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Evolution of the Research industry 

Business faces challenges at some time or another. It is important to recognise what these challenges 
are in order to find ways of overcoming these. Market research provides solutions to help you 
successfully improve or expand your business, enter new markets, launch new products or better 
understand your internal or external business environment. With the evolution of needs in business, 
industries, especially consumer needs, research is pivotal to ensuring that the specific market needs are 
satisfied in an informed manner. 

In prior years research was conducted by researchers going from door to door and personally 
completing a questionnaires, which would then be manually check by a head of departure, and then 
manually captured. 

With the evolution in technology has enabled respondents to complete a questionnaire online and 
submit this electronically. While the questionnaire is being submitted by the respondent, the software 
conducts a validity check of the responses. The electronically submitted data is then electronically 
consolidated using various advanced software packages. By using different commands the data is 
manipulated by the system and the information extracted from the consolidated data, which can then 
be used to make inference to compile a research report, taking the research objectives and the research 
problem into consideration.  

Personal Contribution to Research 

Being female from a past which has been disadvantaged, I could benefit from acquiring additional skills 
and knowledge in the research space. Having access to this information will position me to empower 
communities which would otherwise be overlooked and this would place them in a position where they 
could actively contribute to our economy instead of having the continued grow in dependency on 
limited  state resources.  

Skills Requirements 

Communication 

The necessary skills for current market research is understating how research is conducted. Cleary 
defining what the problem is. Individual time commitment. The ability to communicate well, that is 
orally and also the ability to articulate outcomes in writing to the target audience in a manner that the 
message is correctly understood and ambiguity is eliminated. 

Interpersonal skills are very essential, because the researcher must be able to win the trust of 
respondents in order to make them feel comfortable enough to respond honestly to the research 
questions without feeling threatened or intimidated. 

Analytical skills 

The ability to analyse that which is said clearly is imperative. The objective of research is to provide the 
findings without bias. Bias skews research findings. The impact of skewed results on business influences 
the allocation of skills and resources which will result in the inefficient allocation of limited resources. 



 

Numerical skills 

Good numerical analytical skills are necessary for data analysis, as statistical software packages are used 
for qualitative statistical analysis. 

Quantitative research involves analysing opinions and providing the reasons behind certain percentages. 
Qualitative research is a longer process, hence the understanding of what the business requirements for 
the research cannot be over emphasised, as this can sometimes span over a number of years. 

Attention to Detail 

The ability to pay attention to detail when conducting the data analysis is a critical skills requirement. 
The accuracy of detail is important for the compilation of the research report in a manner that can be 
understood, considering who the intended audience is.  

Initiative 

The ability to use initiative. The willingness to read up on existing research. Identification of gaps in the 
current research. The engagement of other minds and gurus in the field of study. The willingness to 
learn. 

Excellent Organisational Skills 

As a market researcher you are required to collect and analyse data and information and then present it 
to your clients. The information you provide helps them to make informed political, social and economic 
decisions. 

Problem-solving Skills 

The ability to communicate and understand the business background and the use of brainstorming 
techniques, while being creative in design and presenting of the research findings. 

IT Skills 

IT literacy for the compiling of the report in a professional manner is important for providing feedback to  
the client.  

Personal History 

Due to circumstances, at the age of thirteen I was told by my father that I was old enough to go and 
work and provide for myself. I chose to work on weekends to earn some money to afford for to pay for 
my schooling needs and pay for my education from grade eight to grade twelve. I proceeded to work as 
a cashier in a retail store and then a pharmacy. Four years after leaving school I was employed in Telkom 
SA. I continued to work for Telkom SA and in the year 2000 I started studying and passing after a failed 
attempt in 1998. I personally paid for my education for a Diploma in Marketing with UNISA. I went on to 
complete a B-tech in Marketing with TUT (Tshwane University of Technology). In 2013 I began my 
journey with UNISA doing the Masters in Business Leadership. 

Personal Aspirations 



I am also currently working at leaving the corporate industry to work full time at an institution for higher 
learning because I have a passion for education. I believe that I am capable of positively contributing to 
the growth of our country. Education is key to the liberation of the mind. Without this self-belief, I could 
never have overcome all the challenges I have faced without adult support and reach my level of 
education.  

I am also planning on doing my doctorate.  

When I am old and have to go on pension I intend to be on university campus living my young adult life 
again. I will use the knowledge and wisdom I have amassed over the years and  pass it on to the young 
adults, making their transition from university education to a being a contributor to an active economy  
as this is important to me in the context of South African’s education. 

I also wish to work with other learning institutions from first world countries. I am curious to learn from 
them and their experience and pass this on to students as part of the educating of our society. Learning 
from others can prove to be less complicated and can be very informative because the experience of 
one are also influenced by their social standing. 

 

 

 
 

 

 


