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Dr Bob Cook  
Dr Cook is Director of Innovation and Inspiration at 
Firefish in the United Kingdom. He has been 
innovating in qualitative thought and methodology 
for over 15 years following a previous incarnation 
as a Psychiatrist. 

Lifelogging: The Power of the Outsourced Memory 
An ongoing theme through Dr Cook’s working life is a desire to ‘challenge the established and establish the new’ in 
order to address the shortcomings of existing research methodology. This philosophy has led to the development 
of new ways of viewing and understanding the world using online methodology, lifelogging data capture and 
infrared sleep-spy cameras. Following on from an introduction to memory and recall theory, Bob takes us on a 
visual journey following the rise of the lifeloggers and how this can be applied to various types of client brief, as he 
has done over the past few years. His talk will stimulate debate about contemporary qualitative research, including 
identity, and data security.  

   

 

Samantha Loggenberg 
Samantha Loggenberg has over ten years’ 
experience in qualitative research. She has a 
special interest in prospect theory and the 
psychological determinants of choice. Her primary 
role is aligning consumer insights to actionable 
business strategies 

Alive and kicking, from six feet under: The role of the focus group discussion in modern day qualitative research    
With the rise of behavioral economics, and neuromarketing, the focus group discussion, as a methodology for 
eliciting insight, is under scrutiny. If people truly don’t know why they do things, then why bother asking them? 
Samantha re-explores the role of the focus group within the framework of modern principles, and emergent 
understandings of human behaviour. As qualitative researchers, we are in essence motivational researchers. The 
heart of this social discipline is exploring motivations for behaviour, asking WHY is what we do. Drawing on 
opinions and expertise from Qualitative Research gurus locally and internationally, as well as modern research 
buyers, we seek to gain insight into the role and value of the FGD in modern day qualitative research to ultimately 
answer: Why should our clients buy into a FGD when we recommend it? 
Key Themes and Learnings from the AQR/QRCA 7th Worldwide Conference on Qualitative Research 2014, 
Budapest    

   

 

Beverley Buchanan 
Bev is a loyalty specialist and Employee 
Engagement expert. She is an experienced market 
research consultant and has been active in the 
industry for over a decade, specifically in the area 
of measuring and managing stakeholder 
relationships. She focuses specifically on helping 
organisations understand their stakeholders and 
the effect that each has on the other. 

Leveraging employee engagement in South Africa    
Beverley shares a case study of how qualitative research assisted in leveraging employee engagement in South 
Africa, including some innovative approaches that should be considered when conducting this kind of qualitative 
research within a corporate environment. The presentation covers employee engagement and its business 
imperative, sharing the client’s business pain and what the research needed to achieve, and unpacking the 
adopted approach. She shares what the research revealed, and how qualitative research in and of itself actually 
acted as a means of engagement with staff by providing a safe place to be heard. 

   

 

Leonie Vorster 
Leonie Vorster is the SAMRA CEO and the ESOMAR 
Representative in South Africa. She has more than 
20 years research experience and is registered 
with the Health Professions Council of South Africa 
as Research psychologist. 

Qualitative Research in Southern Africa and Internationally    
Leonie will introduce this discussion session with a brief overview of the results from the 2013 ESOMAR Global and 
South African Market Research industry study. 
Launch of the SAMRA Research Participant Database 
The time has finally arrived! In an effort to improve data quality, SAMRA is launching a research participant 
database that will allow suppliers and clients to evaluate the quality of research recruitment and participation, and 
ensure that authentic research interactions become the norm in the industry.  

 


