shortage at this level. To date SAMRA is still 
awaiting feedback from the QCTO and will notify members any of developments as they arise. 
 
Higher Education Advocacy: SAMRA currently represents the industry on the academic Advisory Boards of 
Tshwane University of Technology and UNISA. In addition, we have presented guest lectures about 
research ethics and research as a career to students at University of Johannesburg, Monash University and 
UNISA.  
 
The SAMRA Looking for Work Service and Bursary services will be re-launched during the new financial 
year, in an effort to enhance the end user experience. An exciting new addition added to the SAMRA 
agenda for the coming year will be to launch the already designed SAMRA Mentorship programme. The 
purpose of the programme is to facilitate knowledge sharing and dialogue amongst seasoned professionals 
within industry and those who have a willingness to learn from the experience of many competent and 
respected peers and colleagues. 
 
3.8.2 Communications 
 
SAMRA’s media presence has increased substantially since the 2014/2015 period (+27.5% y-on-y), where 
media coverage was obtained through 79 inserts (i.e. 19 television, 10 radio, 14 print and 33 Internet 
inserts) at a total value of R2,952,055. SAMRA’s online presence accounted for 63% of coverage, driven by 
various medium’s including SAMRA’s social media profiles on LinkedIn, Twitter and Facebook. As a Board, 
we are especially pleased with this outcome, as all returns have been generated at no financial cost. In 
addition, communication across SAMRA’s members was also facilitated, where more than 22 Request for 
Proposals Services have been sent to members between March 2016 and February 2017. 
 
The SAMRA website was revised at the end of 2016, to improve accessibility, usability and aesthetics. In 
addition to the new user-friendly website format, the Global Research Business Network content marketing 
partnership is expected to deliver good value to all SAMRA members.  
 
For seven months of the financial year, SAMRA Updates were communicated to members via the SAMRA 
newsletter, in addition to ad hoc communications via email. 
 
3.8.3 Events 
 
The SAMRA Annual Conference 2016 was held at the Velmore Hotel in Centurion, on 11 and 12 May 2016. 
The conference had around 100 delegates attending, with 72% of the audience from research supplier side 
and 28% from client-side. We were very fortunate to secure keynote speakers that brought with them a 
wealth of insights and world views, presenting a diverse range of topics, including even fashion! 
 
The winners of this year’s Annual Conference awards were: 
 
▪ Best Overall Paper: Adhil Patel and Chris Davies – Going from Qual to Quant with Visual Content 
▪ Best First-time Speaker: Chris Davies – Making social media analytics scalable – integrating social media 

data with shorter, smarter surveys 
▪ Kantar TNS Innovation Award: Adhil Patel and Chris Davies – Going from Qual to Quant with Visual 

Content 
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▪ People’s Choice Award: Adhil Patel and Chris Davies – Going from Qual to Quant with Visual Content 
 
In an effort to foster joint relationships with members and enforce of legislation to educate various 
stakeholders, since the last AGM, SAMRA hosted the following events: 
 
▪ An Introduction to Qualitative Research Course on 15 November 2016 in Johannesburg 
▪ Hosted the Inaugural Africa Forum in February 2017 in Johannesburg 
 
3.8.4 Public Protection 
 
SAMRA hosted five webinars regarding the ethical requirements for research and developments in this 
regard locally and internationally. 
 
Since our last Annual General Meeting, a notable increase in the number of queries related to privacy 
issues and complaints regarding non-payment and research quality have been observed. To quantify these 
observations, a 57% increase since 2015/2016 in queries resulted in 85 recorded queries. 37 complaints 
related to contraventions of the SAMRA ESOMAR Codes of Conduct were handled over the 2016/2017 
period related to the following: 
 
▪ 5 complaints referred to DMASA 
▪ 15 complaints against non-members, who have been informed of and engaged regarding their 

unethical conduct 
▪ 13 complaints against members, resolved without any disciplinary process 
▪ 4 complaints against members, adjudicated by the SAMRA Ethics Committee. The verdicts included one 

member being found guilty (current in the appeal period) and three members being found not guilty.  
 
It is encouraging to note that most queries and complaints are resolved through formal, structured 
processes defined by SAMRA. However, every effort should be exercised by all within the industry to 
familiarise ourselves with the rules stipulated within the codes of conduct and adhere to them. This is 
necessary in order for the market research industry to maintain a favourable reputation within society.  
 
3.8.5 Publications 
 
Towards the latter period of 2016, the SAMRA Journal was published and circulated to SAMRA Organisation 
Members, SAMRA Independent Members and SAMRA Accredited Marketing Researchers (SARs), as well as 
to Higher Education Institutions in South Africa and in the rest of Africa. Given rising printing and 
distribution costs, the Board is currently reviewing ways to save costs by offering online versions of these 
publications going forward. 
 
The SAMRA Yearbook 2016 is currently at the printers, after a change of supplier, and major delays to 
secure enough advertising revenue to proceed. 
 
The annual SAMRA Salary Survey 2016 was completed, and SAMRA members in South Africa participated in 
the annual ESOMAR Global Market Research Study 2016. This report is due to be published in the near 
future.  
 
3.8.6 Other Member Products and Services 
 
The SAMRA website continues to reserve space for parties who wish to communicate initiatives to help 
those less fortunate than us. Members are free service to advertise registered non-profit organisations that 
they support, the URL for their website, and a motivation for supporting the particular organisations. Each 
SAMRA Independent Member and each SAMRA Organisation Member can list one organisation/initiative at 
any given time. The initiative must be registered as a non-profit company/organisation, offer assistance to 
communities, groups or individuals in need and must do work in at least one African country. The Board 
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would like to encourage all members to use this service, as we are all aware of the plight of many in need 
and living amongst us.  
 
The SAMRA Red List, a database of individuals who have opted out of participation in all research 
conducted by SAMRA, is up and running. This national opt-out database will be crucial with the forthcoming 
implementation of the Protection of Personal Information Act (4 of 2013), to safeguard the exemption of 
research from the requirements of the Act. In light of this requirement SAMRA is exploring the possibility of 
investing in an API to ease the process of verifying large amounts of data instantaneously. An online 
demonstration of the system’s functionality was held on the 24th February 2017 and another session is 
scheduled for August 2017. 
 
The SAMRA Research Participant Database (RPD) is currently being debugged and enhanced based on user 
feedback. To date there are only 15 users, where no clients or recruitment agencies are currently using the 
facility. SAMRA would like to urge all members to consider using the facility to track research participation 
nationally and verify research participation in an effort to eliminate fraudulent, unethical and poor quality 
research participant recruiting. An online demonstration of the system’s functionality was held on the 24th 
February 2017 and another session is scheduled for August 2017. 
 
Three industry job advertisements were placed in the Career section of the SAMRA website in the last year. 
In an effort to generate additional income, the service is now also available for non-member at a slightly 
higher price.  
 
Conclusion 
 
In conclusion, the 2016/2017 financial year has been one of great challenges and equally one of great 
success. The Board and I look forward to serving your interests well into the future and through the 
competent stewardship of the SAMRA CEO, Leonie Vorster. It is through her enthusiasm and passion for 
the industry that I can confidently say, the future of the market research industry is bright. To all of you 
here today, thank you once again for your support and involvement in the industry. SAMRA only exists to 
serve you in your various capacities and we are committed to the task. As we all forge ahead towards the 
turbulent unknown, let us make every effort to collaborate and operate as a collective, to ensure our future 
a broader societal context.  
 
4. Treasurer’s Report and Annual Financial Statements as at 28 February 2017 
 
Alexan Carrilho presented the Annual Financial Statements. 
 
4.1 Introduction 
 
SAMRA used DECO Chartered Accountants as the auditor. Hendrik Venter was the bookkeeper during this 
period. A deficit of R 344,385 was made during the 2016/2017 financial year. This is an increase of R 
240,564 compared to the deficit shown in 2015/2016. In short, revenue was down 21.8%, the cost of sales 
was down 48.4% and the deficit was up by 231%.  
 
4.2 Financial Report   
 
The total cash at hand on 2 August 2016 was R1, 428,989.35 comprising the following two accounts: 
 
▪ Current Account:    R             7,159.34 
▪ Marketlink Account:   R     1,421,830.01 
 
This is slightly down (6%) from 2014/2015.  
 
As at 2 August 2017, the total cash at hand is R 1,265,990 (about 11% down). 
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4.3 Membership Fees 
 
As it stands the membership fees for the 2017 / 2018 financial year are as follows: 
 

Mar 2017 to Feb 2018 Annual Turnover/Budget of the 
Organisation:  

 Annual Membership Fee for the 
Organisation:  

Independent   Not applicable – per individual  R1,450.00 

Organisation   < R 2 million  R1,000.00 

R 2 million – R 5 million  R2,800.00 

Between R 5 million & R 10 million  R5,600.00 

R 10 million – R 20 million  R9,000.00 

Between R 20 million & R 50 million  R12,500.00 

R 50 million & more  14,200.00 

Mar 2017 to Feb 2018 Headcount (Employees Only):   Annual Service Fee Per Worker: 

Independent  Included in membership fee  

Organisation  1 to 10  R360.00 

11 to 20  R300.00 

21 to 50  R240.00 

51 to 100  R210.00 

100+  R120.00 

 
This was a 7% increase in fees across the board. 
 
Organisation members have the option being billed twice a year i.e. March and September. These were the 
fees invoiced for in March 2017.  
 
4.4 Insurance 
 
SAMRA obtained Directors’ and Officers’ Liability insurance in July 2013 and this has been renewed 
annually. The annual cost is around R5,700.00. The limit of indemnity is R5 000 000.00. 
 
4.5 Assets  
 
SAMRA’s total assets decreased by 34.9% from R 1,755,206 in 2015/2016 to R 1,142,153 in 2016/2017. The 
Nett Asset Value in 2015/2016 was R 1,257,814 compared to R 955,439 in 2016/2017. This is a 24% 
decrease. 
 
4.6 Cash & Debtors  
 
Accounts receivable decreased in 2016/2017 from R699,250 in 2015/2016 to R296,237. 
 
The bad debt provision has been increased in 2016/2017. This has increased from R 84,809 to R 95,470. We 
did not write off any bad debts instead we handed the accounts over for collection. SAMRA Board took the 
decision to hand people over for debt collection in 2013/2014. The debts until May 2014 were handed over 
in November 2014. These handed over debts were from June 2010 up until May 2014. Debts after that 
have not been handed over as yet.   
 
4.7 Revenue  
 
SAMRA’s gross surplus for 2016/2017 decreased by 11.0% R 1,230,349 in 2016/2017 compared to R 
1,382,747 in 2015/2016. 
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The investment revenue stayed stable between 2015/2016 and 2016/2017. It went from R 62,274 in 
2015/2016 to a few hundred Rand more at R 62,792 in 2016/2017. 
 
The annual conference brought in much less revenue in 2016/2017. There was a decreased of 48.7% in 
2016/2017.  
 
The value from subscriptions decreased slightly in 2016/2017. The revenue was R 967,503 compared to 
R977,919 in 2015/2016. This is a 1.1% decrease. 
 
The trade receivables decreased from to R 464,400 in 2015/2016 compared to R298,651 in 2016/2017. This 
is a 36.0% decrease. 
 
4.8 Operating Expenses 
 
SAMRA showed a deficit of R 344,385 which constitutes a 231% increase. SAMRA managed to control the 
expenses during this period with a minimal increase in operating expenses. The expenses for the 
2016/2017 were R 1,637,696 compared to R 1,555,940 in 2015/2016, a difference of R 81,756. This is a 
5.3% increase, which was below inflation. There are a few expenses I would like to mention that increased 
or decreased significantly over the financial period. 
 
▪ There was a 23.5% increase in costs associated with office rental in 2016/2017.  
▪ Staff recruitment costs were up in 2016/2017 due to the resignation of the office administrator and 

looking for a replacement.  
▪ The accounting fees for 2016/2017 were decreased by 5%.  
▪ There was a 57.3% decrease in the auditor's remuneration. 
▪ The bank charges have been reduced by 8.9% due to minimal use of the facility and stricter controls in 

place. 
▪ Costs associated Board meetings increased by 45.2%.  
▪ There was a significant decrease in costs associated with printing and stationery. We saw a 73.3% 

decrease in costs here. 
▪ The costs associated with subscriptions increased by 53.4%. 
▪ The costs associated with telephone and fax were reduced by 81.9%. 
▪ There is also a decrease (48.4%) in the cost of sales for 2016/2017.  
 
4.9 Financial Statements 
 

The SAMRA Annual Financial Statements as at 28 February 2017 after auditors’ review, and the Treasurer’s 
Financial Report, (including subscription fees and recognition fees for 2017/2018) were approved via email. 
Proposed: Henk Pretorius 
Seconded: Elsa Thirion-Venter, Gareth Pearson 

 
4.10 The Way Forward 
 
The following are planned to increase income and cut costs: 
 
▪ Income from a SAMRA Consulting service, including ethics auditing and monitoring, and client-specific 

solutions such as writing research specifications. Members will be consulting in the development of the 
service, to ensure SAMRA does not compete with members, and SAMRA does not incur liability. 

▪ Income from additional publications, including research about research, the Yearbook becoming an 
annual report, without advertising, and separate advertising. Members should vote on print vs. 
electronic publication options. 

▪ Office rental savings, by moving from The Campus. 
▪ Income from interviewer qualification assessment and recognition Africa-wide. 
▪ POPIA-related membership growth from related industries such as technology and consulting, with 
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research exemption based on the Code of Conduct, with additional monitoring demand. 
▪ Growth from the rest of Africa, working in South Africa. 
▪ Advertising revenue from outside market research. 
▪ Increase networking events, that are shorter and cheaper, regularly. 
▪ Lobbying academia and develop a programme to get new entrants into the industry. 
 
The SAMRA Chief Executive Officer presented the annual budget 2017/2018 and year-to-date management 
accounts.  
 

ITEM Budget End Feb 2018 YTD 2018 at June 

Income Expenditure Income Expenditure 

Membership   1,000,000.00                      -         771,716.00    

Professional recognition        97,000.00         20,000.00         41,280.00    

Annual conference      715,700.00       480,088.19       715,700.00       483,543.06  

Professional development      100,000.00         40,000.00         14,100.00         17,728.78  

Publications      150,000.00         30,000.00         23,939.00           1,741.03  

Advertising through SAMRA        20,000.00                      -        

Database subscription        40,000.00         40,000.00      

Consulting        50,000.00                      -        

Other income        63,000.00                      -           19,579.35    

Info comm tech                     -           33,000.00           12,333.08  

Financial                     -           72,000.00           51,403.79  

Marketing                     -           55,000.00             7,308.79  

Facilities                     -         152,000.00           61,873.87  

Administration & governance                     -           15,000.00             6,731.49  

Human resource management                     -      1,196,000.00         371,218.20  

Total   2,235,700.00    2,133,088.19    1,586,314.35    1,013,882.09  

Surplus  R                            102,611.81   R                            572,432.26  

 
5. Election and Appointment of the Auditors 
 

Members approved the appointment of Deco Chartered Accountants (Marié Janse van Rensburg) as the 
SAMRA Auditors for the ensuing year. 
Proposed: Elsa Thirion-Venter 
Seconded: Jan Wegelin 

 
6. Election and Appointment of the SAMRA Board of Directors 
 
The following Director resigned shortly before the Annual General Meeting: 
 
Representing Academia:   Nontuthuzelo Mashaba 
Representing Small Research Users:  Ineke Prinsloo 
The Chairman thanked the Directors who resigned for their service. 
 
The following Directors remain on the SAMRA Board for 2017/2018: 
Ex officio (SAMRA Chief Executive Officer): Leonie Vorster 
Representing Large Research Suppliers:  Alexan Carrilho 
Representing Large Research Users:  Sheila Akinnusi 
Representing Medium Research Suppliers: Henk Pretorius  
 
The following Directors were elected at the Annual General Meeting for 2017 to 2020: 
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Representing Small Supplier and Freelancers: Shaun Naidoo (90% majority vote) 
Representing Small Research Users:  Jill Solomon (unopposed) 
 

Resolution 1: The Annual General Meeting resolved that the SAMRA Board of Directors for 2017/2018 is as 
follows: 
Ex officio (SAMRA Chief Executive Officer): Leonie Vorster 
Representing Large Research Suppliers:  Alexan Carrilho 
Representing Large Research Users:  Sheila Akinnusi 
Representing Medium Research Suppliers: Henk Pretorius  
Representing Small Supplier and Freelancers: Shaun Naidoo 
Representing Small Research Users:  Jill Solomon 

 
7. Proposals to the SAMRA Annual General Meeting 
 
The following resolutions were carried unanimously (100% of votes): 
 

Resolution 2: The SAMRA members voted to adopt the revised ICCESOMAR Code of Conduct (2016), to 
replace the previous ESOMAR Code of Conduct (2008 and 2015) via electronic vote. 

 

Resolution 3: In the Company Rules, update the research-related roles throughout to read: Market 
research, social research, opinion polling, data analytics and research-based consulting products and 
services or any component of these 

 

Resolution 4: In the Company Rules, add to the Data collection role under 1.11.5: Interviewer, 
Moderator, Research Participant Recruiter, Panel/Sample Supplier 

 

Resolution 5: In the Company Rules, add to the Data collection role under 1.11.5: Including both primary 
and secondary data 

 

Resolution 6: In the Company Rules, change 1.11.6 to read: SAMRA Honour Roll member whose work 
resulted in the award of Honorary member status by the SAMRA Board 

 

Resolution 7: In the Company Rules, change 2.2 to specify Associate member 

 

Resolution 8: In the Company Rules, change 3.4.2: SAMRA Accredited Fieldworker to SAMRA Accredited 
Interviewer (Quantitative) (SAIN) 

 

Resolution 9: In the Company Rules, change 3.4.2 SAMRA Accredited Researcher (SAR) to SAMRA 
Accredited Marketing Researcher (SAR) 

 
The following resolutions were carried by majority vote: 

 

Resolution 10 (99.87% majority vote): In the Company Rules, add to 2.6 or from outside the SAMRA Board. 

 

Resolution 11 (99.87% majority vote): In the Company Rules, change 3.2.1: Organisation Membership 
Criterion 4. as per the AGM 2013 decision: decrease from 10%, to if 5% of Associate memberships are 
withdrawn on ethical grounds, the Organisation membership will be withdrawn. 

 

Resolution 12 (99.87% majority vote): In the Company Rules, remove under 3.4.2: If a Member has been 
an Associate Member or Independent Member for more than one (1) year immediately preceding the 
application, the Member may apply for recognition as a SAMRA Accredited Fieldworker. 
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Resolution 13 (99.87% majority vote): In the Company Rules, remove from 6.3 If membership has been 
terminated by the SAMRA Board 

 

Resolution 14 (78.30% majority vote): In the Company Rules, add to 6.4.6.4 a) If a hearing is warranted: 

 

Resolution 15 (78.17% majority vote): In the Company Rules, add to 6.4.6.4 b) If a hearing is not 
warranted, adjudication will commence with the existing evidence and without holding a hearing. 

 
8. Other business 
 
No other business was discussed. 
 
9. Adjournment 
 
The SAMRA Chief Executive Officer thanked the members, and the SAMRA Board for their support.  
The meeting was adjourned at 17h08. 
 
Signed: 
 
 
 
 
 
____________________  ____________________ 
Leonie Vorster           Alexan Carrilho 
Chairman      Treasurer 


