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1. SAMRA Conference Presentation Types

The theme for the 33rd SAMRA Conference is:

Reflection and progress  
from the present into the future
The SAMRA annual conference is about new thinking and exciting developments in various industries, being challenged, being inspired, and ultimately growing a community of learned providers and users of research.

The planned conference programme allows for four types of presentations:

	Presentation type:
	Description:
	Time allocated (subject to change)
	Slots available

(subject to change)

	1. Keynote Addresses
	This is an opportunity for industry thought leaders to present their opinions and share their wisdom with delegates (not eligible for awards)
	40 minutes presentation, and 10 minutes for questions and answers
	Four, on 16 and 17 August 2012

	2. Research Papers 
	Written research paper and presentation of the research paper at  the conference (eligible for awards)
	30 minutes presentation and 10 minutes questions and answers
	Eighteen, 16 and 17 August 2012

	3. Opinion/Issue papers
	These highlight a current issue in the industry that needs to be aired and opened up for debate and perhaps offers a suggested way forward (eligible for awards)
	30 minutes presentation and 10 minutes questions and answers
	Two, on 16 and 17 August 2012

	4. Expert Question and Answer (Q&A) sessions 
	Presentation of a short introduction that summarises current knowledge about a topic in market research, and then answering questions from the audience about the topic (not eligible for awards)
	15 minutes introduction of the topic and 45 minutes questions and answers
	Two, on 16 and 17 August 2012


Three research papers will be reserved for users of research, three for suppliers and three for Bright Young Minds.  The remainder of the research papers will be allocated across the above categories. 

The remainder of this document specifies the requirements for each of the above, in terms of synopsis, materials (i.e. keynote, research paper, or expert Q&A materials) and presentation submission.

2. Overview of the Process

2.1 General Rules of Engagement

Your submission (synopsis, materials – research paper, and/or expert Q&A session – and presentation) will be disqualified immediately, that is, will not be eligible for inclusion in the conference programme, if:

1. You appear to be selling an organisation, and/or an organisation’s products or services, and/or any proprietary methodologies.
2. References to an organisation are not limited to content that would not make sense without referencing the organisation.

3. There is any evidence that you do not adhere to the requirements contained in the SAMRA and ESOMAR Codes of Conduct
4. You miss a submission deadline.
5. You contact anyone other than the SAMRA office administrator regarding your submission. The technical process will be administered by the SAMRA office and all queries and submissions must be addressed to info@samra.co.za. Contact with anyone else regarding your submission will be considered undue influence, and will result in disqualification and possible disciplinary action.
The SAMRA and ESOMAR Codes of Conduct require, inter alia, that you:

1. Conform to all relevant national and international legislation (e.g. regarding copyright).

2. Do not act in ways that damage the reputation of market research, bring discredit on the profession or lead to a loss of public confidence in it.
3. Take special care when carrying out research among children and young people.

4. Ensure that research participation is voluntary and based on adequate, and not misleading, information about the general purpose and nature of the research when their agreement to participate is being obtained and all such statements shall be honoured.
5. Respect the rights of research participants as private individuals and ensure that they are not harmed or adversely affected as the direct result of co-operating in a research project.
6. Never allow personal data that is collected in a market research project to be used for any purpose other than research.

7. Ensure that projects and activities are designed, carried out, reported and documented accurately, transparently and objectively.
8. Carry out your research objectively and in accordance with established scientific principles.
9. Provide all appropriate technical details of the research.
10. Conform to the accepted principles of fair competition.
11. Do not unjustifiably criticise or disparage other researchers.
12. Do not allow the dissemination of conclusions that are not adequately supported by data.
13. Obtain  permission from all relevant parties for presenting your research.
14. Make a clear distinction between research findings, and interpretation and recommendations based on research findings.
15. Take action to correct any misleading statements about research and findings.
Note. Presenters of accepted synopses, materials and presentations must be able to attend the conference.

2.2 The Process

· First, synopses will be submitted per presentation type (see Section 1 above), evaluated in terms of format and quality, and selected.

· Then, once materials have been submitted (i.e. research papers, expert Q&A materials), these will be evaluated in terms of format only; this evaluation is NOT part of the awards judging process but a negative evaluation will result in disqualification. There will be NO OPPORTUNITY TO REVISE your materials once submitted.

· In the case of research papers, the judging panel will judge the papers, for the purpose of the awards, and research papers that do not achieve the minimum average score (see Section 3 below) will be disqualified.

· Once you have submitted your presentation, the presentation (exc. Keynote addresses) will be evaluated in terms of format only; this evaluation is NOT part of the awards judging process but a negative evaluation will result in disqualification. There will be NO OPPORTUNITY TO REVISE your presentation once submitted.
· You will then receive a final decision about both your materials and your presentation.

· If you are given the go-ahead to proceed, you will be included in the conference programme.
· The judges’ decision is final and no correspondence will be entered into.  A general letter with comments regarding the submissions will be provided to all who have submitted synopses.

If a submission is disqualified for any reason (i.e. late submission, withdrawal, not meeting format requirements, not adhering to the general rules of engagement and/or the SAMRA and ESOMAR Codes of Conduct, or not meeting the quality requirements in terms of minimum score cut-points) you and/or your company will not be allowed to submit for a specified number of future SAMRA conferences – see the process summary below for specific duration of disqualification.
2.3 Timetable for the 2012 SAMRA Conference

	Key Activity
	Deadline

	Submission of synopses for selection
	20 Jan 2012

	Format evaluation of synopses, and disqualification where relevant
	10 Feb 2012

	Judging of synopses, and selection of potential presenters
	10 Feb 2012

	Submission of materials (i.e. research papers, expert Q&A materials)
	7 May 2012

	Format evaluation of materials, and disqualification where relevant
	28 May 2012

	Judging of papers for awards, and selection of potential presenters
	28 May 2012

	Submission of presentations (i.e. keynote addresses, research papers, expert Q&A sessions)
	18 Jun 2012

	Evaluation of presentations format (exc. keynote addresses), and disqualification where relevant
	3 Aug 2012 

	Submit audio-visual requirements
	6 Aug 2012

	Presentation judging for awards (i.e. research papers only)
	16 & 17 Aug 2012
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3. Synopsis Submission

· Please submit your synopsis using the relevant template provided, in the format supplied in the template. You will have to select the type of presentation that you intend delivering prior to completing the synopsis template as the template is specific to each type of presentation.

· If you are making more than one submission, please submit each synopsis separately.

3.1 Synopsis for a Keynote Address

The synopsis must include the following, as per the template (attached as a separate file):

· Draft Title: Insert the draft title for the presentation
· Presenter: Title, name and surname, designation (position at employer organisation) and employer of the presenter
· Sponsor: Who will be sponsoring or paying for the presenter’s attendance at the conference?
· Contact: Contact details for the preferred contact person (title, name and surname; telephone number; email address)
· Rationale: Why is the keynote address that is proposed relevant to SAMRA, research users and/or marketers? This explanation must not exceed 100 words.

· Proposition: What will the presentation cover? This explanation must not exceed 200 words.
In addition to the Keynote Address synopsis described above, using the template supplied, please also submit a detailed CV of the presenter. Keynote Address synopses and CVs will be evaluated based on the following criteria:
· Relevance of the topic and content – 1/3

· Level of presenter expertise and experience in research or the use of research – 1/3

· Thought provoking content and thought leadership – 1/3

Note. A minimum average score of 75% is required for a synopsis to be eligible for selection. 
3.2 Synopsis for a Research Paper

The Research Paper synopsis is a summary of the research that you will present at the conference. The synopsis must include the following, as per the template (attached as a separate file):

	Title:
	Title of the paper

	
	

	Author(s)
	Name, surname, designation (position at employer organisation) and employer of each author.

	
	

	Contact details:
	Telephone number, cell number and e-mail address

	
	

	Reason: 
	Select one of the following options, as the main reason for doing the research:

a) Basic research (research directed toward increasing knowledge/understanding of the fundamental aspects of phenomena without specific application toward processes or products, that is, research about research) 

or 

b) Applied research (research to gain the knowledge / understanding necessary to determine the means by which a specific need may be met, that is, with a specific practical application in mind, for example, research that can be used to determine a marketing strategy).

	
	

	Question / Problem:
	Describe the question(s) to be answered by the research, or the problem(s) to be solved by the application of the research findings in sufficient detail to make the case for the relevance and value of this research so that it will be clear how this research will be of interest to delegates (not more than 1 000 words).   This section needs the most attention from the point of view of clarity and persuasion.

	

	Objective(s): 
	1. List the specific research objectives

2. Outline the methodology

	
	

	Sample details
	Briefly describe the data collection procedure: the sample selection process and target market definition (not more than 200 words).

	
	

	Literature review
	Many papers fail due to an inadequate literature review or a failure to realise that a topic has been well aired at previous recent SAMRA Conferences.  Explain here how you will address this arena (not more than 100 words).

	
	

	Ethics:
	Briefly describe which ethical issues you foresee in doing the research, and how these issues will be resolved (not more than 100 words).


Research paper synopses will be evaluated based on the following weighted criteria:

· Thought provoking – 1/3

· Adds to industry knowledge/innovative – 1/3

· Well written (e.g. well structured and clear) – 1/3

· Preference will be given to research that makes use of Southern African data, and the presentation of case studies 

Note. A minimum average score of 75% is required for a synopsis to be eligible for selection. 
3.3 Opinion/Issue papers

The synopsis must include the following, as per the template (attached as a separate file):

	Title: 
	Title of the paper

	Presenter: 
	Title, name and surname, designation (position at employer organisation) and employer of the presenter

	Contact details: 
	Telephone number, cell number and e-mail address

	Rationale: 
	What is the issue at hand?  Describe the issues to be addressed by the paper in sufficient detail to make the case for the relevance and value of this paper so that it will be clear how it will be of interest to delegates (not more than 1 000 words).   This section needs the most attention from the point of view of clarity and persuasion as well as relevance to SAMRA, research users and/or marketers.

	Proposition: 
	Does the paper suggest a way forward; does it come to firm conclusions that could affect how research is conducted or interpreted in the future? An outline of these conclusions will be helpful here (not more than 200 words).


Note. A minimum average score of 75% is required for a synopsis to be eligible for selection. 
3.4 Synopsis for an Expert Q&A Session

The synopsis must include the following, as per the template (attached as a separate file):

	Focus:
	What will be the main focus of the session (not more than 100 words)?

	
	

	Rationale:
	What is the reason for proposing the session?

	
	

	Target:
	Who should attend the session?

	
	

	Objectives:
	What are the session objectives?

	
	

	Content:
	Provide an overview of the content to be covered in the introduction of the session topic (not more than 200 words).

	
	

	Expertise and Experience:
	Summarise the nature of your expertise and experience in the session focus area (not more than 100 words).

	
	

	Thought Leadership:
	Are you considered by your peers in the research industry as a thought leader? Please explain your answer.


In addition to the Expert Q&A Session synopsis using the template supplied, please also submit a detailed CV. Expert Q&A Session synopses will be evaluated based on the following criteria:

· Relevance of the topic and content – 1/3

· Level of presenter expertise and experience in the area of focus – 1/3

· Thought provoking content and thought leadership – 1/3

Note. A minimum average score of 75% is required for a synopsis to be eligible for selection. 
4. Materials Submissions

Keynote Address presenters do not have to submit any materials other than the presentation (see Section 5).

4.1 Criteria for Research Paper Evaluation
As a service to speakers and delegates, and as future reference work for students and practitioners in marketing and marketing research, SAMRA’s policy is to publish the research papers for each conference, and copies are submitted to the Legal Deposits of South Africa. The research papers and presentations are published on CD for the conference. Therefore, it is important that you adhere to the following format criteria to avoid disqualification:

	Structure
	· Note that manuscripts should not consist primarily of charts, figures or tables.

· Page 1 is the Title Page. It must contain:

· Title of the paper

· Name of author(s)

· Brief abstract (i.e. a summary of the reason for the research, what was investigated, the methodology employed, and the key findings, in no more than 100 words)

· From Page 2 onwards:

Introduction
The introduction must include:

· A review of previous research/literature relevant for the presented research, 
· The rationale for and importance of the research, 
· The research question or problem, 
· The hypothesis (if relevant), and 
· The research objectives.  
Methodology
The methodology section must include the following (also see Section 2 above for a description of the components listed here):
· Design: a description of the research design, approach and strategy employed
· Participants: a description of the data sources and participant selection method(s) (e.g. sampling) as well as participant characteristics
· Research Instruments: a description of the research instrument(s) used, including their validity and reliability

· Data Collection: a description of the collection methods and procedures used as well as ethical adherence
· Data Processing: a description of data capturing and analysis methods and procedures used  
Results
The results section must include the research findings, and may be combined with the next section, namely, the Discussion, provided that there is a clear distinction between the research results and the researcher’s opinion/discussion.

Discussion
This section must contain a discussion of the results of the research, including the implications of the results for practice, limitations of the research and recommendations for future research.
Conclusion
The Conclusion section is a summary of the research and usually contains concluding remarks. 

Appendices: Add numbered technical appendices, if needed

References: include a list of references, in alphabetical order

	
	

	Length and Layout
	· The length of the text must not exceed 30 pages, page format A4 with 2 cm margins, 1.25cm Header and 1.25cm Footer, including all tables and figures but excluding Appendices. One text page should contain no more than 550 words or 2750 characters.

· Type all text in upper and lower case letters (i.e. Sentence and/or Title Case, as is relevant) and in size 12 Times Roman Typeface. 

· Do not write headings in capital letters (i.e. UPPERCASE). Headings must be in Bold font. 

· No more than three levels of headings must be used throughout, indicated using level numbering (e.g. 1, 1.1, 1.1.1).

· Number all tables and figures/graphs.

	
	

	Referencing
	Referencing for the written research papers and the presentation must use the following formats:

· For text that has a reference(s) associated with it:  

One of the origins of correspondence analysis lies in a French technique termed reciprocal averaging, allied to which is optimal scaling (Greenacre, 1984). 

The main reason reported for smoking was peer pressure (Johnson & Smith, 2001). Johnson and Smith (2001) also found that teenage boys were more likely to succumb to such pressure than teenage girls. This finding was confirmed in a number of subsequent studies (Smith & McGregor, 2001; Johnson & Smith, 2002; Johnson & McGregor, 2003).

· In a sentence where a reference is an integral part of the sentence and a direct quote is used:  

As Diener and Lucas (2000, page 12) put it: "The rain in Spain falls mainly on the plain."

· Where a reference has more than two authors:

In the first instance used: The researchers confirmed that the rain in Spain falls mainly in the plain (Diener, Lucas & Smith, 1997).

Subsequent uses: The researchers further confirmed that the rain in Spain contains very low levels of acid rain (Diener, et al., 1997).

· In the reference list at the end of the manuscript:

If it is a book, the book title is underlined: Kahneman, D., Diener, E. and Schwarz, N. (2000). Hedonic Psychology. Russell Sage: New York.
If it is an article/paper in a journal or magazine: Diener, E., Suh, E. and Oishi, S. (1997). Recent Findings on Subjective Well-Being. Indian Journal of Clinical Psychology, Volume 1(2), 1997.
If it is a chapter in book: Kahneman, D. and Schwarz, N. (2000). Where to now? In Hedonic Psychology, Kahneman, D., Diener, E. and Schwarz, N. (Eds.), Russell Sage: New York.
If it is a conference paper: Pretorius, H. (2009). Paper presented at the 30th SAMRA Conference, Stellenbosch, .




For the format evaluation of the research paper, before the awards judging takes place, your paper will be evaluated in terms of the above criteria. The result of the evaluation will be one of the following:

· The paper is not accepted for presentation at the SAMRA Conference

· The paper is accepted for presentation at the SAMRA Conference as is

In addition to the above format evaluation, the research paper will be judged for awards purposes, based on the following weighted criteria:

· Thought provoking – 1/6

· Innovative/adds to industry knowledge – 1/6

· Provides useful and usable insights – 1/6

· Well-written - logical flow, good English, easy to follow – 1/6

· Original, does not simply parrot other people’s work – 1/6

· Good literature review and proper references – 1/6

Note. A minimum average score of 70% is required for a research paper to be eligible for inclusion in the conference programme, and only research papers that achieve an average score of 75% or more will be eligible for awards.
4.2 Criteria for Expert Q&A Session Materials Evaluation

As a service to speakers and delegates, and as future reference work for students and practitioners in marketing and marketing research, SAMRA’s policy is to publish the materials for each conference
 on CD. The materials for your Expert Q&A Session should provide a concise but well-researched introduction to the focus area/topic of the session. 
It is important that you adhere to the following criteria to avoid disqualification:
	Structure
	The document should start with a title page. This should be followed by the main body of materials that introduce the session topic. Note that the materials should not consist of slides, but of text.

The first page should contain:

· Session topic

· Name of presenter(s)

· Brief introduction (no more than 100 words): provide an overview of the topic 

Information about the Topic
· Headings: Use bold letters (not capitals) for headings and have no more than three levels of headings throughout

References: in alphabetical order

	
	

	Length and Layout
	· The length of the text must not exceed 10 pages, page format A4 with 2 cm margins, 1.25cm Header and 1.25cm Footer, including all tables and figures. One text page should contain no more than 550 words or 2750 characters.

· Type all text in upper and lower case letters (i.e. Sentence and/or Title Case, as is relevant) and in size 12 Times Roman Typeface. 

· Do not write headings in capital letters (i.e. UPPERCASE). Headings must be in Bold font. 

· No more than three levels of headings must be used throughout, indicated using level numbering (e.g. 1, 1.1, 1.1.1).

· Number all tables and figures/graphs.
· Take into account that the document will be copied in greyscale, and not in colour.

	
	

	Referencing
	· Ensure that you include any source references within the text, and referencing for the written introduction materials and the presentation must use the same format as for research papers (see 4.1) 


Your Expert Q&A Session materials will be evaluated based on the above format criteria. Also, please take into account the following guidelines:

· Relevance of the topic and content for market research and/or marketing

· Thought provoking content

· Thought leadership

· Well-structured, clear presentation of content

· Good literature review and comprehensive and correct references

· Language editing

· Adherence to the general rules of engagement (stated above)

· Well-written - logical flow, good English, easy to follow 

· Original, does not simply parrot other people’s work 

5. The Presentation

Please submit your audio-visual equipment requirements to the SAMRA office with your presentation:

· Lapel microphones, a laptop and data projector, and a podium will be provided.
· Any other requirements must be sent through before 6 August 2012.

· Rehearsal/Dry-run times will NOT be scheduled. Please dry-run your presentation prior to conference to ensure that you stay within the allocated time.
Your presentation deserves the maximum attention and interest from your audience. Here are some suggestions to help you achieve this:

	Timing and delivery:


	· In fairness to the facilitator and other speakers in your session, and the audience, it is essential that you rehearse your presentation to make sure it fits within the time allocated to you. You will be cut at the end of the allocated time, so please ensure that you complete your presentation in time.

· For research papers, your personal delivery should be a summary of the written paper, drawing out and expanding on the main points, and never consist of reading the paper that appears in the CD. Your presentation will always be more interesting if it concentrates on case histories rather than the theoretical aspects of the subject.

· For expert Q&A sessions, you will be the facilitator, and it is up to you to ensure that the audience participates. They will evaluate your expert Q&A session!

	
	

	Audience:
	· Please keep in mind that your audience might not be familiar with the research technicalities and jargon applicable to your own field. Therefore, abbreviations and types of service, facility or technique must all be explained fully. It is also important to control your speed and delivery and try to speak as clearly as possible.

	
	

	Visual aids:
	· The value of a presentation and the impression left of both the material and the speaker are at least partly determined by the use of effective, legible, high quality visual aids.

· Ensure that your presentation is well-structured, and clear.

· Video and audio equipment is available. Should you have any special audio-visual requirements, please notify us as soon as possible.

· Make sure that your slides will be clearly legible from the back of a large hall.

· Restrict the amount of information on any slide using as few words as possible. It is advisable to place a maximum of 10 lines of text, including a heading.

· Please number your slides.

· Edit the copy for language and spelling (English – South Africa)

· You may use any font


5.1 Criteria for Presentation Format Evaluation

The format of research paper and expert Q&A session presentations
 will be evaluated in terms of the following criteria:

· Adherence to the general rules of engagement (stated above)
· First/front page: the first page must contain the title of the research paper/expert Q&A session, the name and surname of the presenter, and the name of the sponsoring organisation. The font of the copy containing the sponsoring organisation’s name may not exceed the size of Georgia 18 pt font. You may add the sponsoring organisation’s logo in the bottom left corner of the slide, but the logo dimensions may not exceed 3 cm x 6 cm (either portrait or landscape).
· Branding: NO branding is allowed other than the sponsoring organisation’s name and logo on the front page. Do not use any organisation-specific colour themes, graphics, or other marks (inc. watermarks), etc.
For example:
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MY RESEARCH PAPER/EXPERT Q&A SESSION/WORKSHOP TITLE

By Nadia Cassim

Southern African Marketing Research Association (SAMRA)
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The result of the format evaluation will be one of the following:

· The presentation is not accepted for delivery at the SAMRA Conference

· The presentation is accepted for delivery at the SAMRA Conference as is
5.2 Criteria for Awards Judging of Research Paper Presentations

Research paper presentations will be evaluated based on the following weighted criteria:

· Clear, readable and imaginative slides – 1/4

· Well-presented – 1/4

· Thought provoking – 1/4 

· Innovative/adds to industry knowledge – 1/4

Note. A minimum average score of 75% or more is required for the presentation to be eligible for awards. 

6. The Awards

The following SAMRA Conference Awards are available, for the authors/presenters of research papers only:

· SAMRA Best Overall Paper

· SAMRA Best First Time Speaker

· Research International award for the Best Contribution to Research Standards for Africa

· Telkom Best User Award
The final scores for awards are computed as follows:

· Written research paper score = 60%
· Research paper presentation score = 40%
� For Expert Q&A sessions, copies are not submitted to the Legal Deposits of South Africa


� For research paper presentations, the format evaluation will take place before the awards judging 
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