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Dipanjan Chatterjee is a brand strategy expert with extensive experience in global brand optimization and emerging market strategies. His background, which 
combines over a decade of consulting experience with senior management marketing and P&L responsibilities, enables him to craft brand strategies for clients 
that are firmly grounded in the reality of the business and the needs of its customers. Dipanjan's work spans several industries, including packaged goods, food 
and beverage, financial services, consumer appliances, retail, health and beauty, and B2B products and services. He has advised leading companies on brand 
strategies, including consumer insights, positioning, architecture, valuation, messaging, touch points and go-to-market strategies. He has helped clients 
navigate the rapidly evolving brandscape across the globe, with particular emphasis on emerging markets in Asia and Latin America. Prior to joining BAV, 
Dipanjan developed and spearheaded a brand strategy and emerging markets practice area for a boutique consulting firm in Cincinnati. His other experiences 
include investment banking and M&A at Morgan Stanley, marketing strategy consulting at Booz & Co., and senior management roles at Fedex/Kinko's and 
Berkshire Hathaway. Dipanjan has an M.B.A. from the University of Chicago, where he focused on strategy and marketing. He received his B.A., magna cum 
laude, in Economics from Amherst College, where he was awarded a Ford Foundation grant and the James Nelson Prize in Economics, and was nominated to 
the Phi Beta Kappa society.   
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Andy Hadfield loves building things on the Internet. He's played in every corner of the digital industry, launching his first startup at age 19 - getALife (gAL) was 
a social network before the word was even invented (he likes to say). A political and community mouthpiece for South African students between 1997 and 
2005, the site was covered on every major media platform, including Time Magazine. It also had the dubious honour of being sued by Robert Mugabe. Over the 
next 15 years of his career, he honed his strategic skills across a range of industries, including finance, professional services, construction and media. With The 
Virtual Works, this included building the digital platform that underpinned “The Deloitte Way”, and SA's first monetised niche social network, DesignMind, 
which drives collaboration across the construction industry.  At FNB, Andy helped develop a team to manage digital strategy across the consumer banking 
segment. Projects included corporate crowdsourcing, the bank's first official FaceBook presence, a major overhaul of the consumer website and a world-class 
“Amazon-style” eCommerce system - so you can get FNB products in under 10 minutes, from the comfort of your couch. After FNB, Andy took up some 
management consulting contracts with a few big and digitally brave South African corporates. 2012 then saw the launch of Real Time Wine & MyBEER 
(investment led by Michael Jordaan & Mike Ratcliffe), a retail discovery platform and consumer review community for the wine and beer industry. The startups 
closed in 2014 after a great 2 year run, pulling off a number of firsts in the mobile app world. In 2015, alongside Garth Japhet (of Soul City / Heartlines fame) he 
launched forgood - a social impact startup that connects people to Causes. The startup is building a platform for the non-profit industry and providing 
functionality for businesses to manage and report on the impact of their employee volunteering and donation activities.  Andy is a regular speaker on the 
African circuit and has flown the flag at SXSW (with a talk called You Don't Need Bandwidth To Be Awesome). He believes every word of it. 
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Jack Hlongwane works both in the quantitative and qualitative space, but his passion lies with qualitative research. He has work experience in the FMCG, 
financial, government, retail and gaming and gambling sectors, and is currently working at African Response as a research executive. Jack won the SAMRA 
Qualitative Conference 2014 Best Presenter Award. We look forward to what promises to be an inspirational talk in true Jack style! Jack will be presenting The 
Evolution of Market Research through Pedagogy and Mentorship: using prose and metaphors drawn from the formation of the Drakensberg themselves, Jack 
will speak about the pedagogy and management of the 21st century market researcher, and the need to evolve in the face of a changing world and industry.   
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Matt Angus-Hammond’s career in African market data and insights began in earnest at Millward Brown South Africa in 2005, working extensively on brand 
health and media research before spearheading their expansion into emerging African markets. He spent 2009 in Kenya and 2010 in Ghana, building 
relationships with FMCG, telecommunications, financial and NGO clients across the continent before returning to South Africa to head up the African expansion 
of KLA. In October 2013 he took a sabbatical to travel across 9 African countries by road with the Tsitsikamma to Tataouine Expedition, exploring this great 
continent, planting 18 school food gardens and gathering insights and experiences on day to day lives and challenges in Africa before a dose of malaria in the 
Congo and the Ebola outbreak in West Africa sent him home. In September 2014 he began a new, exciting challenge as Business Development Lead – Southern 
Africa for GeoPoll, the world's largest real-time mobile survey platform, reaching a growing network of more than 200 million users in 20 countries worldwide. 
GeoPoll enables companies and organizations to gather quick, accurate and in-depth insights on anything from preferences on consumer goods to election 
transparency and access to basic government services. 
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Amanda Bolters is a Senior Data Analyst on the Global Brand Equity Team. She has 25+ years experience as a data analyst in the research industry. Amanda 
joined the Global Brand Equity Centre in 2003, and is involved in data analysis and providing support to the TNS global network. 
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Joe Boniaszczuk has 29 years‘ experience in commercial market research.Joe has extensive experience in advanced analytics, sampling and weighting, client 
and regional management, data processing and consumer panel management; built a random sampling capability and system from scratch; developed Pan-
African Living Standards Measures (LSM); developed and led many large-scale multi-country studies; developed many analytical systems including a global 
motivations segmentation, data fusion and integration systems, advanced analysis of consumer panel data and automate reporting systems. Joe holds a BA in 
Economics and African Politics and a post-graduate Diploma in Datametrics. 
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After graduating from UCT with honours in Business Science, specialising in Marketing (2001), Catherine Burton joined the research house then called Research 
Surveys. After five years of working across various accounts, including SAB Miller, Distell and Sanlam, Catherine moved onto a classical marketing and brand 
management role at the red espresso® company. In the role of global brand manager, Catherine worked on launching red espresso® in a number of overseas 
markets, and managed the brand locally in the trade and retail sector. After five (exciting) years in this role, Catherine left to take care of her first born child. 
Keen, however, to get back into the industry, Catherine then joined Synovate in the Laboratories department in 2011. There, she grew and managed the True 
Customer View product, and now within Ipsos Laboratories, she performs the role of Research and Insights Manager supporting global clients across the 
products Ipsos Laboratories offers.  
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P.J. Claasen previously conducted research on the cognitive influences on decision-making as it occurs in stress-filled situations, as part of completing a 
Masters in Research Psychology (2008). Very strong interest in the area of Performance & Positive Psychology, which is pursued as a hobby at this stage while 
working in the research industry. 
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Alistair Davidse is a Senior Statistician at Ipsos Laboratories who has a particular interest in model building. He graduated from the University of Cape Town 
with a Masters in Mathematical Statistics in 2004, and before joining Ipsos Laboratories worked in UCT’s Pharmacology Department. 
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Tonette de Jager is a Qualitative Market Researcher, who started to work at Columinate in 2015. She completed her Master’s degree in Research Psychology at 
the North-West University in 2014. She enjoys coming up with creative problem solving and discovering insight through an open minded and structured 
approach using market research online communities (MROCs). 
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Ian Durbach currently works at Ipsos Laboratories where he consults on, and develops models that measure brand equity. This involves refining Ipsos’ chief 
brand equity measurement tool, Brand Value Creator. Ian is also a Senior Lecturer at the University of Cape Town, and member of the Operational Research 
Society of South Africa (ORSSA) where he currently sit on the executive committee. He received his PhD in 2006 for his thesis entitled “Simplified models for 
multi-criteria decision analysis under uncertainty”. In his academic work, Ian is also involved in applied statistical problems, mostly in the fields of energy and 
marketing/consumer behaviour. 
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Kyle Findlay is the Senior Research Scientist at the TNS Global Brand Equity Centre (GBEC) in Cape Town, South Africa. The GBEC is a centre for innovation and 
thought leadership across TNS globally. Amongst other things, the GBEC develops and supports brand and communications thinking and solutions within TNS. 
He has also been a key developer of TNS' technology-enabled research infrastructure, methodologies and product offer. His data science team has been 
integral to the creation of TNS' big data, social media-based offer both from a technical perspective (R, Python, Mongo, node.js, D3, etc.), a theoretical 
perspective (natural language processing, social network analysis, etc.) and an offer perspective (brand tracking, campaign tracking, etc.). Kyle has a passion for 
understanding complex systems such as the human mind, society, business and nature; and, he love sharing this understanding with others through writing 
and presenting. He has a strong desire to bring the hard sciences to bear on the question of why people do what they do. 
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Diane Gantz is CEO of consumer insights company Pondering Panda – an agency that specialises in digital research. Before taking over as CEO in March 2015, 
Diane was Head of Research at Pondering Panda. In this role she led the research team, and drove the company’s smart, innovative, real-time approach to 
research, and helped its clients engage with a broad spectrum of Africans. Diane has more than 10 years’ experience in the market research industry, having 
also been an International Project Consultant at TNS, South Africa, where she managed research studies for global clients conducting research in Africa and the 
Middle East, as well as one of TNS’ top South African client accounts. Diane’s academic qualifications include a B.Comm Honours in Marketing and Business 
Management, and an M.Comm in Strategic Management, both passed with Cum Laude at the University of Stellenbosch. 
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Ans Gerber has been employed at Consulta Research since June 2013. A mathematical statistician by training with 12 years’ experience in the water sector, Ans 
has experience in various data analysis and modelling methods. 
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Neil Higgs is the Chief Innovation Partner at TNS South Africa. He has a B.Sc (Mathematics and Mathematical Statistics) from The University of the 
Witwatersrand in Johannesburg. He has been in research for 41 years and at TNS for over 29 years. His roles are technical consulting, innovation, 
troubleshooting and research-into-research. He has presented thirteen papers at the annual SAMRA convention (winning nine awards) and has presented 
overseas to The Institute of Statisticians, the Market Research Society in the UK, and the US Academy of Marketing Science. He has been published in The 
Statistician and The Journal of Social Indicators and was an invited speaker at the 57th Session of the International Statistical Institute, 2009 as well as a 
keynote speaker at the 2011 Southern African Marketing Research Association (SAMRA) Conference. He is a SAMRA Accredited Marketing Researcher and is an 
honorary member. 
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Shinell Horak has a Master’s degree in Industrial psychology in which high focus on positive psychology, coaching psychology and learning and development 
was given. Masters study: “The cross-cultural validity of the Conscientiousness scale of the South African Personality Inventory”. Strong interest in Coaching 
and people development from out of a positive psychology methodology. Currently employed as an OD practitioner with responsibilities including coaching & 
mentoring. 
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Ockert Janse van Rensburg is a Data Scientist at the TNS Global Brand Equity Centre (GBEC) in Cape Town, South Africa. The GBEC is a centre for thought 
leadership within TNS. In addition, the GBEC develops and supports brand and communications thinking and solutions within TNS. Ockert has been intimately 
involved in the development of solutions pertaining to data collection, transformation, analysis and statistical modelling of unstructured data. 
Ockert's passions range between data science, software development and innovation. His aim is to empower customers to make data-informed decisions. 
Most recently, he has been involved in areas such as Text Mining, Social Network Analysis, Machine Learning and Distributed Computer Systems.Having 
worked in a research environment for the past 5 years and being exposed to a variety of different industries from Market Research, Utilities and IT, he offers a 
dynamic set of skills and expertise. 
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Shirley Jeoffreys joined TNS South Africa as a graduate intern with a Sociology honours degree in 2009. Shirley has now been with TNS South Africa for 6 years 
where she has spent most of her time working in Client Service across multiple consumer and political and social clients. In 2014 Shirley joined the newly 
formed TNS innovation team and has become an integral part of the mobile arm of innovation at TNS. In addition to day to day project management and 
development of the mobile offer at TNS Shirley has and continues to contribute to research on mobile research with the aim of developing both local and 
global best practice for mobile research.  
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Dieudonné Kantu joined Ipsos Laboratories in Cape Town in 2009 where she is now Statistician, working in the Research and Development team. He was a 
part-time Lecturer in Statistics at the University of Cape Town from 2007 to 2009, and obtained her MSc in Operational Research at the University of Cape 
Town in 2006. 
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Zarif Kahn is a consulting and insights manager at Ipsos. He graduated from the University of Cape Town with a postgraduate degree in Information Systems 
and Marketing. He has been at Ipsos, and previously at Synovate, for the past 8 years and has a particular interest in Brand Equity Research and process 
automation.  
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Zareena Khan is a member of the Ipsos Laboratories team, based in Cape Town South Africa. She has worked in research at Ipsos for the past 4 years mainly 
with clients in the FMCG category. At Ipsos Laboratories, Zareena is the Senior Researcher, where she is involved in consulting, training and support for teams 
using BVC and other models that the Laboratories support. 
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Gareth Lloyd is a Research and Insights Director in the R&D division at Ipsos Laboratories with a specialization in brand equity measurement. He studied an MA 
in Politics at Rhodes University, and is currently completing his MBA through UCT. He has a particular interest in behavioural economics and heuristics. 
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Statistician extraordinaire and Innovation Specialist at Columinate, Sean Louw has worked in several areas of Market Research including R&D at TNS and as 
Senior Statistician at Synovate (now Ipsos). Most recently he was working for South African Breweries as a part of their Strategy Department. Sean has spoken 
previously at SAMRA in 2009, along with Prof. van Aardt on the under-reporting of income and has also given a guest lecture at the Wits Business School on 
Market Research in practice. 
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Ingrid Matthiae studied BCom Marketing Management at the University of Pretoria, which she completed in 2013. She started her working career at Consulta 
Research in 2014, working as a Research Intern. This entailed working on numerous research projects where she analysed and interpreted the data. At the 
beginning of 2015 she moved to the position of Insights Executive at Consulta, where she works on all types of market research, mostly specialising in 
insurance industries. 
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Constantin Michael is an engineer with a perennial will to understand what makes things work. It started with his family’s TV in pieces, and is currently driving 
research into why people behave the way they do. His background in digital signals and image processing and machine intelligence helps, somewhat. 
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As a graduate from AAA School of Advertising, Lebo Motshegoa whet his creative appetite in the early years of his career, crafting his skills at some of the 
country’s leading advertising agencies, including Saatchi & Saatchi, Lowe Bull and Ogilvy. It was not long before Lebo was snatched by Y-fm. During his tenure 
at Y-fm, Lebo produced the country’s first and only S’camto Dictionary of Township Lingo in 2003. The Dictionary proved an invaluable tool for copywriters and 
creative alike and went on to earn Lebo Loerie Awards in 2003 and 2004.In 2004, Lebo founded Foshizi, a black consumer insights agency which has serviced a 
diverse client list.  
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Henk Pretorius is cofounder and CEO of Columinate, South Africa’s foremost online research company. His expertise includes advanced quantitative methods 
and digital research, applied to big national and international clients. At Columinate he has led the implementation of various pioneering initiatives including 
running the first marketing research online community (MROC) in South Africa. In 2014 Henk was selected by Survey Magazine as one of the 20 Researchers 
You Need To Know from around the world in the category Future Leader. Henk is a board member of the Brand Council of South Africa, where he leads the 
measurement pillar. At the 2009 SAMRA conference he won both the best first time speaker and best overall paper awards. Henk holds a PhD in cognitive 
psychology from the University of Cape Town, and lectures in quantitative research and online research methods at a postgraduate level. 
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Amoné Redelinghuys is a registered research psychologist who specialises in online qualitative market research. She has experience in managing market 
research online communities (MROC’s) on a variety of different topics ranging from FMCG to financial services. She particularly enjoys interacting with the 
community members and moderating the discussions to co-create actionable insights for her clients. She completed her Master’s degree in Research 
Psychology at the North West University with distinction in 2013 and has been working for Columinate since. 
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Carryn Smit received a Master’s degree in Psychological Research (Cum Laude) in 2012 from the University of Cape Town. She is currently working as a 
Research Executive at TNS Global Brand Equity Company. She is involved in the design, execution, analysis and reporting of equity research projects and has a 
breadth of experience across categories, clients and countries. Carryn has a particular focus on improving the efficiency and reliability of surveys to make them 
shorter and more predictive. Her main interests are in consumer psychology and behaviour economics. 
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Kathrine Starke started out her career in advertising at O&M RSTM as a copywriter before moving into marketing consulting at Added Value. She has worked 
across a variety of sectors including automotive, FMCG, financial, healthcare and education, and in the process has worked closely with many of South Africa's 
leading companies. She joined Ipsos, a leading market research house, in 2012 and her position is to consult with and support Execs globally throughout the 
company who use many of the leading products that Ipsos provides. 
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