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Minutes of the SAMRA Annual General Meeting

Held on 18 August 2011 at 14h00
At TNS Research Surveys, Stone Mill Office Park 300 Acadia Rd, Darrenwood, Johannesburg 

1. Welcome and Apologies

The SAMRA Chairman welcomed everyone to the meeting.

Attendance was recorded as follows:

Name Surname Member Category Status
Elaine Alder Full Apology
Kobus Badenhorst Full (SAR) Present
Salome Barnard Full (SAR) Present
Shirley Benny Full Proxy
Alexan Carrilho Full Present
Margaret Constantaras Full Apology
Clive Corder Honorary Apology
Wilma De Bruin PR FMK Marketing
Karin Du Chenne Full Present
Busani Dube Associate Present
Sifiso Falala Full (SAR) Apology
Patson Gasura Full Apology
Matthew Glogauer Full (SAR) Apology
Shirley Harding Full Proxy
Neil Higgs Full (SAR), Honorary Present
David Hodgskiss Accountant ARB
Helen Jansen van Rensburg Full (SAR) Present
Laura Kaufman Full Present
Heather Kennedy Honorary Present
Alex Kessel Honorary Present
Mzwandile Khanya Full Apology
Marna Kirchner Full Proxy
Marylou Kneale Full Apology
Kim Larsen Associate Present
Anina Maree Associate Present
Noluvuko Mathibe Full Apology
Stephanie Matterson Full Apology
Rosemary Mcharg Full (SAR) Proxy
Justine Mckellar Full (SAR) Apology
Hennie Mentz Full (SAR) Present
Mluleki Ncube Full Present
Dries Noeth Full (SAR) Present
Oliver Ronaldson Full Apology
Tania Scates Associate Present
Adre Schreuder Full (SAR) Present
Peter Scott-Willson Full Present
Allan Swart Full Present
Pearl Thamaga Associate Present
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Name Surname Member Category Status
Elsa Thirion-Venter Full (SAR) Present
Joanne van Schaardenbergh Associate Present
Schalk Van Vuuren Full (SAR) Present
Dion van Zyl Full Present
Leonie Vorster Full (SAR) Present
Jan Wegelin Full Present

SAMRA Full (including SAMRA Accredited Researcher – SAR) and Honorary members present and in 
person totalled 20 members, and constituted a quorum. Four proxies were submitted for voting 
purposes.

2. Minutes from the previous meeting

The minutes from the previous AGM that was held on the 19 August 2010 were tabled and accepted 
without changes.

Proposed: Leonie Vorster
Seconded: Alexan Carrilho

3. SAMRA Chairman’s report

The SAMRA Chairman’s Report was tabled and presented by the Chairman, who made the following 
comments:

3.1 Membership

Membership Type August 2011 June 2010
Full Member 178 178
Full Member - SAR 24 8
Associate Member 200 233
Student Member 3 7
Field Member 3 3
Honorary Member 12 12
Distance Member 3 4
Corporate Members 44 44

Research Suppliers = 252
Research Users = 58

SAMRA currently has 399 paid up individual members of which 12 are Honorary Members.
This figure is lower than last year since membership of all non-paying members was terminated.

Jan Wegelin identified almost 20 IT businesses to potentially design a database, implement and 
host the corporate and individual membership databases. Based on specific demonstration of 
database design capability a shortlist of 5 companies was compiled.  From these, two businesses 
were identified as capable and who demonstrated initiative to handle the task. The final decision 
will be based on a presentation, price and capability.  The appointment of the winning business is 
expected to be announced at the end of 2011.
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3.2 Yearbook

 2011 edition: 650 Yearbooks were printed, posted/delivered in August.
 The total ad sales were R170 644.20 (incl. vat).
 The profit for SAMRA is R50 416.00. This is less than last year but acceptable in view of the 

prevailing economic conditions.

3.3 Journal

Another edition of the Southern African Journal of Marketing Research was published in July 
2011; issue # 8 is in progress, to be published in the beginning of 2012.

3.4 Convention 2011

The 32nd Annual SAMRA conference was held in June, and was once again a special highlight on 
the events calendar. Hosted at the Riverside Lifestyle Resort near Vanderbijlpark, 17 research 
papers and 7 local and international keynote speakers presented to the 157 delegates.

For the first time the Bright Young Minds category was included in the conference. Two papers in 
this category were included. One of the papers won the best first time speaker award and the 
bronze award for best overall paper. 

SAMRA is also proud that one of the conference speaker’s, Sanchen Henning, paper has been 
accepted to be presented at the OPUS International Organisational and Social Dynamics 
Conference in November 2011 in London.

As part of our mission to continuously improve the conferences, a questionnaire was also 
distributed to attendees.  The response rate of 51% was disappointing. 

In general the conference was received positively with 77% suppliers and 71% users who felt that 
their needs were definitely or to some extent met. 

The results will assist us in making changes to improve the conference. The full results will be 
published in the next newsletter.

3.5 ESOMAR Training

For the first time two ESOMAR workshops preceded the conference. Semiotic and Ethnography
workshops were presented by Malcolm Evans and Neil MacPhee respectively.  
A total of 47 delegates attended the 2 two day workshops. The workshops were positively 
received with ratings ranging from 4.0 to 4.5 (out of 5) for Ethnography and ratings ranging from 
3.9 to 4.5 for Semiotics. 

A special word of thank you to Salom� Barnard, Leonie Vorster and Helen Parker from ESOMAR 
who arranged the workshops. We hope to repeat this in future.

3.6 SAMRA Corporate

The recipient of the 2009/10 SAMRA Bursary which was awarded to a third-year Business Science 
Marketing student from the University of Cape Town has successfully completed her studies. She 
is currently doing an internship at TNS in Cape Town. She is also serving on the Cape Town branch 
committee. In her own words: “I am really enjoying work and I owe it all to you guys at SAMRA. So 
once again thank you.”
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Two corporate meetings were held addressing issues and aspects which could be valuable to 
corporate members.

The SAMRA Salary Survey, a project conducted every second year, was recently completed and 
the report is available at a fee from the SAMRA offices.

3.7 Research Users Forum

The RUF committee represents the interests of users. 
User membership is not growing according to expectations and it is a big concern. We are 
currently looking at various ways to encourage users to join, and to participate in SAMRA 
activities e.g. a letter will be sent to suppliers to circulate to their clients to raise awareness of 
RUF and SAMRA.

3.8 Fieldworkers Forum

The fieldworker’s accreditation program is currently under review with the committee reviewing 
current aims and objectives. 

A report is being compiled summarising the feedback received from committee members and 
company representatives on expectations from SAMRA as well as on the SAMRA Field Worker 
accreditation process. 

Currently the forum is investigating Fieldworker Online support, the publishing of a Quarterly 
SAMRA Field Worker Forum Newsletter and establishing a Face book page

3.9 Branches

The SAMRA branches were involved in organising local functions for their members:

 Cape Town – Stina van Rooyen: 3 events (The Future of Insight – Peter Searll, Award Winning 
Conference papers and a very successful yearend function). Various presentations to students 
about SAMRA, and marketing research as a career. 

 Durban – Peter Highley: No event took place.
 Johannesburg – Marna Kirchner: 1 event (The Future of Insight – Grant van Niekerk). 

Disappointingly the end-year function had to be cancelled because of a lack of interest.
 Pretoria – Adr� Schreuder: One event (Impact of CPA). The Young Researcher Award event is 

in the final planning stages.
 Namibia – Cornelius D’Alton : SAMRA Namibia is alive and well and expect to go from strength 

to strength in the future. The branch grew to 16 members and emphasis will be placed during 
the year ahead on involving more clients and students and so further build the membership. 
The Namibian Annual General Meeting took place on 9 August 2011 and Liza Burmeister has 
been elected as the new Namibia branch chairperson.
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3.10 Training and Education

Two events took place, namely:

 Moderator training in Johannesburg and Cape Town.
 Creative Thinking in Johannesburg.

3.11 Services SETA

Various activities took place:

 Registered SAMRA as a Professional Body.
 Registered SAMRA as a Schedule 4 organisation.
 Attended Communication Management Services National Chamber board meeting (25 August 

2010 and 23 March 2011).
 Attended the Service SETA Research Indaba in December 2010.
 Attended a speech given by Dr Blade Mzimande, MP, at a Professional Bodies meeting in May 

2011. 
 Attended the QCTO/SAQA Professional Bodies road show in July 2011.

Margaret Constantaras was the deputy chairperson of the now dormant Marketing Research sub-
committee.

3.12 Accreditation

Very high on SAMRA’s agenda for the last two years is the accreditation drive to raise research 
standards and professionalism in Southern Africa. The program was finally launched last year and 
25 applications have been approved

A big thank you to Alex Kessel for a job well done.

3.13 Code of Conduct

SAMRA has had 18 incidents raised to the Professional standards portfolio, down from 26 in the 
same last period year. Only 3 of these 18 were actual complaints, 1 against a SAMRA member.
Complaints regarding sugging were notably lower this year.

There was an increase in  queries related to the use of survey data in substantiation of advertising 
claims. A meeting with ASA to ensure that there is clarity between the two codes on this issue is 
currently being set up.

It is re-assuring to note how many of the members seek to clarify issues before embarking on 
projects. However, we note that many people are not fully familiar with the ESOMAR Code 
(which we now subscribe to) and the attendant guidelines to this code.

3.14 Internal Communications

The electronic newsletter, e-mails, bulletins and SAMRA website are our main internal 
communication channels and there is a constant drive to improve these. Two electronic 
newsletters have been published – in December 2010 and July 2011.
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3.15 External Communications

The PR company, FMK Marketing, ably assisted SAMRA with effective, targeted external 
communication in the form of regular press releases, editorials, radio and TV interviews of SAMRA 
members as well as through breakfast/quarterly meetings. FMK assisted in arranging the CPA 
meeting and the Quality Discussion Forum.

The following slides (source: BMI Sport) demonstrate the value SAMRA gained in media exposure 
between August 2010 and July 2011. A big thank you to BMI Sport for this data.

Total Rand value of planned media coverage between August 2010 and July 2011

Source Inserts Inserts % Value Value % Volume
Television 9 7 R168 800 18 2580 Seconds

Radio 5 0 R50 430 5 1390 Seconds
Print 22 17 R269 198.00 29 1925 Col cm’s

Internet 94 72 R428 640.00 47
Total 130 R917 068.00

3.16 Partnerships

Pursuing mutually constructive relationships with other relevant associations and industry 
partners  (MASA, ASA, PRISA, DMSA,CGCSA):    

SAMRA does not work in isolation but sees itself as part of the broader marketing industry, hence 
its continued interaction with the Interdependent Partnership Forum which looks after the 
interests of all marketing industry players. 

Continued involvement in the Services SETA and its various structures.
Met with DMSA to discuss improved communication.

3.17 International Communications

SAMRA also has strong ties with PAMRO.
ESOMAR:  In terms of global participation and professionalism, SAMRA has, for some time now, 
been affiliated to ESOMAR. We have also adopted the international ICC/ESOMAR Code of Conduct 
and are still participating in the annual global industry survey.  

3.18 Membership Diversity

Need to attract more young talent  across the entire cultural/racial spectrum, will soon embark on 
an intensive membership-diversity drive. 

3.19 Special Interest Groups

Establishing and maintaining special interest groups to cater for specific membership segments:

Qualitative Interest Group
The long-awaited QSIG was established in March and a closed Facebook group has been created 
as a forum where practitioners can connect professionally, network, debate new ideas, share 
information and support each other. Two recruiter training events were conducted. 

Research Freelancers / Small Business Special Interest Group
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Was launched earlier this year to provide a forum for research freelancers and small enterprises 
to share ideas, learning, resources, projects, and to support one another. It currently consists of 
29 members.

3.20 Consumer Protection Act

The implications of the Act was represented to SAMRA at a breakfast function in April by a legal 
representative. Unfortunately we had to find and appoint a new legal advisor, which held up the 
process.

We were advised to firstly request that research be exempted from the Act and secondly to get 
our codes accredited at the NCC.

Documention was prepared and contact was made with the DTI to start the process. Currently we 
are waiting for the DTI to respond. 

3.21 Roadshows

Chairperson did roadshows at two Universities (Witwatersrand – 3rd year marketing students and 
University of Pretoria – Honours in Psychology students) to make the familiar to SAMRA as well as 
marketing research as a career. 

3.22 Admin and Office Management

The SAMRA database was cleaned up (non-paying members and expired membership details 
were removed) and updated.

We are still in a healthy financial position (see Treasurer’s Report) despite lower investment 
revenues due to lower interest rates. Although the annual membership increase was kept 
relatively low, SAMRA still managed to show an acceptable profit.

Thanks to Nadia Cassim, our administrative capability has continued to improve since 2008. She is 
now assisted by Desiree Joubert on a permanent basis.

Nadia is now also responsible for updating our website as and when required.

3.23 Members and Council

To each and every one of you for your support and commitment during the past year, whether 
volunteering to do something specific, sponsoring a SAMRA event or initiative, attending 
functions, or simply by supporting the SAMRA aims and objectives. An Association is only as 
strong as its members. 

All the best to Adr� Schreuder who will be taking over as Chairperson from September 2011.

4. Draft statements of accounts and Balance sheet as at 28 February 2011

The surplus for 2010/2011 was R80 362, virtually the same as the R212 900 income in 2008/2009. 

The main income items are:

 Convention loss of R10 444 
 Subscription income of R529 010



8

 Year book, SA Journal and Market Research income of R62 655
 Investment income of R67 628 in 2010/2011
 The operating expenses increased by 6.3% from R710 285 in 2009/2010 to R755 221 in 2009/2010.
 The operating profit decreased by 63% (from R219 304 in 2009/2010 to R80 362 in 2009/2010) 

The main expense items are:

 Advertising and promotions: 
R272 206 in 2010/2011 a increase of 11.4% from 2009/2010. 

 Provision is made for bad debts of R20 000 (the provision is for debts outstanding for 90 days or 
longer).

 Rent increased by 2.8% from R96 500 to R 99 153 in 2010/2011.
 Electricity and water increased by 56% from R16 244 to R25 282 in 2010/2011.
 Salary expenses increased by 18.6% from R173 788 to R206 144 in 2010/2011. 
 Telephone, fax and postage decreased by 10% from R18 750.00 to R16 862 in 2010/2011.
 Auditors fees and Administration and Accounting (total R 17 950) consist of Audit fees (2009), as 

well as 2009 tax and provisional tax returns and submission for tax returns for a number of years 
before ARB became the auditors.

Balance sheet

 SAMRA’s bank balance at 28 February 2011 was R1,600, 921 (R1,681,283 in 2010 and R1, 461,979 
in 2009).

Notes on current financial year

 Committed to continue to contain operating expenses and decrease outstanding debt. 
 The 2010 conference did not make a profit (approved by council beforehand).

Discussions at the AGM regarding budget

Every year a call for budget is requested. Each portfolio member needs to state their needs for his/her 
portfolio. Funds will be planned and negotiated.

Proposed: Elsa Thirion-Venter
Seconded: Leonie Vorster

5. Auditors election and appointment for the ensuing year

Members approved a mandate for the SAMRA Directors to appoint the current SAMRA Auditors in the 
forthcoming year.

Proposed: Neil Higgs
Seconded: SalomÄ Barnard

6. Incoming SAMRA Council

The SAMRA Chairman thanked the outgoing SAMRA Council Members (Salome Barnard, Dion van Zyl, 
Stina van Rooyen, Cornelius D’Alton, Shirley Harding and Margaret Constantaras), and introduced the 
incoming SAMRA Council. 
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The following members had been nominated and accepted the following positions on SAMRA Council:

 Adr� Schreuder - Chair
 Jan Wegelin - Chair elect/ Treasurer
 Elsa Thirion-Venter - Immediate Past Chair
 Juliet van Zyl - Cape Chair
 Marna Kirchner - Johannesburg Chair
 Peter Highley - Kwa-Zulu Natal Chair
 Elsa Thirion-Venter - Pretoria Chair
 Liza Burmeister - Namibia Chair
 Tania Scates - Fieldworkers Forum Chair
 Grant Lindhorst - Research Users Forum
 Shirley Benny - Corporate Chair
 Elaine Alder - Professional Practice Chair
 Kobus Badenhorst - Membership Chair
 Anina Maree - Communications Chair
 Salome Barnard - International Communications Portfolio Chair
 Monique Greenland - External Communications Portfolio Chair
 Schalk van Vuuren - Journal Chair
 Kim Larsen - Conference and Awards Chair
 Cletus Dube - Yearbook
 Alex Kessel - Accreditation Chair
 Noluvuko Mathibe - Training and Education, Services Seta
 Leonie Vorster - Code of Conduct
 Leonie Vorster - Consumer/customer protection act
 Mzwandile Khanya - Membership Diversity

7. Confirmation of Directors of SAMRA

Adr� Schreuder, Elsa Thirion-Venter and Jan Wegelin were confirmed as the three Directors of SAMRA 
for the following year.

8. Adjournment

With no further business to conduct, the meeting was adjourned at 15h35

Signed:

____________________ ____________________ ____________________
Adr� Schreuder Jan Wegelin Elsa Thirion-Venter
Chairman Chairman Elect/ Treasurer Immediate Past Chairman


