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Guest Speakers 
  
Alex 
Batchelor 

 

Chief Operating Officer, Brainjuicer 
Alex joined BrainJuicer in 2010. Prior to BrainJuicer, he held various senior marketing roles, as Chief 
Marketing Officer of TomTom; Marketing Director of the Royal Mail; and Vice President - Global 
Brand at Orange. Like John, Alex started his career at Unilever over 20 years ago, before leaving to 
spend two years in advertising at Saatchi & Saatchi and then six years at brand consultancy 
Interbrand, where he was Managing Director. Alex is both a Fellow of the Marketing Society and a 
former Chairman. When not at work he reads books about human behavior, talks a lot about sport 
and acts as a figure of fun to his wife and 4 children. 

  
Cees 
Bruggemans 

 

Consulting Economist, Bruggemans & Associates 
Dr Bruggemans grew up in Simonstown in the Cape, and studied at Stellenbosch University, 
collecting a B.Com and B.Com Honours. Thereafter he studied at UCT for an MBA. His first job for 
nearly three years was as articled clerk at Deloittes & Touche, thereafter joining Shell as energy 
economist for two years in Cape Town. Cees joined Standard Bank as industrial economist in 
Johannesburg, and then spent three years at Wits University as Senior Lecturer while completing his 
M.Com and D.Com (economics) through Stellenbosch. In 1983 Business Times (Sunday Times) 
approached Cees for a column, which became the weekly Rex, of which he wrote some 400 through 
1990. After a short spell at Senbank as Senior Economist, he joined Barclays National (the future First 
National Bank) as Chief Economist, a position he held from 1985 to 2012. Since 1 December 2013 he 
is consulting economist at Bruggemans & Associates. 

  
Mamapudi 
Nkgadima 

 

Managing Director, African Response 
Mamapudi is a marketeer, turned researcher with an entrepreneurial flair. She joined African 
Response in 2010 as the Managing Director. Her areas of expertise include business development 
and brand development, with more than 12 years in all areas of research and strategic and 
actionable insights identification. Prior to joining African Response, Mamapudi was managing a 
strategic marketing and research agency she founded in 2003 and developed into a successful 
market research business. Pre-2003, she worked for a number of multinational and blue chip 
companies such as Unilever, Danone, SCJohnson, Standard Bank and Century in the roles of brand 
management, marketing management, head of marketing and customer strategist, for more than 13 
years. Mamapudi started her focus in market research in 2000 when she managed a multi country 
research programme for a Public Private Partnership project in over ten African countries as a 
Regional Marketing Manager at SCJohnson. 

  
Opinion Pieces 
  
Ruane Bester 

 

Ruane Bester is currently Client Director at Consulta Research (since July 2012). He focuses on 
customer experience work for one of the big four banks in South Africa. His background in Research 
Psychology also sees him involved in a lot of HR studies, and even put him in the privileged position 
of working on a bank’s strategic roll-out of employee values across Africa. Recent academic and work 
interests allow him to dabble in emotion, experience and customer journey research. He has 6 years 
market research experience in the field of customer satisfaction, qualitative research, brand and 
product testing, concept testing, pharmaceutical and healthcare research, and employee 
engagement. He has an MA Research Psychology degree from UNISA (2013). Ruane has a passion for 
research and enjoys being involved in a variety of research topics. He started out in Public Affairs 
research and has since worked across FMCG, Automotive, and Healthcare accounts in quantitative 
and qualitative methodologies. He also has extensive experience working in Africa, and likes the 
challenge of a solid multi-country study. 

  
Irene le Roux 

 

Irene is Client Director at Consulta Research where she is responsible for client liaison, questionnaire 
development, data analysis, and presentation. Her current expertise include Customer Satisfaction 
research for one of the major four banks in SA, as well as product research, and specifically social 
media and brand engagement research. She is reading an Mcom Marketing Management degree at 
the University of Pretoria. Before joining Consulta Research, she was a part-time lecturer in Cost and 
Management Accounting at Damelin College (Menlyn Campus), and an assistant lecturer (University 
of Pretoria) for Communication Management, 3rd years. 
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André 
Prinsloo 

 

André is Executive Liaison to the CEO of Consulta. He completed his junior degrees (Bachelors of 
Commerce and Honours) at the University of Pretoria, and is currently in progress with his Masters 
degree in Communication Management. André started his career during his honours year as an 
Assistant Lecturer at the Department of Marketing and Communication Management at UP where, 
in 2011, he won the SAMRA Young Researcher™ Award. While still in his Honours year, he became 
the course facilitator at Continuing Education at the University of Pretoria (CE at UP) lecturing a 
module on Business Communication: Report Writing and Better Business English. He still lectures this 
module today. In 2012 he joined Consulta as a Research Intern, and four months into the year, he 
became Prof. Adré Schreuder's Executive Liaison. André is a member of the International Association 
of Business Communicators (IABC) and has a seat on the International Association of Business 
Communicators Research Evaluation Panel, and evaluates the robustness of the research that is 
submitted to the IABC for publication. 

  
Greg 
Streatfield 

 

Greg Streatfield has 10 years marketing research experience mostly spent in client service on 
supplier side, with a year and a half spent client-side in an Online Marketing Services company in the 
Business Intelligence department. His current role is to develop new and innovative deliverables 
outside of traditional reporting which add greater strategic value to clients while also leading to time 
efficiencies, cost savings and greater project profitability for the business. In addition, he aims to 
identify opportunities internally to develop technical systems which provide time efficiencies. 

  
Sibongile 
Vilakazi 

 

Sibongile’s experience in research began as an intern working in South African schools at the Human 
Sciences Research Council (HSRC). She subsequently progressed to social marketing as a manager of 
research to market research as a supplier of research to client side at Nedbank as the user of 
research. Currently she uses research to develop strategies for various markets. In total she has 8 
years research experience. During this time she has experienced all types of research, from political 
research to social research and to market research. She has collected data, analysed it and presented 
to both clients and stakeholders. She has worked on key brands such as the Education Department, 
Nestle, P&G, Foodcorp and AVI. She holds a Masters degree in Research Psychology from the 
University of Pretoria. 

  
Jan Wegelin 

 

Jan Wegelin’s almost 20 years marketing research experience, equally distributed in operations and 
client service, have allowed a detailed perspective of the strengths of the industry and possibilities 
open to answer business questions better and more efficiently. Many business sectors have been 
covered in this time including social and political, brand and communication, public sector and 
industrial research sectors in South Africa and the United Kingdom. 

  
Research Papers 
  
Lara du 
Plessis 

 

Lara du Plessis completed a Masters in Research Psychology at the University of Cape Town in 2009. 
Her first work assignment was as a Research Psychologist for the University of Cape Town. During 
this time she ran a number of studies and published papers on HIV Adherence and Anxiety Disorders. 
Thereafter she worked for African Foresight Network, for 18 months, as a General Researcher and 
Client Service Manager. Lara joined TNS in order to pursue her interest in behavioural psychology, 
with a particular focus on Consumer Behaviour. She has been with TNS for the past two years. 

  
Jannie Els 

 

Jannie Els studied Financial Engineering and completed his Masters degree in 2007. After 3 years as 
an analyst in the banking sector in the financial industry, he started working at Consulta as a Client 
Director in 2009. Specialising in statistical modelling and data analytics, Jannie focuses on 
incorporating the world of data sciences into traditional market research and also provide statistical 
consultation to clients. He is responsible for customer management, statistical and data analysis, and 
project management. 

  
James 
Fergusson 

 

James Fergusson is a leading global expert in mobile technologies and their impact on the way 
people live their lives. He is currently the CEO of Mobile Digital Indaba (MDI), a mobile based 
consumer insights and big data analytics start up with offices in Australia, Singapore and South 
Africa. James previously held global leadership roles with TNS, the world’s largest custom market 
research firm, including Global Head of Digital, Global Managing Director of the Technology Sector 
and Global Head of Rapid Growth & Emerging Markets. Australian by birth, James is a graduate of 
Monash University where he was awarded the prize for best student in International Business. 
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Diane Gantz 

 

Diane is currently the Panda Guide at Pondering Panda, a consumer insights company specialising in 
smart, innovative, real-time research, using mobile phones and online panels to engage with a broad 
spectrum of South Africans. Diane has worked in this industry since 2004. She has a keen interest in 
conducting research into ways to improve questionnaire design, taking into account the human 
condition, to ultimately provide clients with more valuable insights. Prior to joining Pondering Panda, 
Diane was an International Project Consultant and Account Manager at TNS (South Africa), where 
she managed research studies for global and local blue-chip clients.Diane was a speaker at the 
SAMRA Conference in South Africa (2006). Her paper’s topic was Consumers are not rational: 
Destroying the Myth. She has also been invited to speak at the IIEX Conference in Amsterdam (2014). 
The topic for her presentation is Surfing the Emerging Market Wave. 

  
Ans Gerber 

 

Ans has recently joined Consulta Research (June 2013), where she is specialising in questionnaire 
design, study execution, analysis (including predictive analyses/'big data'), reporting and client 
communication. A mathematical statistician by training with 12 years’ experience in the water 
sector, Ans has experience in various data analysis and modelling methods. 

  
Yushika 
Harbhajun 

 

Yushika has an MA in Research Psychology from the University of the Witwatersrand. After 
graduating in 2010, she started her working career at Synovate as a Junior Research Executive in the 
ITT/Financial Services research team. Yushika has since grown within the company, now Ipsos, and is 
currently a Senior Research Executive. This has enabled her to gain valuable research exposure and 
more experience with client services as well as allowed her to work on a variety of ad hoc/tracker 
accounts using an array of methodologies and solutions. 

  
Lerana Jacobs 

 

Lerana Jacobs studied BCom Marketing Management at the University of Pretoria from 2010 until 
2012. She then continued her postgraduate studies in 2013 and completed her BCom (Hons) in 
Marketing Management at the University of Pretoria. It is during her postgraduate studies that she 
discovered the fascinating world of research and what it has to offer. In 2014 she kicked-off her 
career in research as a research intern at Consulta Research. 

  
Alida Jansen 

 

Alida has worked in the market research industry for over 10 years. She started her career at the 
Customer Equity Company in Cape Town, where she was honed as a brand equity specialist. Her role 
evolved towards driving collaborative efforts within the TNS network, infusing best practice brand 
equity approaches into key research programs. She moved to the TNS Global Headquarters in 
London in March 2011 to pursue a placement under the Rosie Hawkins, TNS Head of Brand and 
Communications, to support global accounts on brand and communications tracking programs, and 
drive best practice thinking into key global proposals. Before Alida began his research career, she 
studied for a B.Com (Hons) with Marketing majors. 

  
Jenni Jones 

 

Jenni has an MSc in Research Consultation from the University of South Africa, and started her 
career in Market Research as an intern at Ask Afrika in 2010. Her position as a Research Executive 
and then Senior Research Executive provided valuable experience across industries, in most research 
methodologies including Qualitative, Quantitative, and Mystery Shopping. In 2013 Jenni joined Ipsos 
in the ITT/Financial Services research team focussing on tracker accounts within the 
telecommunications industry.  

  
Nasreen Khan 

 

Nasreen has had an exciting career in the market research industry for the past 8 years, after 
completing her Honours in Marketing and Business management. She has relished the opportunity 
of dealing with different clients on numerous different projects across various sectors such as 
financial, social, telecommunications and FMCG. Currently her interests lie in brand dynamics and 
brand health. She is currently leading the brand health practice area within Nielsen South Africa. 

  
Nikon 
Kolipakam  

 

After a short stint as a naval engineer, Kolipakam completed his MBA in Marketing and joined 
Nielsen in the Innovation practice area. Joining Marketing Research was an extension of his innate 
curiosity into human psychology and consumer behavior. During his time with Nielsen, he has had 
the opportunity of working with a diverse range of markets and categories. He is fascinated by the 
complexity of human thought and decision and is thrilled with the insight provided by Market 
Research in this area. 
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Kathryn Kure 

 

Kathryn Kure began her career as a contract bursary student at the Human Sciences Research 
Council, and has subsequently used her data and analytical skills (including textual analysis skills 
honed during her Masters in Comparative Literature at Wits) in a variety of disciplines and 
enterprises, from non-profit to academic, government and business, large and small. Essentially, she 
has worked as an applied human scientist in a variety of areas, including community development,  
gender rights, geo-demographic mapping and marketing research, and has lectured at an Honours 
level at both Wits and Vega. She has an abiding interest in the intersection between technology and 
people, with a focus on digital marketing, from SEO to social media. Her focus at Data Myna is on 
exploratory research and digital data analysis, including social media. 

  
Lorcan 
McHarry 

 

Lorcan has worked in the market research industry for over 12 years. He first started his career at 
TNS South Africa as a graduate before moving to the TNS UK office in London where he spent 6 years 
developing his expertise on global brand tracking studies and brand strategy research in particular. 
He moved back to Cape Town to join the TNS Global Brand Equity Centre to firstly head up the 
Account Management team, before recently moving into a senior consultancy role.  
Before Lorcan began his research career, he studied for a B.Sc (Hons), before completing a post-
graduate Diploma in Management (Marketing). 

  
Caitlin 
Noonan 

 

Caitlin is currently employed as the Panda Explorer at Pondering Panda, a consumer insights 
company that focuses on a smarter and innovative way of conducting research, with the use of 
digital technologies, to engage with a wider audience of South Africans. Caitlin has just started her 
career in market research. With ambition and a love for market research, Caitlin is eager to conduct 
research in the digital space and to find new ways to optimise delivery time of results and improve 
survey design, with the goal of providing clients results that they can use optimally. Caitlin graduated 
in 2012 with a Bachelor of Business Science in Marketing at the University of Cape Town. In 2012, 
Caitlin interned at Ogilvy in Cape Town where she was exposed to the advertising industry. Prior to 
joining Pondering Panda, Caitlin interned at Frontier Market Network in 2013 where she learned 
more about digital marketing. 

  
Jeannie 
Schreuder 

 

Completed her BConsumer Science: Hospitality Management degree at the University of Pretoria in 
2011 and is currently completing her MConsumer Science: Food Management degree. She has had 
various experiential training in the Hospitality industry by working at companies like Steyn’s Culinary 
School, O’Galitos and Dinner in the Sky. In 2013 she was employed as a chef-in-training in a fine 
dining establishment at a private club called Ocean Reef Club in Key Largo, Florida, USA. She is also 
currently employed as a Junior Lecturer at the University of Pretoria contributing to subjects like 
Foods, Culinary Arts, Product development, Food and Beverage Management and Large Scale food 
productions 

  
Carryn Smit 

 

Carryn Smit received a Masters degree in Psychological Research (Cum Laude) in 2012 from the 
University of Cape Town. She is currently working as a Research Executive at TNS Global Brand Equity 
Company. Her main interests are in consumer psychology and behaviour economics. 

  
Ryan Versfeld 

 

Ryan Versfeld is based in Cape Town and is the Research Director for MDI Africa. He is a firm believer 
that mobile is the future of research, and has advised clients across the US, Europe, Asia and Africa 
on the role that this device can play in improving the quality of their research insights. Prior to MDI, 
Ryan spent six years with TNS as the Connect Development Manager for the Africa and Middle East 
region and was responsible for managing Mobile Life, the world’s largest study into the behaviours 
and attitudes of 43,000 mobile consumers around the globe. He holds a Bachelor of Business Science 
honours degree from the University of Cape Town. 

 


