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It is becoming increasingly more difficult to keep up with trends, customer needs, popular 

opinions and competitors. At the same time, staying at the forefront of the market is vital to 

success (Stokes, 2013:41). The only way for brands to keep relevant and to ensure that they 

are satisfying their consumers’ needs is through market research. Organisations such as “The 

South African Marketing Research Association” (SAMRA) have always valued quality 

research and expanding the knowledge within the industry. 

The modern world is unpredictable because of things changing quickly in the digital age. There 

have been various predictions on the future of market research but there is no bigger impact 

or factor such as the digital age and tools taking over. It is predicted that traditional market 

research agencies who do not change will go out of business because as digital tools and 

platforms such as the internet, social media and various digital monitoring tools are made 

available DIY marketing research will take over (Michael, 2015). This will mean real time 

insight on issues (with so much being automated online) and no sole proprietor will be 

influencing marketing decisions. This is very intriguing to me because my personal research 

can be done reliably with less cost because of digital tools and be shared easily globally to 

add input to the marketing industry because of the different platforms. A recent topic I have 

been exploring is the glamorisation of western culture in marketing and media and its affect in 

South African cultures and customs. This topic is very multi-disciplinary, going in to psychology 

and anthropology. Having access to research proposals of minor companies and personal 

research papers to understand various principals was made possible because of the large 

databases now available online, doing survey and focus groups online allowed me to get 

insight and perspectives from all over South Africa.  

The internet is built for research because of the data footprints left behind by every consumer 

interaction or purchase (Stokes, 2013:43). “Online market research is the process of using 

digital tools, data and connections to glean valuable insights about a brand’s target audience” 

(Stokes,2013:41), it can be used for more than just identifying target audiences but collecting 

data on competitors and other market factors. Modern day marketers should be able to utilise 

digital tools and have a good understanding of how digital methodology can better their 

research’s reliability and minimise cost. By being able to do online surveys that can be easily 

adjusted, online focus groups and track consumer behaviour and trends, it has never been 

this easy to collect data.  

Technology and the market research industry will merge in to one and this is a very exciting 

time as I am very passionate about both. I have grown up within the generation that 

experienced the non-digital age throughout childhood, meaning that traditional methods will 

not be fully discarded with me, but still lived my teenage years right through the boom of the 

digital age, so I know the full impact the internet has. This has made me very interested in 
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keeping up with certain tools such as Google Adwords, keyword planning and search engine 

optimisation leading me to be very interested in strategic digital marketing. This coupled with 

research expertise that I hope to inherit through meeting people and working within the market 

research industry is how I hope to bring new insight in the industry as I believe everyone has 

something interesting to give especially within a diverse country like South Africa.  

SAMRA has always been for quality and reliable research being the basis of informed decision 

making in the industry, the digital age has not only made this easier to achieve this but has 

also opened so many opportunities by creating new research methodology and sharing 

research. I am most passionate about the creation of knowledge making the market research 

industry coupled with digital marketing where I see myself building a career and growing.  


