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Introduction  

 

Good afternoon Ladies and Gentlemen. My name is Ineke Prinsloo. As Chair of the SAMRA Board 

2014/2015 it is my privilege to welcome you to the 2015 SAMRA AGM.  

 

I would like to express my sincere appreciation to each and every one of you for joining us today – 

it is busy time for everyone, all throughout the year. Thus, any time that stakeholders take out of 

their busy schedules to contribute to the industry we all care about, is greatly appreciated.  

 

I have been a member of SAMRA for close on 11 years – all on the client side I might add – but I 

have come to learn, understand and respect the pivotal role that the organisation fulfils in ensuring 

the sustainability and contribution of the Market Research industry and its role in both business 

and society in Southern Africa. I decided some time ago that I can only contribute to this 

organisation by leaving the safety of the side-line commentary and becoming actively involved in 

the organisation. And here I am today as the chair of the organisation, with a singular focus to 

continually encourage the new wave of talent and young researchers to become involved and 

shape and continue to influence the future of SAMRA as the professional body representing 

marketing research in Southern Africa.  

 

Industry 

 

The marketing research industry continues to face an evolution amidst a challenging operating 

landscape - continual financial constraints in companies’ budgets and the downstream effect it has 

on the decision and extent to commission research will remain a challenge for the foreseeable 

future. But the change is also at a fundamental level and while the need for and powerful forces of 

transformation are certainly verbalised, I sometimes question whether all the players in the 
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industry understand that it implies a fundamentally different value proposition of marketing 

research or if that the extent of change or transformation required involves actively exploring new 

and unknown territories. The industry, to my mind, acknowledges that it no longer suffices to 

produce a report card or a PowerPoint presentation as a delivery to a client – rather that it should 

offer dynamic and innovative solutions that will partner with a client on different dimensions of the 

business need.  It remains up to supplier and client to articulate the change in value proposition 

offered and required. In my view the research supplier that offers modular solutions, understands 

the business, its operating landscape and language will become the trusted and preferred business 

partner in future. On the other hand the client that is clear on the value of research and ensures 

that it is a business imperative for all decisions and activities, will not only ensure sustainability and 

profitability for its business, but for the industry that supports it to be successful too. 

 

Digital and big data continues to dominate the research landscape of popular topics along with 

creativity in online surveys, reducing survey time as well as the long and short term investment in 

infrastructure, software, programmes and talent that will enable the delivery to these changing 

insight demands. But I think we are shifting gears once again on populist titles: One close to my 

heart is the concept of shared value creation and as an emerging economy I believe we can evolve 

this concept to a strategic and competitive advantage for the continent as a whole.  The world will 

continue to automate and in the process almost drive itself to the brink of extinction – as an 

industry I wonder if we shouldn’t challenge ourselves to become the warning signal or the 

balancing agents if you will with the richness of knowledge and insights we are able to generate, to 

carve a different path to tomorrow that won’t delete the human from efficiency altogether.  

 

In summary: As an industry we need to embrace change, recognise that new and non-traditional 

competitors appear on the playing field every day that want to offer faster, cheaper insights to a 

business or customer landscape that is in need of information, in the moment; information it can 

trust but can no longer afford the premium of traditional research methodology.  
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Financials and Budget 

 

One year to the next, as measured in our busy lives, can have the sense of “more of the same” or 

just pass by and resemble the feel of the year just gone past. Or, it can unfold as a journey of 

change where milestones reflect impact and change to business and our society as a whole.  

 

The past year was characterized by the continuation of the journey of change for SAMRA. A 

highlight certainly for any chair is being able to report at an AGM on the continuation of a strong 

balance sheet. Profit is not the primary function or driver for the organisation – having said that, 

our balance sheet does reflect a profit or, rather, surplus. Albeit less than the previous years, with 

some of the economic challenges in companies’ spend starting to filter through, the surplus is more 

than what was anticipated.  

 

The Board also approved the implementation of a debt collection process and the appointment of a 

debt collector to assist with collecting debt outstanding for more than 120 days.  

 

In addition, another major contributor to a shift in financial strategy was the issuance of a new 

requirement by the South African Revenue Service (SARS) requiring organisations to generate 85% 

of income from members and not membership fees. This, along with an expectation of increased 

economic pressure on companies, is sure to challenge the board, CEO and the organisation in 

future in terms of maintaining and growing the balance sheet. 

 

The main take outs of the budget are that SAMRA reported an improvement.  

 

 Revenue is up by 15.1% compared to the 18.5% reported in the previous results. 

Membership fees still account for 36% of revenue – 5% less than in 2013/2014. There is a 

noticeable shift with the annual conference now the largest contributor to revenue at 41% 

(37%) – this despite an increase of cost to revenue of 9.4% YoY. Professional recognition’s 

contribution to revenue is up from 9% to 12% and despite incurring cost for professional 

services, this has the potential to be a primary income stream for SAMRA in future. The 

diversification of the income streams is in line with the shift in strategy in accordance to the 

SARS requirements on income generation. 
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 Prudent financial management by the CEO yielded a positive result with operating expenses 

decreasing by 7.5%. 

 Debt collection contributed positively to the balance sheet resulting in a previous provision 

for bad debt totalling almost R10,000 being reduced to ZERO through the decision to rather 

hand over the debt for collection than writing it off as previously had been the case.  

 Cost of sales is up by 76.5% compared to a decrease of 47.9% in the corresponding period 

last year. The decrease in the previous report was attributed to a reduction in conference 

costs as well as yearbook costs that were not received during the reported financial period. 

The result is that costs for 2 yearbooks were incurred in this financial reporting period 

slightly skewing the year-on year view.  

 The surplus before operating expenses for the year was R1, 580,996 reflecting a 

continuation of the positive financial position of SAMRA compared to the previous five years 

– and, this is despite a small decrease YoY of 4.8%. The operating profit (surplus) is down by 

7.5% ending at R158,284. 

 

It is also important to note that, as per agenda point tabled and accepted at last year’s AGM, Deco 

Chartered Accountants were appointed as the new SAMRA auditors. The Board has expressed 

satisfaction with the services and reporting received from the new accountants. 

 

The SAMRA Board 

 

The current SAMRA board comprises a healthy balance and representation from supplier, client and 

academia. The 2014/2015 SAMRA Board members are Salomé Barnard, Alexan Carrilho, Mamapudi 

Nkgadima, Elsa Thirion-Venter, Leonie Vorster and Shaun Naidoo.  In accordance with our 

Memorandum of Incorporation and Company Rules the term of the board members is set at three 

years; however, we find ourselves at a bit of junction this year with several board members’ terms 

expiring as well as the incoming chair leaving the industry. Nominations for new board members 

have been received and the new Directors will be elected by this meeting.  
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I would like to thank all the board members for their time and contribution to SAMRA. The chair of 

the board is only the steering mechanism; the chair can only have a successful year at the helm if 

he/she has the support, passion and dedication of the other members of the board. 

 

Membership  

 

As you will recall there had been several changes in the past years to the organisation including 

evolving from an association to an organisation, establishing a board and lastly the new 

membership structures. The SAMRA organisational membership in 2014/2015 has grown from 92 

to 104 representing a 13% growth as opposed to 7% in the corresponding period last year. In 

addition, our Associate member base has reflected a growth of 10% increasing from 1367 members 

to 1515 members. The largest supplier member category consists of Organisation members with a 

turnover of less than R 2 million. 

 

There are  

 

 104 Organisation members, with 1515 Associate members; and  

 213 independent members (up 5% from 203 in 2013/2014) of which 25 are not current 

members (down from 40 in 2013/2014)  

 

As of last count there are 8 Organisation membership applications pending and 20 Independent 

membership applications.  

 

The above reflects a positive growth trajectory signalling confidence in the organisation, CEO and 

Board to promote, represent and drive the professional status of marketing research in Southern 

Africa.  

 

The office  

 

A growing membership, increased activities to drive revenue and a fast changing industry all lead to 

a substantial increase in administrative activity and requirements of our SAMRA office. 

 



 

Directors: Leonie Vorster (CEO), Ineke Prinsloo (Chair), Alexan Carrilho (Immediate Past Chair),  

Mamapudi Nkgadima (Incoming Chair), Salomé Barnard, Shaun Naidoo, Elsa Thirion-Venter 

Finding a suitable candidate(s) for the evolving requirements of the SAMRA office and to support 

the CEO in both member administration as well as events, have proven to be one of the more 

challenging activities in the past year. Both individuals recruited for the positions assisted for a 

short period during 2014 but for a combination of personal and career reasons opted to terminate 

their respective contracts. The CEO and Board interviewed and presented an offer to a suitable 

candidate in June 2015 but regrettably she opted to accept a counter offer from her current 

employer. The recruitment process is ongoing and the Board and CEO are looking to appoint a 

Membership Support Leader during the course of 2015. 

 

Past activities 

 

The activities for year are extensively covered in the CEO report but I would like to highlight a few:  

 

A) The 2014 Yearbook 

 

All AGM attendees to today’s meeting will receive a copy of the yearbook. In addition, copies will 

be mailed to the yearbook advertisers, Independent members, Organisation members, SARs, 

Higher Education Institutions and the top advertisers in South Africa. 

 

B) The SAMRA Journal 

 

Following the completion of his term as Editor by Schalk van Vuuren, the SAMRA CEO was acting 

editor for the 2014 edition, which focused on Talent Management. 

 

C) SAMRA Conference 

 

The SAMRA Annual Conference took a shift in venue to the Drakensburg. Delegates found 

themselves in the beautiful surroundings of Cathedral Peak Hotel and Conference venue. This year 

had around 100 delegates attending consisting of 72% suppliers, and 28% clients. We also hosted 

international visitors in the form of a keynote speaker, Dipanjan Chatterjee and attendees from 

Germany. 
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The theme of the conference was The Evolution of Market Research: Changing to Improve. The 

selection of the theme or topic usually results in a lively Board meeting debate as it will essentially 

position and set the tone not only for the conference, but for the industry and organisation for the 

next year. It is important that the theme inspires innovation, progression and ethics in research, but 

at the same time also serves to strengthen the relationships between supplier and client by 

focusing on shared topics of interest. 

 

In total there were 22 presentations over the 2 days. The program was purposefully divided into 

supplier and client sections in the morning and afternoon sessions respectively. The varied papers 

ensured that delegates could find a strong fit to interest and resulted in lively debate. The SAMRA 

app, introduced at the 2014 conference, was once again on hand to enable delegates to 

communicate, and remain in touch in the moment by evaluating the presentations, the schedule, 

the papers, speaker profiles, paper summaries and delegate profiles. Bandwidth in the mountains 

presented a challenge to accommodate the requirement and would be a key consideration for 

future conference venue selection. 

 

The winners of this year’s Annual Conference are: 

Best Overall Papers: The scoring combines independent judge ratings (60%) and audience ratings at 

the conference (40%). 

 

Gold: Kyle Findlay and Ockert Janse van Rensburg for The New Political Battleground: The 

South African 2014 National Elections on Twitter 

Silver, and Best First Time Speaker: Amone Redelinghuys for Comparing Mobile and Online 

Insights 

Bronze: Neil Higgs for Context matters: Creating more powerful marketing strategies by 

resonating with people via an understanding of the lens and manage their lives 

 

People’s Choice Award – The highest audience rating for a presentation was achieved by guest 

speaker Andy Hadfield for Future Kids Future Customers. 
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D) Qualitative Research Conference 2014  

 

The SAMRA Qualitative Conference 2014 was held in Johannesburg on 22 October 2014 and in Cape 

Town on 24 October 2014. Our guest speaker was Dr Bob Cook, multi-award winning international 

qualitative researcher who was true to his reputation as innovator and inspired us with his take on 

the application of life blogging in research. Local speaker Jack Hlongwane won the best 

presentation award for Transnography ‘Taxi Talk’. 

 

E) Interviewer Workshops 

 

I was particularly privileged to be part of the initiative to host workshops for interviewers on 

running a successful freelancing business. Looking to our economic landscape and focus for 

government on the National Development Plan, these would be the type of initiatives that 

professional membership organisations would be required to host in order to make a positive and 

sustainable contribution to our economy. 

 

Plans for the future 

 

Looking to the future I would like to highlight the following key initiatives  

 

 Roll-out of the Research Participant Database 

 Roll-out of the Red List 

 SAMRA Journal Online 

 Qualitative Research Workshop on 21 and 23 October 2015 

 

Conclusion 

 

In conclusion, Ladies and Gentlemen, I would like to once again thank you for your continued 

support for, and constructive contribution to the industry.  One last point on transformation: I hold 

a strong view that the industry stakeholders have yet to realise that the one key requirement to 

successful transformation and sustainability, is involvement; being involved. The positive is that our 
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membership is growing and we are therefore able to reach more stakeholders both on client and 

supplier side. But the concern remains when we notice the dwindling numbers attending 

conference or events, nominations for board, or attendance to events such as the AGM. I would 

therefore like to challenge you to take up this message to actively drive participation and 

involvement of stakeholders in your sphere of influence. Become the actor of change utilising your 

networks and influence to involve more stakeholder clusters in shaping the future of our industry. 

 

Lastly, I would like to thank Leonie Vorster for her tireless efforts to grow, evolve and secure the 

professional ethos of the industry. Leonie, you have, and continue to, make a measurable impact 

and difference to the Marketing Research industry both at home and abroad. Your knowledge, 

passion and enthusiasm for Marketing Research are an ongoing investment in the industry that all 

stakeholders benefit from now and in the future. 

 

Thank you.  

Ineke Prinsloo 

SAMRA Chair 2014/2015 


