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SAMRA ESSAY 

How do you see the market research industry evolving and how can you 

contribute to it? 

Today, market research has adapted to innovations in technology and the 

corresponding ease with which information is available. B2B (Business-to-Business) 

and B2C (Business-to-Customer) companies are working hard to stay competitive 

and they now demand both quantitative (‘what’) and qualitative (‘why?’) market 

research in order to better understand their target audience and the motivations 

behind customer behaviors. 

This demand is driving market researchers to develop new platforms for interactive, 

two-way communication between their firms and consumers. Mobile devices such as 

Smartphones are the best example of an emerging platform that enables businesses 

to connect with their customers throughout the entire buying process. 

As personal mobile devices, internet, social networking become more capable and 

widespread, the market research industry will look to further capitalize on this trend. 

I strongly believe that the broad knowledge I have acquired during my studies, from 

Consumer Behavior, Marketing, Quantitative Techniques, and Marketing Research 

can contribute to the market research industry that is driven by new technologies and 

data-driven strategies by implementing my skills and computer based knowledge. 

 

What are, in your opinion, the necessary skills for market researchers in the 

present environment? 



In my opinion, I think the necessary skills that a market researcher should have is 

that he/she should be a critical thinker. They should think creatively and analytically 

while developing an approach and formulating a research design for the problems. I 

also believe that market researchers should possess good communication skills in 

their strides and should enjoy contact with people while, at the same time, they 

should be able to change their perspective, when necessary. 

I also believe that a market researcher should have the following skills: 

 Be motivated; 

 Possess great negotiation skills; 

 Self-driven; 

 Confidence; 

 Goal oriented and; 

 Be able to implement new ideas 

These skills are vital to empower the firm/organisational performance and to 

accomplish its objectives. 

 

How do you see your career unfolding and what are your aspirations? 

As a current third year (final year) student at Mangosuthu University of Technology, 

studying towards a National Diploma in Marketing Management. My aspirations are 

to graduate from my Marketing Management Diploma and to further my education to 

obtain a Bachelors of Technology (BTech) degree and possibly a PHD in the near 

future.  

After I have successfully embarked on my academic journey, my dream is to work for 

a leading and successful diversified marketing organisation with people from 

different backgrounds. In doing so, I believe I can learn a lot prior to what I have 

already acquired. This opening will benefit me to grow as a person, as well as 

helping me gain more knowledge and higher skills and experience to conquer future 

opportunities. 



I can also see myself owning my own businesses in South Africa, as well as being a 

role model to the young kids. 


