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MINUTES OF THE ANNUAL GENERAL MEETING OF 
THE SOUTHERN AFRICAN MARKETING RESEARCH ASSOCIATION 

Held on 6 August 2014 at 14h00 in Johannesburg (Fabz Estate Hotel, Lonehill) 
 
1. Welcome and apologies 
 
The Chair, Ineke Prinsloo, welcomed those present. Attendance was recorded as follows: 
 

Name Surname Membership Attendance 

Sheila Akinnusi Associate In person 

Salomé Barnard Independent In person 

Caitlin Bauristhene Associate In person 

Joe Boniaszczuk Associate Proxy 

Anita Botha Independent In person 

Duncan Brett Associate Webinar 

Alexan Carrilho Associate In person 

Clive Corder Independent In person 

Loraine Daniel Associate In person 

Jane Diakakis Associate In person 

Leanne Freeman Associate In person 

Chris Kriel Independent In person 

Kathryn Kure Independent Proxy 

Shaun Naidoo Associate In person 

Mamapudi Nkgadima Associate In person 

Liesl Pearson Associate In person 

Ineke Prinsloo Associate In person 

Liza Rogers-Nolte Associate In person 

Tania Scates Associate In person 

Adre Schreuder Associate In person 

Helen Strong Independent In person 

Elsa Thirion-Venter Associate In person 

Schalk van Vuuren Associate In person 

Jan Wegelin Associate In person 

 
The following apologies were recorded: 
 

Name Surname Membership 

Desiree Brookes Independent 

Ignaz Fuesgen Independent 

Rebone Gcabo Independent 

Neil Higgs Associate 

Alexandra Kessel Independent 

Bianca Kotze Associate 

Nina Lewin Independent 

Althea McCourt Independent 

Mamta Mithal Independent 

Mluleki Ncube  Associate 

Gareth Pearson Associate 

Kami Pregaladhan Independent 

Tye Riley Associate 
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Name Surname Membership 

Josie  Rowe-Setz Associate 

Thuba Sithole Independent 

Daleen Small Associate 

Bev Stein Independent 

Malin Sundin Associate 

Peter van Laar Independent 

Hennie van Niekerk Independent 

Alana Dell Independent 

 
SAMRA members present constituted a quorum and the meeting commenced at 14h20.  
 
2. Minutes of the Annual General Meeting held on 7 August 2014 
 

The minutes of the Annual General Meeting held on 7 August 2014 were adopted without changes. 
Proposed by: Elsa Thirion-Venter 
Seconded by: Schalk van Vuuren 

 
3. Chairman’s Report 
 
Ineke Prinsloo presented the Chairman’s report. 
 

3.1 Introduction  
 
Good afternoon Ladies and Gentlemen. My name is Ineke Prinsloo. As Chair of the SAMRA Board 
2014/2015 it is my privilege to welcome you to the 2015 SAMRA AGM.  
 
I would like to express my sincere appreciation to each and every one of you for joining us today – 
it is busy time for everyone, all throughout the year. Thus, any time that stakeholders take out of 
their busy schedules to contribute to the industry we all care about, is greatly appreciated.  
 
I have been a member of SAMRA for close on 11 years – all on the client side I might add – but I 
have come to learn, understand and respect the pivotal role that the organisation fulfils in ensuring 
the sustainability and contribution of the Market Research industry and its role in both business 
and society in Southern Africa. I decided some time ago that I can only contribute to this 
organisation by leaving the safety of the side-line commentary and becoming actively involved in 
the organisation. And here I am today as the chair of the organisation, with a singular focus to 
continually encourage the new wave of talent and young researchers to become involved and 
shape and continue to influence the future of SAMRA as the professional body representing 
marketing research in Southern Africa.  
 
3.2 Industry 
 
The marketing research industry continues to face an evolution amidst a challenging operating 
landscape - continual financial constraints in companies’ budgets and the downstream effect it has 
on the decision and extent to commission research will remain a challenge for the foreseeable 
future. But the change is also at a fundamental level and while the need for and powerful forces of 
transformation are certainly verbalised, I sometimes question whether all the players in the 
industry understand that it implies a fundamentally different value proposition of marketing 
research or if that the extent of change or transformation required involves actively exploring new 
and unknown territories. The industry, to my mind, acknowledges that it no longer suffices to 
produce a report card or a PowerPoint presentation as a delivery to a client – rather that it should 
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offer dynamic and innovative solutions that will partner with a client on different dimensions of the 
business need.  It remains up to supplier and client to articulate the change in value proposition 
offered and required. In my view the research supplier that offers modular solutions, understands 
the business, its operating landscape and language will become the trusted and preferred business 
partner in future. On the other hand the client that is clear on the value of research and ensures 
that it is a business imperative for all decisions and activities, will not only ensure sustainability and 
profitability for its business, but for the industry that supports it to be successful too. 
 
Digital and big data continues to dominate the research landscape of popular topics along with 
creativity in online surveys, reducing survey time as well as the long and short term investment in 
infrastructure, software, programmes and talent that will enable the delivery to these changing 
insight demands. But I think we are shifting gears once again on populist titles: One close to my 
heart is the concept of shared value creation and as an emerging economy I believe we can evolve 
this concept to a strategic and competitive advantage for the continent as a whole.  The world will 
continue to automate and in the process almost drive itself to the brink of extinction – as an 
industry I wonder if we shouldn’t challenge ourselves to become the warning signal or the 
balancing agents if you will with the richness of knowledge and insights we are able to generate, to 
carve a different path to tomorrow that won’t delete the human from efficiency altogether.  
 
In summary: As an industry we need to embrace change, recognise that new and non-traditional 
competitors appear on the playing field every day that want to offer faster, cheaper insights to a 
business or customer landscape that is in need of information, in the moment; information it can 
trust but can no longer afford the premium of traditional research methodology.  
 
3.3 Financials and Budget 
 
One year to the next, as measured in our busy lives, can have the sense of “more of the same” or 
just pass by and resemble the feel of the year just gone past. Or, it can unfold as a journey of 
change where milestones reflect impact and change to business and our society as a whole.  
 
The past year was characterized by the continuation of the journey of change for SAMRA. A 
highlight certainly for any chair is being able to report at an AGM on the continuation of a strong 
balance sheet. Profit is not the primary function or driver for the organisation – having said that, 
our balance sheet does reflect a profit or, rather, surplus. Albeit less than the previous years, with 
some of the economic challenges in companies’ spend starting to filter through, the surplus is more 
than what was anticipated.  
 
The Board also approved the implementation of a debt collection process and the appointment of a 
debt collector to assist with collecting debt outstanding for more than 120 days.  
 
In addition, another major contributor to a shift in financial strategy was the issuance of a new 
requirement by the South African Revenue Service (SARS) requiring organisations to generate 85% 
of income from members and not membership fees. This, along with an expectation of increased 
economic pressure on companies, is sure to challenge the board, CEO and the organisation in 
future in terms of maintaining and growing the balance sheet. 
 
The main take outs of the budget are that SAMRA reported an improvement.  
 
 Revenue is up by 15.1% compared to the 18.5% reported in the previous results. Membership 

fees still account for 36% of revenue – 5% less than in 2013/2014. There is a noticeable shift 
with the annual conference now the largest contributor to revenue at 41% (37%) – this despite 
an increase of cost to revenue of 9.4% YoY. Professional recognition’s contribution to revenue 
is up from 9% to 12% and despite incurring cost for professional services, this has the potential 
to be a primary income stream for SAMRA in future. The diversification of the income streams 
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is in line with the shift in strategy in accordance to the SARS requirements on income 
generation. 

 Prudent financial management by the CEO yielded a positive result with operating expenses 
decreasing by 7.5%. 

 Debt collection contributed positively to the balance sheet resulting in a previous provision for 
bad debt totalling almost R10,000 being reduced to ZERO through the decision to rather hand 
over the debt for collection than writing it off as previously had been the case.  

 Cost of sales is up by 76.5% compared to a decrease of 47.9% in the corresponding period last 
year. The decrease in the previous report was attributed to a reduction in conference costs as 
well as yearbook costs that were not received during the reported financial period. The result is 
that costs for 2 yearbooks were incurred in this financial reporting period slightly skewing the 
year-on year view.  

 The surplus before operating expenses for the year was R1, 580,996 reflecting a continuation of 
the positive financial position of SAMRA compared to the previous five years – and, this is 
despite a small decrease YoY of 4.8%. The operating profit (surplus) is down by 7.5% ending at 
R158,284. 

 
It is also important to note that, as per agenda point tabled and accepted at last year’s AGM, Deco 
Chartered Accountants were appointed as the new SAMRA auditors. The Board has expressed 
satisfaction with the services and reporting received from the new accountants. 
 
3.4 The SAMRA Board 
 
The current SAMRA board comprises a healthy balance and representation from supplier, client 
and academia. The 2014/2015 SAMRA Board members are Salomé Barnard, Alexan Carrilho, 
Mamapudi Nkgadima, Elsa Thirion-Venter, Leonie Vorster and Shaun Naidoo.  In accordance with 
our Memorandum of Incorporation and Company Rules the term of the board members is set at 
three years; however, we find ourselves at a bit of junction this year with several board members’ 
terms expiring as well as the incoming chair leaving the industry. Nominations for new board 
members have been received and the new Directors will be elected by this meeting.  
 
I would like to thank all the board members for their time and contribution to SAMRA. The chair of 
the board is only the steering mechanism; the chair can only have a successful year at the helm if 
he/she has the support, passion and dedication of the other members of the board. 
 
3.5 Membership  
 
As you will recall there had been several changes in the past years to the organisation including 
evolving from an association to an organisation, establishing a board and lastly the new 
membership structures. The SAMRA organisational membership in 2014/2015 has grown from 92 
to 104 representing a 13% growth as opposed to 7% in the corresponding period last year. In 
addition, our Associate member base has reflected a growth of 10% increasing from 1367 members 
to 1515 members. The largest supplier member category consists of Organisation members with a 
turnover of less than R 2 million. 
 
There are  
 
 104 Organisation members, with 1515 Associate members; and  
 213 independent members (up 5% from 203 in 2013/2014) of which 25 are not current 

members (down from 40 in 2013/2014)  
 
As of last count there are 8 Organisation membership applications pending and 20 Independent 
membership applications.  
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The above reflects a positive growth trajectory signalling confidence in the organisation, CEO and 
Board to promote, represent and drive the professional status of marketing research in Southern 
Africa.  
 
3.6 The office  
 
A growing membership, increased activities to drive revenue and a fast changing industry all lead to 
a substantial increase in administrative activity and requirements of our SAMRA office. 
 
Finding a suitable candidate(s) for the evolving requirements of the SAMRA office and to support 
the CEO in both member administration as well as events, have proven to be one of the more 
challenging activities in the past year. Both individuals recruited for the positions assisted for a 
short period during 2014 but for a combination of personal and career reasons opted to terminate 
their respective contracts. The CEO and Board interviewed and presented an offer to a suitable 
candidate in June 2015 but regrettably she opted to accept a counter offer from her current 
employer. The recruitment process is ongoing and the Board and CEO are looking to appoint a 
Membership Support Leader during the course of 2015. 
 
3.7 Past activities 
 
The activities for year are extensively covered in the CEO report but I would like to highlight a few:  
 
A) The 2014 Yearbook 
 
All AGM attendees to today’s meeting will receive a copy of the yearbook. In addition, copies will 
be mailed to the yearbook advertisers, Independent members, Organisation members, SARs, 
Higher Education Institutions and the top advertisers in South Africa. 
 
B) The SAMRA Journal 
 
Following the completion of his term as Editor by Schalk van Vuuren, the SAMRA CEO was acting 
editor for the 2014 edition, which focused on Talent Management. 
 
C) SAMRA Conference 
 
The SAMRA Annual Conference took a shift in venue to the Drakensburg. Delegates found 
themselves in the beautiful surroundings of Cathedral Peak Hotel and Conference venue. This year 
had around 100 delegates attending consisting of 72% suppliers, and 28% clients. We also hosted 
international visitors in the form of a keynote speaker, Dipanjan Chatterjee and attendees from 
Germany. 
 
The theme of the conference was The Evolution of Market Research: Changing to Improve. The 
selection of the theme or topic usually results in a lively Board meeting debate as it will essentially 
position and set the tone not only for the conference, but for the industry and organisation for the 
next year. It is important that the theme inspires innovation, progression and ethics in research, 
but at the same time also serves to strengthen the relationships between supplier and client by 
focusing on shared topics of interest. 
 
In total there were 22 presentations over the 2 days. The program was purposefully divided into 
supplier and client sections in the morning and afternoon sessions respectively. The varied papers 
ensured that delegates could find a strong fit to interest and resulted in lively debate. The SAMRA 
app, introduced at the 2014 conference, was once again on hand to enable delegates to 
communicate, and remain in touch in the moment by evaluating the presentations, the schedule, 
the papers, speaker profiles, paper summaries and delegate profiles. Bandwidth in the mountains 
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presented a challenge to accommodate the requirement and would be a key consideration for 
future conference venue selection. 
 
The winners of this year’s Annual Conference are: 
Best Overall Papers: The scoring combines independent judge ratings (60%) and audience ratings at 
the conference (40%). 
 
Gold: Kyle Findlay and Ockert Janse van Rensburg for The New Political Battleground: The South 
African 2014 National Elections on Twitter 
Silver, and Best First Time Speaker: Amone Redelinghuys for Comparing Mobile and Online Insights 
Bronze: Neil Higgs for Context matters: Creating more powerful marketing strategies by resonating 
with people via an understanding of the lens and manage their lives 
 
People’s Choice Award – The highest audience rating for a presentation was achieved by guest 
speaker Andy Hadfield for Future Kids Future Customers. 
  
D) Qualitative Research Conference 2014  
 
The SAMRA Qualitative Conference 2014 was held in Johannesburg on 22 October 2014 and in 
Cape Town on 24 October 2014. Our guest speaker was Dr Bob Cook, multi-award winning 
international qualitative researcher who was true to his reputation as innovator and inspired us 
with his take on the application of life blogging in research. Local speaker Jack Hlongwane won the 
best presentation award for Transnography ‘Taxi Talk’. 
 
E) Interviewer Workshops 
 
I was particularly privileged to be part of the initiative to host workshops for interviewers on 
running a successful freelancing business. Looking to our economic landscape and focus for 
government on the National Development Plan, these would be the type of initiatives that 
professional membership organisations would be required to host in order to make a positive and 
sustainable contribution to our economy. 
 
3.8 Plans for the future 
 
Looking to the future I would like to highlight the following key initiatives  
 
 Roll-out of the Research Participant Database 
 Roll-out of the Red List 
 SAMRA Journal Online 
 Qualitative Research Workshop on 21 and 23 October 2015 
 
3.9 Conclusion 
 
In conclusion, Ladies and Gentlemen, I would like to once again thank you for your continued 
support for, and constructive contribution to the industry.  One last point on transformation: I hold 
a strong view that the industry stakeholders have yet to realise that the one key requirement to 
successful transformation and sustainability, is involvement; being involved. The positive is that our 
membership is growing and we are therefore able to reach more stakeholders both on client and 
supplier side. But the concern remains when we notice the dwindling numbers attending 
conference or events, nominations for board, or attendance to events such as the AGM. I would 
therefore like to challenge you to take up this message to actively drive participation and 
involvement of stakeholders in your sphere of influence. Become the actor of change utilising your 
networks and influence to involve more stakeholder clusters in shaping the future of our industry. 
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Lastly, I would like to thank Leonie Vorster for her tireless efforts to grow, evolve and secure the 
professional ethos of the industry. Leonie, you have, and continue to, make a measurable impact 
and difference to the Marketing Research industry both at home and abroad. Your knowledge, 
passion and enthusiasm for Marketing Research are an ongoing investment in the industry that all 
stakeholders benefit from now and in the future. 
 
Thank you. 

 
Leonie Vorster presented an update of the SAMRA strategy, activities for the past year, and current and 
planned activities. 
 

3.10 Update 
 
The SAMRA Strategy remained unchanged: 
 

Goal 1: Grow the industry  
- Objective 1: Proactive marketing, advocacy and lobbying 
- Objective 2: Strategic talent management initiatives  

Goal 2: Enhance quality and professionalism 
- Objective 3: Professional development 
- Objective 4: Learning system input 
- Objective 5: Public protection, self-regulation and monitoring 

Goal 3: Deliver stakeholder value 
- Objective 6: Value-adding products and services 
- Objective 7: Adequate representation 
- Objective 8: Effective systems and processes 

 
The following activities were completed in the last year: 
 
 ESOMAR Industry Report 2014 
 Journal 2014 
 Salary survey 2014 
 Yearbook 2014 
 ESOMAR Conference 2014 
 Qualitative Conference 2014 
 Annual Conference 2015 
 Client involvement (Spier, Jhb) 
 Interviewer qualification Assessment Quality Partner 
 Moved offices 
 Ziyanda Mbobo and Lisa Burns assisted for a few months 
 Creation of the Red List 
 Creation of the Research Participant Database (RPD)  
 More than 100 Code of Conduct queries 
  More than 10 ethical complaints: one guilty verdict, relating to the use of client data without 

permission (ethics snippet)  
 More than 10 complaints have been forwarded to the Direct Marketing Association of South 

Africa, one of which resulted in an ethics committee disciplinary hearing.  
 Bi-monthly Introduction to Ethics webinars  
 Guidelines for research publication, and for research with children in South Africa 
 Protection of Personal Information Webinar 
 Revised membership administration  
 Debt collection procedures 
 The website received a much needed facelift 
 Two SAMRA Updates (our newsletter) 
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 One-day workshops for interviewers across South Africa  
 Career Service (Looking for Work) used by more than 250 people  
 Bursary Service 
 Press Pages 
 PAIA Manual 
 SAQA Professional Body data submissions 
 
Current and planned activities include: 
 
 Appointing a new Membership Support Leader  
 Red list roll-out 
 Research Participants Database roll-out 
 National interviewer assessments 
 Journal 2015 
 Qualitative Conference 2015 
 ESOMAR 2015 
 Salary survey 2015 
 Yearbook 2015 
 Annual Conference 2016 
 Debt collection (R16139/R215802; R69275.30) 
 Tax exemption 
 Bank signatory change 
 Web site maintenance and development 
 Stakeholder (incl. web site user) database 
 Local and interest group events 
 Bi-monthly ethics webinars 
 Interviewer accreditation (SAIN) 
 Designations (SAIN, SAIL, SARN, SARL)  
 Guidelines 
 Confidence Index 
 Doing good 
 Student competition 
 Ethics audits 
 Employment Equity Interest Group 
 

4. Treasurer’s Report and Annual Financial Statements as at 28 February 2015 
 
Alexan Carrilho presented the Treasurer’s report, including the Annual Financial Statements as at 
28 February 2015. 
 
4.1 Introduction 
 
New auditors were appointed last year during the AGM.  SAMRA used DECO as the auditor and 
Venter and Prins for bookkeeping during this period.  
 
 A surplus of R158,284 was made during the 2014/2015 financial year. There is a slight decrease, 
R12 905 compared to the surplus shown from 2013/2014.   
 
In short, revenue is up 15.1%, the cost of sales is up by 76.5% and surplus is down by 7.5%. We will 
go into the details shortly. 
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4.2 Financial Report   
 
The total cash at hand on 5 August 2015 was R1, 532,177.66 comprising the following two 
accounts: 
 
 Current Account:   R       4710.22 
 Marketlink Account:  R     1,527,467.44 
 
This is slightly up from 2013/2014.  
The 2014 / 2015 financial statements will be reviewed later. 

 
4.3 Membership Fees 

 
As it stands the membership fees for the 2014 / 2015 financial year are as follows: 
The fees remained the same as in 2014. 
 
2015 Independent Membership Fees (excl VAT) 
 
 Independent membership fees  R 1280 
 
2015 Organisation Membership Fees (Excl VAT) 

 

Turnover/Budget Fee Headcount Fee  per worker 

< R2 million R 925.00 1 to 10 R 315.00 

R2 million – R5 million R 2 470.00 11 to 20 R 265.00 

Between R5 million & R10 million R 4 925.00 21 to 50 R 210.00 

R10 million – R20 million R 7 990.00 51 to 100 R 185.00 

Between R20 million & R50 million R 11 070.00 100+ R 105.00 

R50 million & more R 12 600.00   

 
This was a 5% increase in fees across the board. 
Organisation members have the option being billed twice a year i.e. March and September 
These were the fees that you were invoiced for in March 2015.  
 
4.4 2015 Professional Recognition Membership Fees (excl. VAT) 
 
 SAMRA Partner     R 315 
 SAMRA Accredited Researcher    R 525 

 
4.5 Insurance 

 
SAMRA obtained Directors’ and Officers’ Liability insurance in July 2013 and we are in the process 
of renewing. The annual cost is R5700.00. The limit of indemnity is R5 000 000.00. 
 
4.6 Assets 
 
SAMRA’s total assets increased by 12.7% from R 1,375,978 in 2013/2014 to R 1,550,836 in 
2014/2015. The Nett Asset Value in 2013/2014 was R 1,292,326 compared to R 1,322,734 in 
2014/2015. This is a 2.4% increase. 
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4.7 Cash & Debtors  
 
Accounts receivable decreased by 22.5% in 2014/2015 from R297,262 in 2013/2014 to R230,306. 
This was due to the timely invoiced compared to the previous financial year.  In addition to that we 
also had paid for the deposit for the Annual Conference. There was a 10.8% increase in the amount 
of cash that was available. In the previous financial year the amount of cash was negatively 
impacted due to deposits that had to be paid for the Annual Conference. 
 
Debt collection – the ‘old’ debt was staying the same meaning that we were collecting current debt 
only.  There is one outstanding debt that is being disputed for about R120,000. The bad debt 
provision has been reduced in 2014/2015. This has reduced from R9569 to R0. As we did not write 
off any bad debts instead we handed the accounts over for collection. 
 
SAMRA Board took the decision to hand people over for debt collection in 2013/2014. The debts 
until May 2014 were handed over in November 2014. The current debts have not been handed 
over as yet.  These handed over debts were from June 2010 up until May 2014. 
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4.8 Revenue 
 
SAMRA’s surplus before operating expenses for 2014/2015 decreased by 4.8% R 1,580,996 in 
2014/2015 compared to R1,661,218 in 2013/2014.   
 
The investment revenue increased by 20.3% in 2014/2015. It went from R46,405 in 2013/2014 to 
R55,843 in 2014/2015. 
 
As we can see from the graph, the annual conference brought in about the same revenue in 
2013/2014 and 2014/2015.  
 
The value from subscriptions was flat in 2014/2015. The revenue was R906,460 compared to 
R908,362 in 2013/2014.  
 
The trade receivables increased slightly from to R 252,751 in 2014/2015 compared to R214,127 in 
2013/2014.  
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4.9 Operating Expenses 
 
As I have already mentioned SAMRA made a surplus of R158,284 – a 7.5% decrease. SAMRA 
managed to control the expenses nicely during this period with a decrease in operating expenses. 
The total expenses for the 2014/2015 were R1,478,571 compared  to R1,534,311 in 2013/2014. A 
difference of R55,740. This is a 3.6% decrease. There are a few expenses I would like to mention 
that increased or decreased significantly over the financial period. 
 
There was an increase in costs associated with ITC maintenance compared to 2013/2014. There 
was an increase in costs associated with the website hosting.  
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Employee costs were slightly down in 2014/2015 due to the resignation of the office administrator. 
However, there was a significant increase in accounting fees for 2014/2015. There was a 43.2% 
increase. However, there was a decrease in the auditor's remuneration. This was a 56.1% decrease. 
 
The bank charges have been reduced by 49% due to minimal use of the facility and stricter controls 
in place. 
 
Depreciation – There was a 539% increase. This was for the Red list and Research participant 
databases.  
 
There is also an increase (43.3%) in the cost of sales for 2014/2015. There was a significant increase 
in the costs associated with the Publications in 2014/2015. This was for 2 Yearbooks – 2014 & 2015. 
A part of this should have gone into the previous financials. AGM indicated we should accrue but 
the previous auditors did not accrue.  Professional recognition went up as we had funding from GF 
Verein to develop the interviewer qualification which required statutory consulting fees. Between 
the Interviewer Qualification, Annual Conference and publications these account for the difference 
in cost of sales between the 2 financial periods.  
 
SAMRA purchased the databases and IT equipment in 2015 to the value of R141,432. The 
databases costs were increased due to SAMRA getting an external company to develop the 
databases.  
 

 
 
4.10 Financial Statements 
 
Below are the financial statements for 2014 / 2015 after auditors’ review and for approval. 
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The SAMRA Annual Financial Statements as at 28 February 2015 and the Treasurer’s Financial Report, 
(including subscription fees and recognition fees for 2015/2016) were approved. 
Proposed: Adré Schreuder 
Seconded: Shaun Naidoo 

 
The SAMRA CEO presented the annual budget 2015/2016 and year-to-date management accounts. 
 

Budget Categories  2015/2016 Budget Year to Date % Comment 

Membership        951,782.82   749,365.00  79% 2nd invoices 

Professional recognition        157,300.00   33,687.00  21% SAIN 

Interest groups                         -    -    100%  

Annual conference        220,000.00  246,298.97  112% As budgeted 

Professional development events          60,000.00  200.00  0% Qual 2015 

Publications          90,000.00  8,000.00  9% 4th quarter 

Database subscription        150,000.00  -400.00  0% NB 
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Budget Categories  2015/2016 Budget Year to Date % Comment 

Advertising through SAMRA          10,000.00  3,000.00  30%  

Other income          59,000.00  26,060.40 44% As budgeted 

Information and communication technology -     111,600.00  - 25,050.13 22% Saving 

Financial -       87,000.00  - 58,683.66 67% HR 

Marketing -       50,000.00  - 6,860.32 14% Saving 

Facilities -     167,470.00  - 60,917.58 36% As budgeted 

Administration & governance         -       26,000.00  - 6,148.58 24% Saving 

Human resources - 1,246,141.10  - 476,479.82 38% Saving 

Surplus          9,871.72  

 
5. Election and Appointment of the Auditors 
 

Members approved the appointment of Deco Chartered Accountants (Marié Janse van Rensburg) as the 
SAMRA Auditors, for the ensuing year. 
Proposed: Salomé Barnard 
Seconded: Elsa Thirion-Venter 

 
6. Election and Appointment of the SAMRA Board of Directors 
 
The following Directors resigned at the Annual General Meeting: 
 
Representing Medium Research Suppliers: Mamapudi Nkgadima 
Representing Large Research Users:  Salomé Barnard 
 
The Chairman thanked the Directors who resigned for their service. 
 
The following Directors remain on the SAMRA Board for 2015/2016: 
 
Representing Academia:   Elsa Thirion-Venter  
Representing Small Supplier and Freelancers: Shaun Naidoo 
Ex officio (SAMRA Chief Executive Officer): Leonie Vorster 
 
The following Directors were re-elected at the Annual General Meeting and remain as Directors for 
2015/2016: 
 
Representing Small Research Users:  Ineke Prinsloo (unopposed) 
Representing Large Research Suppliers:  Alexan Carrilho (unopposed) 
 
The following Directors were elected at the Annual General Meeting for 2015 to 2018: 
 
Representing Large Research Users:  Sheila Akinnusi (85% majority) 
Representing Medium Research Suppliers: André Parker (unopposed) 
 

Resolution 1: The Annual General Meeting resolved that the SAMRA Board of Directors for 2015/2016 is as 
follows: 
 
Representing Small Research Users:  Ineke Prinsloo 
Representing Large Research Suppliers:  Alexan Carrilho 
Representing Large Research Users:  Sheila Akinnusi 
Representing Medium Research Suppliers: André Parker 
Representing Academia:   Elsa Thirion-Venter  
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Representing Small Supplier and Freelancers: Shaun Naidoo 
Ex officio (SAMRA Chief Executive Officer): Leonie Vorster 

 
7. Proposals to the SAMRA Annual General Meeting 
 

Resolution 2: The members of the Southern African Marketing Research Association resolved, by majority 
vote exceeding 75% (99.61% in favour and 0.39% against), that the following changes are made to the 
Memorandum of Incorporation, to comply with the requirements of Section 30B of the Income Tax Act of 
1962, as defined by SARS on 12 December 2014, and to ensure that SAMRA is administered in compliance 
of Section 30B. 

 
 The entity will have a committee, board of management or similar governing body consisting of at least 

three persons, who are not connected persons in relation to each other, to accept the fiduciary 
responsibility of the entity.  

 No single person may directly or indirectly control the decision-making powers relating to the entity.  
 The entity may not directly or indirectly distribute any of its funds or assets to any person other than in 

the course of furthering its objectives.  
 The entity is required to utilise substantially the whole of its funds for the sole or principal object for 

which it has been established.  
 No member may directly or indirectly have any personal or private interest in the entity.  
 Substantially the whole of the activities of the entity must be directed to the furtherance of its sole or 

principal object and not for the specific benefit of an individual member or minority group.  
 The entity may not have a share or other interest in any business, profession or occupation which is 

carried on by its members.  
 The entity must not pay to any employee, office bearer, member or other person any remuneration, as 

defined in the Fourth Schedule, which is excessive, having regard to what is generally considered 
reasonable in the sector and in relation to the service rendered.  

 Substantially the whole of the entity’s funding must be derived from its annual or other long-term 
members or from an appropriation by the government of the Republic in the national, provincial or 
local sphere.  

 The entity must as part of its dissolution transfer its assets to –  
- Another entity approved by the Commissioner in terms of Section 30B 
- A public benefit organisation approved in terms of section 30 
- An institution, board or body, which is exempt from tax under section 10(1)(cA)(i) 
- The government of the Republic in the national, provincial or local sphere. 

 The persons contemplated in paragraph (b)(l) will submit any amendment of the constitution or written 
instrument of the entity to the Commissioner within 30 days of its amendment.  

 The entity will comply with such reporting requirements as may be determined by the Commissioner 
from time to time.  

 The entity is not knowingly and will not knowingly become a party to, and does not knowingly and will 
not knowingly permit itself to be used as part of an impermissible avoidance arrangement 
contemplated in Part IIA of Chapter III, or a transaction, operation or scheme contemplated in section 
103(5).  

 

Resolution 3: The members of the Southern African Marketing Research Association resolved, by 
unanimous vote, that the following addition is made to the SAMRA Company Rules: If a SAMRA Board seat 
becomes vacant between Annual General Meetings, the vacant seat can be filled from another seat on the 
SAMRA Board. 

 
8. Other business 
 
The Annual General Meeting requested that the SAMRA Board considers electing Ineke Prinsloo for a 
second term as Chairman of SAMRA. 
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9. Adjournment 
 
The meeting was adjourned at 16h30. 
 
Signed: 
 
 
 
 
 
 
 
 
____________________  ____________________ 
Ineke Prinsloo           Elsa Thirion-Venter 
Chairman      Treasurer 


