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In an African culture, one gives with the right hand 
and receives with the right hand. This gesture 
symbolises caring, warmth, strength, nurturing and 
selflessness. It also symbolises mutual respect 
between the giver and the recipient.  
 
Centered in the middle of the two hands is the name 

 which forms the epicentre of our 

identity. It is a hero between the two hands and 
therefore the authority between the receiver and the 
giver, hence pictorially the most memorable 
component. 
 
The primary colour we’ve chosen is a Duotone 
Gradients (orange and Red). The colours are 
refreshing, warm and when used in contrast with the 
positive retention of the white space inside the white 
circle, it becomes more prominent in its circular 
structure. The circle is the universal symbol of 
equality and strength in unity. 
 
The undertone between the two hands is that the 
hand beneath – receiving from the hand above, that 
the stakeholder’s hand is receiving skills 

development and support from the  

hand.  
 
The logo works effectively and strongly as a total sum 
of its components and strongly complements the new 

payoff line.   

 

The  has changed its systems, 

culture and level of servicing the Services Sector, this 
is the season for new beginnings, the past doesn’t 
equal the future and we are a new entity. The 
incredible amount of work has been put in to show 
our stakeholders, levy and non-levy paying members 
that we have changed processes and are more 
aligned with our mandate.  

From the operations point of view, the new beginning 
has resulted in a number of improvements within the 
Services SETA’s – both in planning and operational 
terms. Firstly, it has brought the Services SETA’s 
planning approach in line with the new mission, vision 
and values. Secondly, it has improved the alignment 
between the Services SETA’s Strategic Goals and the 
Government’s key strategic priorities, the National Skills 
Development Strategy III and National Development 
Plan. 
 

 

 

 

COLOURFUL GREETINGS TO EVERYONE 
THIS SEASON. 

 
There is usually a wave of excitement and 
transformed energy this season. In that spirit, we 
have started this month with a bang also, and we 
continue to push forward and deliver on our 
#Lasting Legacy strategy - Enterprise 
development. 
 
As we end the year, let us remember to support 
our young learners at schools. Grade 9s across 
South African schools have submitting their Grade 
10 subject choices; Let us encourage them to 
make the right subject choices as these will affect 
their career choices going forward. Let us also 
support our Matriculants as they finished their final 
exams,  
 
From the Industry point of view we wish all our 
stakeholders success in their businesses a strong 
point of view is a great way to brand your 
organization as a positive, enlightened, 
progressive force in our industry.  
 

HAPPY FESTIVE MONTH. 



 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 

 
 
 

The Communication and Marketing Services Chamber Wishes you a safe and 
peaceful festive season 

 

 
 Check out the discussion 'SETA Grant 

Regulations: An Update on the 
Mandatory Grant and more'- Skills-
Universe  
 
http://www.skills-
universe.com/group/skillsdevelopment
facilitators/forum/topic/show?id=26715
68%3ATopic%3A376471&xgs=1&xg_
source=msg_share_topic 
 

 
 
A special greeting at Christmas time: 
to express to you our sincere 
appreciation for your confidence and 
loyalty.  
 
We are deeply thankful and extend to 
you our best wishes for a happy and 
healthy holiday season. 
 
Your voice has been heard, and 
hence we have our specific edition of 
the Chamber News to inform 
stakeholders of the news, Services 
SETA activities and views of the 
chambers. 
 
As Communications and Marketing 
Services Chamber has been 
producing the newsletter that is 
circulated to all members monthly. 
The communiqué is designed to 
inform members of industry activities, 
any news that affect the industry and 
generally to keep members updated 
accordingly. 

Keeping members well informed 
about the industry is part of the 
responsibility of the chamber, but 
in order to communicate relevant 
and informative content, the 
chamber requires contribution from 
its members, we appreciates your 
suggestions and input, please do 
continue to send your value 
contribution : 
 

 
   

 

 

 

elcome to the third edition of 
the Communication and 
Marketing Service Chamber 
Newsletter  
 
 
 
In this edition the Chamber will 
be focusing on 
 
 

1. Profiling Chamber 
Committee Members, 

 
2. The success of the 

Services SETA 
Exhibitions  
 

3. Gap Bridging the Gap – 
“Career guidance focus 
“”group research”  
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HOW DOES THE EMPLOYMENT TAX INCENTIVE (ETI) 
WORK? 

 
 
 

 
 
 
 
 
 
 
 
 
  
 
 
  
 

According to the Constitution of the Republic of South Africa (Act 108 of 1996), everyone has the 
right to freely choose a career and that the State has to make progressively services available to 
assist learners in career choices. Building the capacity of Life Orientation teachers is one of the 
State’s responses to the Constitution to address the growing increase in unemployment in South 
Africa attributed to among others, a lack of proper career guidance at critical stages in a learners 
life.  These are at grade 9 when they are about to choose subjects and in grade 11 and 12 when they 
have to make career choices and apply to post-school education and training institutions of their 
choice. It is therefore critical that Life Orientation teachers be supported to guide learners through 
these and other career related decisions and transitions. 

 
 
 

The Communications and Marketing Chamber Manager Joelyga Lawrence and Chamber Officer Emma ka Mbele 
were invited by Mr. .Steve Bird a Chamber Committee Member and Dr. Mike Robbins an international industry 
expect in a focus group at UJ on Wednesday 23rd November 2016. The subject was on careers – how information 
and choices of career options have been approached from school, through to University and then students looking 
for employment.  Mr. Steve Bird have been discussing with UNISA about conducting research on this subject for 
what employers need, and this focus group exercise was part of the subject area from the students perspective.    
 
Amongst the attendees was the team that won the Direct Marketing Association (DMA) student Assegai Award, 
which will contribute hugely to the student’s portfolio. The students had discussions previously about their concerns 
of future employment or alternatively consideration for entrepreneur route. Consequently this was a test run to see if 
there is a probability to expand the project back to the other Universities.  
The Services Chamber representatives observed the process.  There was definitely useful information coming out of 
the discussions. The chamber explained that The SETA’s and the Department of Higher Education and Training’s 
Career Development Services (DHET-CDS) has been established to ensure that all people, of all ages, have access 
to quality career information and career services throughout their lives. This will enable them to make better and 
more informed career choices that deliver high levels of employment and help to increase sustainable economic 
growth in the country. Detailed summary of Mr. Steve Bird and Dr. Mike Robbins findings will be tabled at the next 
committee meeting and shared in the next newsletter for industry comments. 



 

 

 
 

 
Ms. Leonie Vorster is Chief Executive Officer of the Southern African 
Marketing Research Association (SAMRA) and a Director of the African 
Market Research Association (AMRA). She is registered at the Health 
Professions Council of South Africa as Research Psychologist, and is the 
ESOMAR World Research Representative for South Africa (2008 to date).  
 
Ms. Leonie Voster  is  an Honorary  Fellow of  the  Unicaribbean  Business  
School (October  2015) in  Nigeria. In November 2014, she was given a 
Leadership Award for Contribution to Market Research at The World 
Marketing Congress in Mumbai, India, where she was also a guest speaker. 
Leonie previously owned and managed Evolutions Research Solutions, a 
private research and research-based consulting company, from  1998 until  
2012,  when  she  sold  the  company  and  joined  SAMRA  full-time  in  
November. She achieved SAMRA Accredited Marketing Researcher 
professional recognition status in 2010 and maintained this status until she 
was appointed as CEO of SAMRA.  
 
Most of Leonie’s research has been in the business-to-business context, 
with more than 350 successfully completed research and research-based  
consulting  projects  for governments  and  government  departments,  semi-
government  organisations,  private companies  and  non-profit  
organisations.  She is a firm believer in well-rounded research competence 
(i.e. both  qualitative  and quantitative  expertise)  and  this  was  reflected  in  
her  work  that  often  combined  these  approaches.  Although the majority 
of her work was market research, she also successfully completed a large 
number of research projects in human resource management and general 
management research.  In  market  research,  her  focus  was  on  
stakeholder  needs  research,  supply  industry  analysis, customer 

satisfaction research, and market description and segmentation.  
Ms. Leonie Voster currently serves on the Services Sector Education and Training Authority Communication 
and Marketing Services Chamber Committee, chairs  the  SAMRA Ethics Committee, Ms. Leonie Voster has an 
MA (Research Psychology) from the Nelson Mandela Metropolitan University (previously University of Port 
Elizabeth, 1995) with  distinctions  achieved  in  her  Internship,  Advanced  Quantitative  Techniques,  
Advanced  Research  Methods,  Consumer Psychology,  and  End-user  Computing.  She  also  holds a  BA  
Honours  (Psychology)  cum  laude (Research  Psychology,  Medical  and Neuropsychology,  Community  
Psychology,  Developmental  Psychology,  Personality  Psychology,  Psychometrics,  Psychopathology, and 
Therapeutic  Psychology) (1992)  and  a  BA  (Communication  Science) with  distinctions  in  Psychology,  
Communication  Science, Journalism, Communication Law, and Afrikaans (1991) from the University of 
Johannesburg. Leonie’s career aim is to contribute to organisation success by providing decisive, socially and 
commercially valuable services, and by maintaining a legendary professional, service excellence approach and 
passion for quality, and ethical standards. 

Work Summary : Ms. Leonie Vorster  currently  run  the  Southern  African  Marketing  Research  Association   
full-time  and  the  African  Market Research Association as volunteer Director. She started her research career  
in the non-profit education sector first  as  a  researcher  and  then  research  manager,  after  which    
Leonie worked  for  a  start-up  research  agency  for almost  three years, opened  her  own  agency  in  1998   
and  sold  it  in  2012.  Ms. Leonie Vorster ia a Research Psychologist with qualifications in  
Communication Science and Psychology.  her  career  aim  is  to  contribute  to  organisation   
success  by  providing  decisive,  socially  and  commercially valuable   information   and   services,    
and   by   maintaining   a   legendary   professional,   service   excellence approach and passion for quality,  
and ethical standards.  Most  of  Ms. Leonie Vorster career  has  been  in  the  business-to-business  context,   
and   have  successfully  completed  more than   350   research   and   research-based   consulting   
assignments   for   governments   and   government departments, semi-government organisations,  
private companies and non-profit organisations.   
Personal Summary : Being born in a small rural town in Kwazulu-Natal, South Africa, and moving  

  



 

 

to the big city of Johannesburg in  Gauteng  fostered  in  her  a  love  for  both  the  placid  tranquillity  of  rural  
living  and  the  buzz  and  pace  of urban living Ms. Leonie Vorster  said –“ I 
could not do without either one.  I  abhor (dislike)  any  form  of  violence  or  

injustice,  and  am  a  pacifist  and  believer of  Ghandi-isms.  Paranormal and 
psychical research fascinate me.  I  am  an  amateur  photographer,  and  a  
keen  yoga  practitioner  and  scuba diver because I enjoy the peace and 
tranquillity above and below the surface. I also love kayak rowing and playing 
tennis, although I am not particularly good at either!” 
and  a  keen  yoga  practitioner  and  scuba diver because I enjoy the peace 
and tranquillity above and below the surface. I also love kayak rowing and 
playing tennis, although I am not particularly good at either!” 
 
How Does the Employment TAX incentive (ETI Work? 
 
What is ETI? 
ETI is a tax concession made to encourage employers to hire young people 
with no work experience. The employer may claim the ETI from the South 
African Revenue Service (SARS) by reducing the amount to be paid over in 
terms of PAYE by the total ETI calculated on the basis of qualifying 
employees.  
 
Who qualifies for ETI? 
Employers who are registered for PAYE purposes and whose tax affairs are 
in order, are permitted to claim ETI. If an employer’s tax affairs are not in 
order ETI may still be claimed, subject to certain restrictions, as soon as the 
tax requirements are complied with. To work out if you are a qualifying 
employer click here.  
 
Who does not qualify for ETI? 
Employers who have been disqualified by the Minister of Finance due to their 
replacing existing workers or who do not comply with the regulations 
prescribed by the Minister. Instances where the employee’s monthly 
remuneration is less than the regulated remuneration, or R2 000 where 
remuneration is not regulated; would be less than R2 000 if the employee 
worked for only a portion of the month. 
 
When may ETI be claimed? 
Employers may claim ETI if they have workers in their employ who comply 
with the following requirements: 

 They must be in possession of a South African identity document. 
 They must be between 18 and 29 years old. (This age limit is not 

applicable if the employer’s fixed business address falls within a special 
economic zone or if the employer operates in an industry designated by the 
Minister of Finance.) 

 They must not be domestic workers. 
 They may not be family of the employer or be in any way connected 

to the employer. 
 They must earn at least the minimum wage or, should there be no 

required minimum wage, R2 000 per month. 
 Their earnings must be less than R6 000 per month (fringe benefits 

included). 
 Note: ETI may be claimed for a maximum of 24 months per qualifying   

                                           employee. 
 
How is ETI claimed? 
An employer can claim by reducing the PAYE payable monthly, by the total 
ETI as calculated for each qualifying employee. This can be done by 
completing the ETI field on the Monthly Employer Declaration (EMP201). 

 

On behalf of the Services 

SETA, we would like to 

thank you for your 

contribution to the success 

of the Services SETA skills 

exhibition that took place at 

the Annual General Meeting 

on the 3rd November 2016.  

The exhibition provided a 

much needed platform for 

showcasing industry 

information, best practice 

and the actual 

demonstration of the 

industries that falls within 

the Services SETAs’ scope. 

The Services SETA 

management team and staff 

send their heartfelt 

appreciation to all 

organisations for the support 

that made the exhibition 

possible. The 

Communication and 

marketing Services 

Chamber thank these 

entities for their participation  

 Sentient publishing 

Public Relations Institute 

of South Africa (PRISA) 

 Business Process 

Enabling South 

Africa (BPESA)  

South African Post 

Office (SAPO) 

Southern African 

Marketing Research 

Association (SAMRA) 
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which was amended. 
 
How is ETI calculated? 
 
Follow these four steps on a monthly basis to calculate your ETI amount which may be claimed: 
1. Identify all qualifying 
employees for the month,  

2. Work out the applicable 
employment period for each 
qualifying employee  

3. Then work out each 
employee’s “monthly 
remuneration” 

 When working out the remuneration amount to be used to calculate the ETI, if the qualifying employee 
has been employed for: 

o 160 hours in the month, the actual remuneration amount paid must be used 
o Less than 160 hours in the month, the remuneration amount must be ‘grossed up’ to 160 hours 

per month to calculate the value of the ETI. The amount can then be calculated and be ‘grossed 
down’ in the same ratio. 

Example 
If the qualifying employee was employed for 80 hours in the month and is paid R1 500, the remuneration 
must be ‘grossed up’ to 160 hours to check whether the amount falls within the wage requirements. 

 Determine the remuneration amount for 160 hours a month: “Gross up to 160 hours”: 160/80 hours = 2 
 Actual remuneration received X 2 = R1 500 X 2 = R3 000 (within the wage requirements). 

4. Calculate the amount of the incentive per qualifying employee as per the table below. 

Please note: Where the employee has been employed for less than 160 hours ‘gross down’ in the same 
ratio as ‘grossed up’. This means that the ETI amount which may be claimed must be divided by the 2 from 
the example above. 

Top Tip: Remember to always do all calculations in brackets first. 
  
The Monthly Calculated ETI amount per qualifying employee is within the prescribed legislated 
threshold 
The monthly calculated ETI amount per qualifying employee is determined as follows: 

o For the first twelve months of employment – 

 Monthly Remuneration  Determination Monthly Calculated ETI Amount 

R0 – R2000 50% x monthly remuneration R0 - R1000 

R2001 - R4000 Fixed at R1000 R1000 

R4001 – R6000 Formula: X = A - (B x (C - D)) 
X = monthly calculated amount 
A = R1000 
B = 0,5 
C = Monthly Remuneration 
D = R4000 

R 999 - R0 

  For the second twelve months of employment - 

 Monthly Remuneration Determination Monthly Calculated ETI Amount 

R0 – R2000 25% x monthly remuneration R 0 – R499 

R2001 - R4000 Fixed at R 500 R500 

R4001 – R6000 Formula: X = A - (B x (C - D)) 
X = monthly calculated amount 

R499 – R0 



 

 

A = R500 
B = 0,25 
C = Monthly Remuneration 
D = R4000 

   

Top Tip: Formulas are sometimes difficult to understand so we have step-by-step examples, click here. 
In working out the first or the second 12-month period, only the months in which the employee was a 
qualifying employee is considered. 
  
For example, the employee was employed on 1 March 2015 and qualified for ETI in the months March, 
April, and May. Due to additional income received, the employee did not qualify for ETI for the months June 
and July. From August, the employee received normal income and qualified for ETI again. To determine the 
12 months for calculation purposes, March, April, May, August till April must be included. This means that 
to calculate ETI you use 12 qualifying months and not calendar months. 
 
 

    
 

  
 

This article is a general information sheet and should not be used or relied on as professional 
advice. No liability can be accepted for any errors or omissions nor for any loss or damage 
arising from reliance upon any information herein. Always contact your financial adviser for 

specific and detailed advice. 

http://www.sars.gov.za/TaxTypes/PAYE/ETI/Pages/The-Employment-Tax-Incentive-(ETI)-Calculations-Explained.aspx

