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It makes you think, doesn’t it…? 

 
SPEAKER PROFILES 
  

 

Daniel Berkal SVP Innovation and Partner, The Palmerston Group (Toronta, Canada) 

 
An accomplished researcher, Daniel has personally conducted literally hundreds of energetic 
focus groups of various sizes, in-depth interviews, ethnographies, accompanied shops, mystery 
shops, videographies and ideation sessions among consumers and professionals in North 
America, Central America, Europe and Asia.  

  
The recipient of the 2011 QRCA Qually for excellence in Qualitative Research, Daniel has worked on some of the 
most innovative brands in business and is best known for completely immersing himself in consumer 
environments. With projects featured in Fast Company and Forbes, he's been called "Hands down, the most 
unique, thought-provoking and game-changing qualitative researcher in the business. Period." Most recently, his 
team was awarded back-to-back 2012 and 2013 Great Mind Awards by the Advertising Research Foundation in 
New York City. Daniel holds degrees from McGill University and The University of Texas at Austin. 
  

Corette Haf Principal, qualonline.co.za  

 
Corette has been involved in marketing research for more than 30 years. She holds a BA 
(Honours) degree in Industrial psychology and psychology from the Rand Afrikaans University 
(now the University of Johannesburg). Corette spent five years with TNS (then Research 
Surveys) and was the founder of their qualitative division. 

 

  
Corette spent a number of years in Namibia as managing director of Lintas:Namibia. Since 1993 she has been MD 
of her own specialist qualitative research consultancy. She was recently invited to become an associate of Think 
Global Qualitative, an alliance of senior qualitative researchers that provide local market expertise for global 
qualitative research projects. Corette’s introduction to online qualitative research came at an annual conference 
of the Qualitative Research Consultants Association (QRCA). Her passion for this form of qualitative research has 
led to her specialization in the field and she keeps abreast of all the latest developments. She successfully 
completed an intensive training course on the subject, pioneered online qualitative research in South Africa and is 
one of the country’s leading experts in the field. She has been a speaker at local and international market research 
conferences on this topic. She is an active member of QRCA and was elected to the board of directors for the 
2012-2014 term. 
  

 

Sanchen Henning Senior Lecturer, University of South Africa School of Business 

Leadership (UNISA SBL) 
 
Sanchen is a senior lecturer in Leadership development, and registered as Research Psychologist 
with the Health Professions Council of South Africa. She has also worked as researcher at SAA, 
the Military Psychological Institute and Telkom SA. Sanchen completed a Phd in Consulting 
Psychology in 2009. 

  

Samantha Loggenberg Research Director, Qualitative Intelligence 

 
Samantha has been in Qualitative research for more than ten years. Hailing from a business 
background, she has a pragmatic approach to research and her key role is aligning research 
findings to actionable business strategies. She has a special interest in consumer determinants 
of choice as well as the reliability and validity of qualitative research.  

  



 

Mamapudi Nkgadima Managing Director, African Response 

 
Mamapudi is a marketeer, turned researcher with an entrepreneurial flair. She joined African 
Response in 2010 as the Managing Director. Her areas of expertise include business 
development and brand development, with more than 12 years in all areas of research and 
strategic and actionable insights identification.  

  
Prior to joining African Response, Mamapudi was managing a strategic marketing and research agency she 
founded in 2003 and developed into a successful market research business. Pre-2003, she worked for a number of 
multinational and blue chip companies such as Unilever, Danone, SCJohnson, Standard Bank and Century in the 
roles of brand management, marketing management, head of marketing and customer strategist, for more than 
13 years. Mamapudi started her focus in market research in 2000 when she managed a multi country research 
programme for a Public Private Partnership project in over ten African countries as a Regional Marketing Manager 
at SCJohnson. 
  

Elna Smit Marketing Director, Columinate 

 
Elna Smit is a marketing researcher with expertise in both quantitative and qualitative 
methodologies. She co-founded Columinate with Henk Pretorius in 2008. Her main expertise 
lies in generating client insights through qualitative methodologies. She is particularly 
passionate about Market Research Online Communities (MROCs), and enjoys moderating and 
managing such communities.   

  
Elna has conducted various MROCs for different industries, ranging from FMCG and financial services to 
telecommunications, and has, in the past, led many traditional focus groups, mini groups and in-depth interviews. 
Elna holds a BSocSci (Psychology) (Cum Laude) degree, BSocSci (Psychology) (Hons) degree and MA: Research 
Psychology degree from the University of Pretoria. Her paper about using qualitative research and MROCs 
amongst employees won the Best Paper award at the 32nd Southern African Marketing Research Association 
(SAMRA) conference in 2011. Elna loves cats and can do 30 push-ups in a minute. 
  

 

Leonie Vorster Chief Executive Officer, Southern African Marketing Research 

Association (SAMRA) 
 
Leonie started her research career in the non-profit education sector, after which she worked 
for a start-up research agency for almost 3 years. Leonie opened her own agency in 1998, 
which she sold in 2012 when she took on the SAMRA CEO position full-time. She is a Research 
Psychologist, with an MA (Research Psychology). 

  
 


