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A REFLECTIVE ANALYSIS OF THE RESEARCH INDUSTRY OF 

SOUTH AFRICA 

1. INTRODUCTION 

The research industry both locally and globally is shaped by the digitisation of knowledge in 

order to provide solutions to different market needs. In order to remain consistent in this fast 

paced-economy requires knowledge creation among academia and practitioners to stimulate 

industrial development and sustain the research sphere. In the light of this notion, the purpose of 

this essay is to provide self-reflective views on the status and personal contributions to the 

research industry of South Africa, critical skills to manage to diversity of this industry and career 

prospects. Therefore, the following sections address the purposes of this particular essay. 

   2.1 THE CURRENT STATUS OF THE RESEARCH INDUSTRY AND POSSIBLE 

CONTRIBUTIONS 

The increased need for knowledge sharing and the digitisation of information is currently the 

main drivers of the growth of the South African research industry. This notion is mainly 

supported by the proliferation and diffusion of new technology, improved internet accessibility 

and systematic data management techniques. For instance, in the current digital era, research 

practitioners can publicly source available data on consumer complaints of businesses in regard 

to determining the levels of service failure and customer satisfaction from websites such as Hello 

Peter. Additionally, there is also presence of software integrated data analyses techniques such 

as Leximancer and SPSS, which provides effective solutions to professional presentation of 

results and reduces the backlog of traditional methods of coding data (i.e. open coding). 

However, this does not mean that traditional methods of data collection such as focus groups are 

invaluable, it simply means that researchers should combine technological techniques with 

current research methods in order to proactively address industrial challenges and contribute to 

knowledge development. Therefore, I believe that I can contribute to the growth of the research 

industry in future, by stimulating new research ideas and generating outputs in the form of 

articles and conference presentations, in which I can actively engage and share knowledge with 

other academics and practitioners in the marketing field in an effort to solve industrial challenges 

such as sustaining customer loyalty, building retention and developing customer relationships.  
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2.2 CRITICAL SKILLS TO MANAGE THE DIVERSITY OF THE RESEARCH 

INDUSTRY 

Against the afore-mentioned, there is a rising need for knowledge sharing due to digitisation of 

information. In order to survive in this dynamic and diverse research industry, requires essential 

research skills to sustain the longevity of this industry. These skills include: conceptual skills and 

problem-solving skills which involves the ability to provide timely solutions and proactively 

address complex research problems and communication skills which centers on effective 

communication, collaboration and social networking among academic and research practitioners 

in order to produce research outputs that addresses the needs of the market. I strongly believe 

that these skills are necessary to assist researchers to foster their independent thinking in the 

ever-changing research environment and instill high levels of drive and motivation to produce 

solutions and deepen their understanding of the diversity of the research market in South Africa.  

2.3 CAREER PROSPECTS 

As I have a strong passion for research as inspired by my current position as a research assistant 

in the marketing department at the University of Johannesburg, I foresee myself as a lecture in 

the academic environment of Botswana, where I can contribute to knowledge creation, assist in 

addressing research-related challenges and join a network of researchers in Africa where I can 

cultivate my learning and experiences. After completion of my Masters thesis, I wish to study 

further into a PhD programme, where I can gain additional skills and engage on an intellectual 

level with other academics in conferences such as SAMRA. Lastly, I plan to create a research 

consultancy company, which can possibly assist in data collection and data analysis for small 

and medium enterprises (SMEs) in Botswana, as I have found that there is a greater knowledge 

gap among these businesses in achieving growth and survival in the marketplace. 

3. CONCLUSION 

In conclusion, in order to effectively adapt-well in the dynamic research industry of South Africa 

requires strong networking, collaborations and conceptual thinking to enable research 

practitioners to sustain the growth of this particular industry. These are some of the key qualities 

that I practice and have held me in good stead and can be of great value to the success of the 

SAMRA conference as well as cultivating the abilities of research practitioners and academics. 


