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MINUTES OF THE ANNUAL GENERAL MEETING OF 
THE SOUTHERN AFRICAN MARKETING RESEARCH ASSOCIATION 

Held on 7 August 2014 at 14h00 in Johannesburg (Fabz Estate Hotel, Lonehill) 
 
1. Welcome and apologies 
 
The Chair, Alexan Carrilho, welcomed those present. Attendance was recorded as follows: 
 

Name Surname Membership Attendance 

Salomé Barnard Associate Member In person 

Lisa Burns Staff In person 

Alexan Carrilho Associate Member In person 

Teboho Chalale Independent Member In person 

Chantal Cloete Associate Member In person 

Shirley Harding Associate Member In person 

Lizette Kritzinger Associate Member In person 

Melissa Matthee Proxy: Independent Member Michael Aitken In person 

Shaun Naidoo Associate Member In person 

Mamapudi Nkgadima Associate Member In person 

Gareth Pearson Associate Member In person 

Ineke Prinsloo Associate Member In person 

Sandra Reinbrech Independent Member In person 

Thuba Sithole Independent Member In person 

Sandra Steenkamp Associate Member In person 

Elsa Thirion-Venter Associate Member; Proxy: Independent Member 
Alexandra Kessel 

In person 

Schalk Van Vuuren Associate Member In person 

Leonie Vorster Staff; Proxy: Independent Members Margaret 
Constantaras, Jean Green, Jennifer Highley, Peter Highley 

In person 

Jan Wegelin Associate Member In person 

Duncan Brett Associate Member Webinar 

Kathryn Kure Independent Member Webinar 

Bianca Scholten Associate Member Webinar 

 
The following apologies were recorded: 
 

Name Surname Membership 

Shirley Benny Independent 

Jane Diakakis Organisation 

Jean Dommisse Organisation 

Charmaine Haarhoff Independent 

Grant Hatch Independent 

Heather Kennedy Independent 

Marna Kirchner Independent 

Althea McCourt Independent 

Dale Morton Independent 

Helen Strong Independent 

 
SAMRA members present constituted a quorum and the meeting commenced.  
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2. Minutes of the previous Annual General Meeting held on 15 August 2013 
 

The minutes of the Annual General Meeting held on 15 August 2012 were adopted without changes. 
Proposed by: Elsa Thirion-Venter 
Seconded by: Schalk van Vuuren 

 
3. Chairman’s Report 
 
Alexan Carrilho presented her report. 
 
Introduction Good afternoon Ladies and Gentlemen. My name is Alexan Carrilho. It is my pleasure to 
welcome you to the SAMRA 2014 AGM. Thank you to all of you, for coming during this extremely busy time 
of the year. Ten years ago, I was asked if I wanted to join SAMRA and I jumped at it. I then got involved a 
week or so later with coordinating the judging of the papers at the Annual Conference and I have been 
involved with SAMRA ever since. Today, I’m here as the Chairperson of this incredible organization. It is 
great to be able to stand here today and talk to you about the successes and challenges of SAMRA. 
 
Budget It is important that we have a glance at this juncture at the financial sustainability of SAMRA. I will 
take you through the detail in the Treasurer slot. As Treasurer I presented a difficult set of financial 
statements in 2012/2013, as the organisation was in a loss making situation. I stand here today with a very 
different view. Having a full time CEO in place for 2 years and with the restructuring of membership having 
been completed, this has really aided the organisation.  
 
The main take outs of the budget are that SAMRA reported an improvement.  
 
 Revenue is  up 18.5% - this has been driven by increased membership 
 Cost of sales are down by 47.9% - this has been driven by reduced of conference costs and the 

yearbook costs that were not received in this financial period. 
 As for surplus, SAMRA is in a much better position by being up by 48.4% to R 1,681,972. 
 
Industry I am sure most of you will agree with me that the market research industry continues to face 
challenges. There are many positive and negative factors that influenced the market research in 2013 and 
continuing into 2014. The positive factors have been the increase in digital (including mobile) and online 
surveys, moving to shorter and faster surveys, investing in systems and infrastructure that will cope with 
these initiatives. However, some of the negative factors currently are the economic downturn and with this 
comes cuts in client budgets. A challenge that has been around for a few years and continues to be a 
concern is the skills shortage in the industry. 
 
Marketing research is reaching cross roads – while old ‘traditional’ methods are still with us but there are 
new methodologies appearing repeatedly, as the internet through the use of mobiles phones is becoming 
more prevalent, more real time data is becoming available than ever before.  
 
The rise of a digital society is changing how we do research. The traditional ways of looking for respondents 
has even changing with the use of social media such as Facebook, Twitter, blogs, etc. Clients are requiring 
research agencies to deliver concise, to the point, short, strategic results rather than decks of numbers and 
hundreds of slides of graphical representations. The rise of these methods is allowing us researchers to 
discover behaviour as it happens rather than wait for after the behaviour has been completed. We are able 
to get into the minds of consumers faster and so provide clients with faster actionable results. With the rise 
of digital society we are able to slash research times due to increased sophisticated technology.  
 
While some of these methods and new competitors and collaborators have the potential to provide us with 
faster and deeper insights than ever before, others are dead ends. In the end, change and innovation is the 
only certainty for our industry. Change is upon us and we need to embrace the challenges that the notion 
of change brings. SAMRA realises this and does its best to keep members informed. 
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The SAMRA Board The current SAMRA Board members are Salomé Barnard, Alexan Carrilho, Mamapudi 
Nkgadima, Ineke Prinsloo, Elsa Thirion-Venter, Leonie Vorster and Jan Wegelin. I step down as Chairperson 
and the Board will decide over the next couple weeks who the next Chairperson will be for the new term. 
The selected Chairperson will be one of the current Board Members. 
 
Jan Wegelin has finished his three year term on the Board and will step out. On behalf of the SAMRA board, 
I thank you, Jan, for your commitment and passion that you have brought to SAMRA over the past three 
years. It has been an exciting three years, with loads of new initiatives and challenges. SAMRA is not in the 
same position today as it was three years ago. SAMRA has definitely grown from your leadership and 
passion. Thank you so much for everything!! 
 
Membership In 2013 there were 86 Organisational members. There were 187 Independent members 
(some had not transferred yet). In 2014, the SAMRA membership consists of 92 organizations consisting of 
small, medium and large on both the user and supplier side. There has been a 7 % growth of organisational 
membership.  More than half of the SAMRA organisational members have a turnover of under R5 million. 
Whilst, 75% of our members have an annual turnover of under R10 million.  
 
There are 203 independent members of which about 40 are not current members. There was an 8.6% 
growth on independent members from 2012/2013. This was even after cleaning up the database. 
Currently, there are almost 3000 Associate members. There are 57 SAMRA accredited marketing 
researchers from both client and supplier organisations. There are 10 organisation applications pending 
and 26 Independent Applications. So as you can see our membership is growing. 
 
The Office We recruited Ziyanda Mbobo, as an events administrator. He assisted Leonie with the 
organisation of the SAMRA conference. Unfortunately due to study commitments Ziyanda resigned in July. 
We wish Ziyanda all the best in his future endeavours. The SAMRA office has recruited Lisa Burns as the 
SAMRA Membership Support Leader. Welcome to SAMRA, Lisa. We are glad to have you on board. 
 
Past Activities I am not going to cover all the past activities as Leonie will cover these a bit later but I will 
mention a few. 
 
The Jubilee Yearbook This was a very special edition of the Yearbook. Thank you to Leonie who worked 
really hard at putting this together. Thank you to everyone who contributed to this as well. This edition of 
the Yearbook goes back in time. It really is a blast from the past. All members should have received their 
copies if not you can obtain a hardcopy from the SAMRA office.  
 
The SAMRA Journal A very special Thank You to Schalk van Vuuren for the two years of work you have put 
into the Journal. Schalk is stepping down as editor of the Journal. Schalk, I, for one, have enjoyed reading 
the articles in the Journal over the years. The articles have been topical, relevant and interesting. The 
Journal has sparked debate among many researchers and has really added value to the industry. The 
SAMRA Board thank you for your enormous contribution to the Marketing Research Industry!  
 
SAMRA Conference The SAMRA Annual Conference was a great success. It was held in the beautiful venue 
of Spier wine Estate in Stellenbosch. There were close to 160 registered participants, from 6 countries, 
made of up 36% from clients and 64% from suppliers. The theme for this year’s conference was “A puzzling 
time for marketing research and solutions that matter”. There were 20 presentations over 2 days. For the 
first time in SAMRA history, we used an app for the evaluating the presentations, the schedule, the papers 
(downloadable into your own briefcase), speaker profiles, paper summaries and delegate profiles. The 
winners of this year’s Annual Conference are: 
 
 Best Overall Papers: The scoring combine independent judge ratings and audience rating at the 

conference. 
 Gold: Lorcan McHarry and Alida Jansen for Beating The Brain Game: Communications Success In A New 
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Era Of Neuroscience Learnings 
 Silver: Greg Streatfield and Jan Wegelin for If We Are Good Researchers, Why Should We Fear More 

Data? 
 Bronze: Diane Gantz for Bigger. Faster. Better. 
 The Best First Time Speaker: The highest score by a first time speaker was achieved by Greg Streatfield 

and Jan Wegelin for If We Are Good Researchers, Why Should We Fear More Data? 
 Bright young Mind: Caitlin Noonan for Ad Testing – The Next Wave 
 People’s Choice Award – The highest audience rating for a presentation was achieved by guest speaker 

Alex Batchelor for An Emotional Time for Marketing. We are all Praxeologists now! 
 
Qual Conference 2013 Last year’s Qual conference took place in Hermanus and Johannesburg. The theme 
was “It makes you think, doesn’t it…?” The conference was very interactive and challenged thinking. 
The Best Presentation Award went to Mamapudi Nkgadima, for The Power of Localising Classical 
Qualitative Research Methodologies.  
 
Ethics Webinars SAMRA has continued presenting the Ethics webinars across all members to raise 
awareness of the research code of conduct and ensure best practice amongst the research industry. 
 
Plans for the future So what are SAMRA’s plans for the future? Once again, I am not going to focus too 
much on this as Leonie will go into quite a bit of detail except to say that, SAMRA continues to work of 
several initiatives.  
 
These include the Red List which will be launched shortly. This list will ensure the centralisation and 
streamlining of a national market research opt-out database, allowing members of the public to opt out of 
research by all of the SAMRA subscribers.  
 
The Marketing research (including social research and opinion polling) industry recently embarked on a 
process of developing a national standard for (Survey) Interviewer training. It is important that the industry 
gets behind this as it will up-skill our interviewers and we can leverage these skills against the competitor 
data collection methods and tools. SAMRA is hoping that all organizational members get behind this 
initiative. In the end we are hoping that only accredited interviewers are used leading to better quality in 
the industry. 
 
SAMRA has also been working hard to get the membership database on the internet sorted out. SAMRA 
will then be able to communicate more efficiently with its members. Members will be able to opt in or opt 
out of various bits of information so you are not overwhelmed by all the information. This will be available 
shortly.  
 
The Qual conference call for presentations has gone out this week. Last year’s Qual conference was a huge 
success and we aim for the 2014 Qual conference to be bigger and better. The conference will be held in 
Johannesburg on the 22nd of October and in Cape Town on the 24th of October. Submit your ideas for a 
presentation.  
 
Conclusion In conclusion, Ladies and Gentlemen, on behalf of SAMRA Board I thank you very much for your 
support and dedication to SAMRA. I am confident about the future of the market research industry. To the 
SAMRA Board, thank you for your unwavering support of me and your promotion of SAMRA during my 
tenure. As a non-profit organization, the work the Board does is incredibly valuable to the success of 
SAMRA. Thank you to each one of you, for your hard work and commitment to building a strong and 
effective organization. Through your tireless efforts, strategic thinking and innovative ideas, SAMRA has 
grown immensely and will continue doing so in the future. Lastly, I would like to thank Leonie Vorster. 
Leonie you are doing an amazing job. You are always willing to go the extra mile and take on so much with 
a smile. Your passion for SAMRA and the market research industry is undeniable!  
 
Thank you.  
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4. CEO’s Report 
 
Leonie Vorster presented her report, covering the SAMRA Strategy, budget and year-to-date management 
accounts. 
 
4.1 SAMRA Strategy 
 
Goal 1: Grow the industry  
 
Objective 1: Proactive marketing, advocacy and lobbying 
Objective 2: Strategic talent management initiatives  
 
Goal 2: Enhance quality and professionalism 
 
Objective 3: Professional development 
Objective 4: Learning system input 
Objective 5: Public protection, self-regulation and monitoring 
 
Goal 3: Deliver stakeholder value 
 
Objective 6: Value-adding products and services 
Objective 7: Adequate representation 
Objective 8: Effective systems and processes 
 
A significant change in strategy resulted from the South African Revenue Service decision in December 
2013 that at least 85% of SAMRA income must be generated from members. this resulted in a change in 
revenue generation strategy from subsidising member participation with non-member participation, to 
requiring membership for use of products and services. 
 
The following have been successfully implemented: 
 
 Membership transfers  
 Professional recognition transfers 
 ESOMAR Industry Report 2013 
 Journal 2013 
 Salary survey 2013 
 Yearbook 2013 
 ESOMAR Conference 2013 
 Recruitment guidelines 
 Qualitative Conference 2013 
 Annual Conference 2014 
 Client involvement 
 Interviewer qualification 
 Research publication checklist 
 
In terms of Human Resources, SAMRA previously had one full-time position (CEO, event management, 
financial management, and member administration) and one part-time position (event coordination, 
membership administration and financial administration). For the first half of 2014, the CEO was the only 
SAMRA employee. The SAMRA Board considered two options: 
 
a) Two part-time positions: 2 days per week for event coordination, and 3 days per week (or half-day) for 

membership and financial administration.  
b) One full-time position for event coordination, and membership and financial administration. 
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The former option was selected, and Ziyanda Mbobo and Lisa Burns were appointed as event coordinator, 
and membership and financial administrator respectively. 
 
Current initiatives include: 
 
 Client involvement (continued) 
 Red list 
 Research participants database 
 Web site 
 Stakeholder (incl. web site user) database 
 Local and interest group events 
 Monthly ethics webinars 
 Journal 2014 
 Qualitative Conference 2014 
 ESOMAR 2014 
 Salary survey 2014 
 Yearbook 2014 
 Annual Conference 2015 
 Debt collection 
 
The following initiatives are planned for 2015 and beyond: 
 
 Interviewer accreditation (SAIN) 
 Designations (SAIN, SAIL, SARN, SARL)  
 Guidelines 
 Confidence Index 
 Social responsibility programmes 
 Student competition 
 Bursary 
 Ethics audits 
 National assessments 
 
5. Treasurer’s Financial Report 
 
Alexan Carrilho presented her report. 
 
5.1 Introduction 
 
As I have already highlighted some of the areas that SAMRA has been focused on during my year as 
Chairperson / Treasurer, I am going to move straight onto the SAMRA finances. 
 
SAMRA continued to use ARB Auditors Inc. as the auditors and Hendrik Venter as the bookkeeper during 
this period. There are a couple amendments that need to be made to the Financial Statements. Firstly, 
under the Auditor’s section the report indicates that ARB Auditors Inc will continue in office for the next 
financial period. This will be further clarified under the Auditors Appointment for the ensuing year. 
Secondly, Mamapudi Nkgadima’s name is incorrect on the report and we will adjust. 
 
In summary, SAMRA reported an improvement. A profit of R 171,188 was made during the 2013/2014 
financial year compared to a loss of R 595,725 that was shown the previous year. This is a huge 
achievement given the position we were in last year. As mentioned earlier, revenue is up 18.5%, cost of 
sales down by 47.9% and profit up by 48.4%. We will go into the details shortly. 
 
5.2 Financial Report 
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The total cash at hand on 31 July 2014 was R1, 459, 517.49 comprising the following two accounts: 
 
 Current Account:   R        8,830.32 
 Marketlink Account:  R 1,450,687.17 
 
We are waiting for R 70,000 VAT rebate that should be received in the next few days.  
The 2013 / 2014 financial statements will be reviewed later. 
 
5.3 Membership Fees 
 
As it stands the membership fees for the 2013 / 2014 financial year are as follows: 
The fees remained the same as in 2013. 
 
2014 Professional Recognition Membership Fees (excl. VAT) 
 
 SAMRA Partner   R 300 
 SAMRA Accredited Researcher  R 500 
 
2014 Independent Membership Fees (excl. VAT) 
 
 Independent membership fees  R 1210 
 
2014 Organisation Membership Fees (excl. VAT) 
 

Turnover/Budget Fee Headcount Fee  per worker 

< R2 million R 880.00 1 to 10 R 300.00 

R2 million – R5 million R 2 345.00 11 to 20 R 250.00 

Between R5 million & R10 million R 4 690.00 21 to 50 R 200.00 

R10 million – R20 million R 7 610.00 51 to 100 R 175.00 

Between R20 million & R50 million R 10 540.00 100+ R 100.00 

R50 million & more R 12 000.00   

 
Organisation members have the option being billed twice a year i.e. March and September. These were the 
fees that you were invoiced for in March 2014.  
 
5.4 Credit Card 
 
SAMRA has two accounts, a Current Account and a Marketlink Account. These accounts are managed by, 
and all payments are made by, the CEO. With the CEO in office and regular international fund transfers for 
the webinar solution and overseas speakers a credit card facility was identified as necessary. The SAMRA 
Board undertook several times during the course of the financial year to obtain a credit card however we 
have not been successful in this regard. In the current financial year, the Board will need to decide if we will 
continue with this. 
 
5.5 Insurance 
 
SAMRA obtained Directors’ and Officers’ Liability insurance was renewed in July 2014. The annual cost is R 
5,700.00. The limit of indemnity is R 5,000,000.00. 
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5.6 Assets 
 
SAMRA’s total assets increased by 7.0% from R 1,294,928 in 2012/2013 to R 1,391,742 in 2013/2014. The 
Nett Asset Value in 2012/2013 was R 1,137,014 compared to R 1,310,324. This is a 13.2% increase. 
 

 
 
 
5.7 Debtors & Cash 
 
Accounts receivable increased by 75.2% in 2013/2014 from R70,588 in 2012/2013 to R284,927 in 
2013/2014. This was due to the late invoicing of membership fees. In addition to that we also had paid for 
the deposit for the Annual Conference. There was no early invoicing as the Annual Conference was moved 
to later in the year i.e. June. This therefore impacted on the amount of cash that was available. There was a 
13.2% decreased in the amount of cash that was available. 
 
The role of the treasurer has been and will be to continue to chase outstanding payments. Constant 
improvements to the current processes are being made to increase efficiency in this regard. The SAMRA 
Board took the decision not to write off any debt during this period but instead the SAMRA Board took the 
decision to hand people over for debt collection.  
 
A further measure of ensuring SAMRA collects its debt is for the Annual Conference the booking terms will 
require a refundable deposit before visa letter for international bookings, and for all non-members outside 
SA. 
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5.8 Revenue 
 
SAMRA’s gross profit for 2013/2014 was increased by 48.8% R 1,681,972 in 2013/2014 compared to R 
861,399 in 2012/2013.  We are starting to see the efficiencies of the restructuring of membership. 
 
The investment revenue decreased by 20.1% in 2013/2014. It went from R 58,101 in 2012/2013 to R 46,405 
in 2013/2014. 
 
As we can see from the graph, the annual conference brought in more revenue in 2013/2014 compared 
with the previous conference. There was an 84.3% increase in revenue.   
 
The number of subscriptions increased by 44.4% in 2013/2014. The revenue was R 862,362 compared to R 
535,122 in 2012/2013.  
 
Branch income was reduced to R0 in 2013/2014 due to there not being any yearend functions. 
However as our number of subscriptions increased in 2013/2014 the trade receivables increased to R 
122,696 in 2013/2014 compared to R 52,589 in 2012/2013. This is because the invoicing was done late, in 
November for Independent Members and it is really hard to collect at this time due to the Christmas period 
and then moving into the start of school, etc. In future, we really must avoid invoicing our members too 
late in the year. 
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5.9 Operating Expenses 
 
As I have already mentioned SAMRA made an operating profit of R 171,188 – a 448% increase. SAMRA 
managed to control the expenses nicely during this period with a minimal increase. The total expenses for 
the 2013/2014 were R 1,557,188 compared to R 1,515,225 in 2012/2013, a difference of R 41,963. This is a 
2.7% increase. There are a few expenses I would like to mention that increased or decreased significantly 
over the financial period. 
 
SAMRA did not make use of any external marketing companies so this brought the Advertising and 
Marketing fees down dramatically in 2013/2014. 
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Employee costs were up due to annual salary adjustments and bonuses. 
 
There is also a significant decrease in the convention cost of sales between the two financial periods. In 
2012/2013 it was R 846,853 compared to R 442,121 in 2013/2014. This is because the bookings were done 
later in this period. 
 
There was a significant decrease in the costs associated with the Yearbook in 2013/2014. This is because 
the invoice was received in the next financial year 2014/2015. 
 
SAMRA did not make any purchases of plant and equipment during this period. Therefore, the cost 
between the two financial periods will remain unchanged.  
 
The Website costs were increased due to SAMRA getting an external company to upgrade the website in 
2013/2014. 
 

 
 
 
5.10 Consideration of the annual financial statements as at 28 February 2014 
 
Below are the financial statements for 2013 / 2014 after auditors’ review and for approval. 
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5.11 SAMRA Budget 2014/2015 
 
The SAMRA Budget for 2014/2015 can be summarised as follows, showing Nett effect (income less 
expenditure): 
 

Budget for: Nett Effect: 

Membership  R       991,000.00  

Professional Recognition  R       121,500.00  

Interest Groups  R         65,000.00  

Annual Conference  R       430,000.00  

Professional Development Events  R         39,900.00  

Publications  R       187,000.00  

Database Subscription  R       160,000.00  

Advertising Through SAMRA  R                         -    

Talent Management  R        -39,000.00  

Other Income  R         77,300.00  

Info Comm Tech  R     -235,500.00  

Financial  R     -154,150.36  

Marketing  R        -83,000.00  

Facilities  R     -130,620.00  

Administration & Governance  R        -27,500.00  

Human Resource Management  R  -1,323,435.00  

Surplus R          78,494.64 

 
5.12 SAMRA Year-to-date Management Accounts 
 

Category Year-to-Date Budget % of Budget 

Sales  R  1,844,085.85   R   2,926,200.00  63% 

Cost of Sales  R     722,666.27   R       970,800.00  74% 

Gross Surplus  R  1,121,419.58   R   1,955,400.00  57% 

Other Income  R        22,318.92   R         77,300.00  29% 

Expenses  R     570,814.81   R   1,954,205.36  29% 

Net Surplus Before Tax  R     572,923.69   R         78,494.64  730% 

 

Item Budget Year-to-Date % of Budget 

Membership  R       991,000.00  R   642,541.85  65% 

Professional Recognition  R       121,500.00  R   112,307.84  92% 

Interest Groups  R         65,000.00   0% 

Annual Conference  R       430,000.00   R   309,081.20  72% 

Professional Development Events  R         39,900.00   R      91,352.46  229% 

Publications  R       187,000.00   R    -32,074.30 (2013) -17% 

Database Subscription  R       160,000.00   0% 

Advertising Through SAMRA  R                         -     R        1,500.00  N/A 

Talent Management  R        -39,000.00   0% 

Other Income  R         77,300.00   R      22,318.92  29% 

Info Comm Tech  R     -235,500.00   R    -24,823.48  11% 

Financial  R     -154,150.36   R    -34,300.76  22% 

Marketing  R        -83,000.00   R      -5,879.89  7% 
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Item Budget Year-to-Date % of Budget 

Facilities  R     -130,620.00   R    -54,487.74  42% 

Administration & Governance  R        -27,500.00   R      -3,884.50  14% 

Human Resource Management  R  -1,323,435.00   R  -450,727.91  34% 

Surplus R          78,494.64  R 572,923.69  730% 

 

The SAMRA Annual Financial Statements as at 28 February 2014 were approved. 
Proposed: Jan Wegelin 
Seconded: Ineke Prinsloo 

 
6. Auditors appointment for the ensuing year 
 

Members approved the appointment of Deco Chartered Accountants (Marié Janse van Rensburg) as the 
SAMRA Auditors to replace ARB, for the forthcoming year. 
Proposed: Mamapudi Nkgadima 
Seconded: Elsa Thirion-Venter 

 
7. Election of the Directors of SAMRA 
 
In the transition from the old SAMRA Council to the new SAMRA Board, some Board members were 
appointed to the SAMRA Board to represent specific constituencies. The Board consists of at least 3 and at 
most 10 directors, elected or appointed for 3 years. At least 50% of the Board must be elected at the 
annual general meeting and the remainder of the Board must be appointed by those directors elected to 
the Board at the annual general meeting. There are up to 5 appointed, and 1 ex officio directors of the 
Company.  
 

The SAMRA Board appointment of Mamapudi Nkgadima (African Response – Medium Supplier seat) was 
ratified by the meeting (18 , 2 abstentions and no objections). 

 

Shaun Naidoo was the unopposed nominee as Small Supplier and Freelancers representative, and thus 
elected to the SAMRA Board. 

 
The CEO thanked Jan Wegelin for his service. 
 
The Directors for 2014/2015 were confirmed as follows: 
 
 Salomé Barnard (Large User representative) 
 Alexan Carrilho (Immediate Past Chair, Treasurer, Large Supplier representative) 
 Shaun Naidoo (Small Supplier and Freelancers representative) 
 Mamapudi Nkgadima (Medium Supplier representative) 
 Ineke Prinsloo (Small Supplier representative) 
 Elsa Thirion-Venter (Academia representative) 
 Leonie Vorster (SAMRA Chief Executive Officer) 
 
8. Proposals to the SAMRA Annual General Meeting 
 

Background Current Requirement Proposed Resolutions Result 

The board may 
set a record date 
for the purpose 
of determining 
which members 

1 March, and 1 September  
A record date determined by the board 
in terms of subsection may not be 
earlier than the date on which the 
record date is determined; or more than 

Have one fixed record date (1 
March) and any other record 
dates as is needed and/or 
required (e.g. 15 business days 
before the AGM), instead of 

Unanimously 
in favour  
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Background Current Requirement Proposed Resolutions Result 

are entitled to 
receive notice of 
a meeting; 
participate in and 
vote at a 
meeting; decide 
any matter by 
written consent 
or electronic 
communication, 
etc. 

10 business days before the date on 
which the event or action, for which the 
record date is being set, is scheduled to 
occur; and must be published to the 
members in a manner that satisfies any 
prescribed requirements. If the board 
does not determine a record date for 
any action or event, the record date is 
the latest date by which SAMRA is 
required to give members notice of a 
meeting; or the date of the action or 
event (if not a meeting) unless the 
Memorandum of Incorporation or rules 
of the company provide otherwise. 

having two fixed record dates 
(i.e. 1 March and 1 
September),  

The SAMRA 
strategy 
encourages the 
involvement of 
academia in the 
industry, and so a 
seat was 
allocated on the 
SAMRA Board for 
an Academic.  
Based on the 
principles of good 
governance of 
non-profit 
organisations, the 
SAMRA Board 
should include 
non-member 
representation. 

The Board must have, at least: 
 a director representing small 

business or freelance research 
suppliers; a director representing 
medium research suppliers;  

 a director representing large 
research suppliers; 

 a director representing small 
research users; 

 a director representing large 
research users; 

all of whom must be, and must have 
been for at least 1 year before being 
appointed or elected to the Board, 
working for an Organisation Member or 
working as an Independent Member, 
And 
 a Chief Executive Officer (if 

appointed by the Board); 
 a director representing academia at 

Board meetings; and 
 a director from a profession such as 

a lawyer or accountant 
none of whom are Members. 

Change the Board composition 
as follows: 
…And 
2.2.6 a director representing 
academia at Board meetings 
who may or may not be 
working for an Organisation 
Member or working as an 
Independent Member 
And 
2.2.7 a Chief Executive 
Officer (if appointed by the 
Board); 
2.2.8 a director from a 
profession such as a lawyer or 
accountant (if appointed by 
the Board) 
neither of whom are 
Members. 

Adopted by 
majority 
vote 
(1 vote 
against, all 
other votes 
in favour) 

Organisation size 
is used to allocate 
representation on 
the SAMRA 
Board. Based on 
the previous 
SAMRA 
Corporate 
structure, the 
seats on the 
SAMRA Board 
were defined in 
2012/2013. It 
became clear that 
the structure is 

 Small business/Individual Supplier 
representative (organisations with 
turnover lea than R 5 million and/or 
less than 10 employees) 

 Medium Research Supplier 
representative (organisations with 
turnover from R 5 million to R 20 
million and/or 10 to 40 employees) 

 Large Research Supplier 
representative (organisations with 
turnover of more than R 20 million 
and/or more than 40 employees) 

 Small Research User representative 
(organisations/business 
units/departments with less than 10 

Ratify a revised Board 
representation definition: 
 Small business/Individual 

Supplier representative 
(organisations with 
turnover less that R 10 
million and/or less than 10 
employees) 

 Medium Research Supplier 
representative 
(organisations with 
turnover from R 10 million 
to R 40 million and/or 10 
to 40 employees) 

 Large Research Supplier 

Unanimously 
in favour  
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not a good 
representation of 
the membership 
spread. 

researchers) 
 Large Research User representative 

(organisations/business 
units/departments with 10 or more 
researchers) 

 External representative from 
Academia who is not a SAMRA 
member 

 External representative (e.g. 
Lawyer, Accountant etc.) who is not 
a SAMRA member) do not  

representative 
(organisations with 
turnover of more than R 
40 million and/or more 
than 40 employees) 

 Small Research User 
representative 
(organisations/business 
units/departments with 
less than 6 researchers) 

 Large Research User 
representative 
(organisations/business 
units/departments with 6 
or more researchers) 

 External representative 
from Academia who is 
[not] a SAMRA member 

 External representative 
(e.g. Lawyer, Accountant 
etc.) who is not a SAMRA 
member  

 
9. Other business 
 
No other business was tabled. 
 
10. Adjournment 
 
The meeting was adjourned at 16h10. 
 
Signed: 
 
 
 
 
 
 
 
 
____________________  ____________________ 
Ineke Prinsloo           Alexan Carrilho 
Chairman      Immediate Past Chairman, Treasurer 


