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MEMORANDUM OF ASSOCIATION OF A COMPANY NOT HAVING A SHARE CAPITAL 

[Section 54(1); Regulation 17(3)]Registration No. of Company 

SOUTHERN AFRICAN MARKETING RESEARCH ASSOCIATION 

(the company) 

 

1. NAME  

 

1.1 The name of the Company is SOUTHERN AFRICAN MARKETING RESEARCH ASSOCIATION 

(ASSOCIATION INCORPORATED UNDER SECTION 21)  

1.2 The name of the Company in the office official languages of the Republic is NOT 

APPLICABLE  

1.3 The shortened form of the name of the Company is SAMRA.  

 

2. PURPOSE OF DESCRIBING MAIN BUSINESS  

 

2.1 The main business of the Company, in trying to achieve professionalism in research 

practice and promoting the effective use of marketing research by decision makers, shall be:  

2.1.1 to promote and protect marketing research based on sample surveys and other 

recognised research techniques;  

2.1.2 to promote and protect the interests of those who use or purchase the services or 

products of the services of members of the profession;  

2.1.3 to protect the interests of SAMRA members;  

2.1.4 to protect the interests of those respondents, who supply information in marketing 

research studies;  

2.1.5 to foster scientific study and research in the fields of marketing, social and 

communication decision-making;  

2.1.6 to foster research into and to improve the methods and techniques of marketing 

research;  

2.1.7 to contribute to the improvement of the teaching of marketing research;  

2.1.8 to encourage and uphold sound, honest practices, to keep marketing research practices 

on a high ethical plane and to assist in the maintenance of high standards in the profession;  

2.1.9 to improve the awareness, image and salience of marketing research, amongst the 

general public, and all those engaged in the fields of marketing, social and communication 

decision-making;  

2.1.10 to pursue the aims and objectives described above by all or any of the following means:  

2.1.10.1 by establishing standards of accomplishment as the necessary qualification for 

membership of the Company;  

2.1.10.2 by providing or organising or assisting in the provision of qualifying and other 

examinations for persons engaged or wishing to become engaged in the profession and by 

providing teachers and examiners for this purpose;  

2.1.10.3 by providing for awards and prizes for marketing research and other contributions of 

a high standard in the fields of marketing and marketing research;  

2.1.10.4 by providing for awards, prizes and scholarships for candidates at examinations;  

2.1.10.5 by providing for the publication and distribution of text books, pamphlets, journals or 

other material relating to marketing and marketing research, and by providing or assisting in 

any other way for the collection and dissemination of information on marketing and marketing 

research;  

2.1.10.6 by procuring and encouraging the publication of articles, books, reviews and other 

contributions relating to marketing and marketing research;  

2.1.10.7 by providing or organising or assisting in the provision and organisation of meetings, 

discussions, lectures, courses, seminars, conventions and conferences concerned with 

marketing research; and  

2.1.10.8 by liaising with other bodies or organisations in the fields of marketing, marketing 

research or related fields;  

2.1.11 to conduct or sponsor (either alone or in conjunction with any other person or body) 

investigations, inquiries or research into any matters affecting the profession;  

2.1.12 to collaborate or affiliate with any other organisation, society or association having 

objects altogether or in part similar to the objects of the Company;  

2.1.13 to support or oppose legislation or other measures affecting the profession and to take 
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all such steps as may seem expedient for altering and improving any existing laws, customs or 

usages affecting the profession;  

2.1.14 to represent the profession in its relations with Governments, associations and other 

official and unofficial bodies in all matters affecting the profession or the interests of those 

engaged therein;  

2.1.15 to retain, employ and remunerate scientific, professional, skilled or technical advisers or 

workers in connection with any of the objects of the Company;  

2.1.16 to make and enforce in such manner as may be convenient, a Code of Conduct, by-

laws, rules and regulations as to the conduct of members of the Company and for the 

regulation of transactions between members of the Company and others; and  

2.1.17 to institute or carry out all or any of the following ancillary objects insofar as these may 

be necessary for the attainment of the objects of the Company:  

2.1.17.1 to purchase, to hire, to erect, or otherwise to acquire any movable or immovable 

property which may be deemed necessary or convenient of the housing of the Company’s 

offices, or for any of its aims and objects, and to sell or transfer such property;  

2.1.17.2 to sell, manage, let or hire, mortgage, deal with or otherwise dispose of all or any 

part of the Company’s property or assets;  

2.1.17.3 to have an account with a banking institution as defined in the Bank Act No 23 of 

1965, as amended, and/or with a building society, registered under the Building Societies Act 

No 82 of 1965, as amended;  

2.1.17.4 to borrow or to raise money either upon credit, or secured by any means, including 

mortgage of the Company’s property or by overdraft from its bankers;  

2.1.17.5 to invest monies of the Company not immediately required for any of its objects in 

such a manner as may from time to time be determined, provided that the interest, increment 

or profit from such investments shall be applied to the furtherance of all the herein provided 

objects or any of them;  

2.1.17.6 to accept any gift, endowment or bequest made to or for the Company, and to carry 

out any trust allotted to any such gift, endowment or bequest;  

2.1.17.7 to determine an entrance fee, to levy annual subscriptions on members of the 

Company and to raise funds for the purpose of carrying out the principles and objects of the 

Company; and  

2.1.17.8 to do all such other lawful things as are in the opinion of the Chairmans’ Council 

necessary, proper or advisable for the advancement generally of the interests of the Company 

or the profession, or which are incidental or conducive to the attainment of all the above aims 

and objects or any of them.  

 

3. MAIN OBJECT  

 

The main object of the Company shall be:  

3.1 to promote and protect marketing research based on sample surveys and other recognised 

research techniques;  

3.1.1 to promote and protect the interests of those who use or purchase the services or 

products of the services of members of the profession;  

3.1.2 to protect the interests of SAMRA members;  

3.1.3 to protect the interests of those respondents, who supply information in marketing 

research studies;  

3.1.4 to foster scientific study and research in the fields of marketing, social and 

communication decision-making;  

3.1.5 to foster research into and to improve the methods and techniques of marketing 

research;  

3.1.6 to contribute to the improvement of the teaching of marketing research;  

3.1.7 to encourage and uphold sound, honest practices, to keep marketing research practices 

on a high ethical plane and to assist in the maintenance of high standards in the profession;  

3.1.8 to improve the awareness, image and salience of marketing research, amongst the 

general public, and all those engaged in the fields of marketing, social and communication 

decision-making;  

3.1.9 to pursue the aims and objectives described above by all or any of the following means:  

3.1.9.1 by establishing standards of accomplishment as the necessary qualification for 

membership of the Company;  
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3.1.9.2 by providing or organising or assisting in the provision of qualifying and other 

examinations for persons engaged or wishing to become engaged in the profession and by 

providing teachers and examiners for this purpose;  

3.1.9.3 by providing for awards and prizes for marketing research and other contributions of a 

high standard in the fields of marketing and marketing research;  

3.1.9.4 by providing for awards, prizes and scholarships for candidates at examinations;  

3.1.9.5 by providing for the publication and distribution of text books, pamphlets, journals or 

other material relating to marketing and marketing research, and by providing or assisting in 

any other way for the collection and dissemination of information on marketing and marketing 

research;  

3.1.9.6 by procuring and encouraging the publication of articles, books, reviews and other 

contributions relating to marketing and marketing research;  

3.1.9.7 by providing or organising or assisting in the provision and organisation of meetings, 

discussions, lectures, courses, seminars, conventions and conferences concerned with 

marketing research; and  

3.1.9.8 by liaising with other bodies or organisations in the fields of marketing, marketing 

research or related fields;  

3.1.10 to conduct or sponsor (either alone or in conjunction with any other person or body) 

investigations, inquiries or research into any matters affecting the profession;  

3.1.11 to collaborate or affiliate with any other organisation, society or association having 

objects altogether or in part similar to the objects of the Company;  

3.1.12 to support or oppose legislation or other measures affecting the profession and to take 

all such steps as may seem expedient for altering and improving any existing laws, customs or 

usages affecting the profession;  

3.1.13 to represent the profession in its relations with Governments, associations and other 

official and unofficial bodies in all matters affecting the profession or the interests of those 

engaged therein;  

3.1.14 to retain, employ and remunerate scientific, professional, skilled or technical advisers or 

workers in connection with any of the objects of the Company;  

3.1.15 to make and enforce in such manner as may be convenient, a Code of Conduct, by-

laws, rules and regulations as to the conduct of members of the Company and for the 

regulation of transactions between members of the Company and others; and  

3.1.16 to institute or carry out all or any of the following ancillary objects insofar as these may 

be necessary for the attainment of the objects of the Company:  

3.1.16.1 to purchase, to hire, to erect, or otherwise to acquire any movable or immovable 

property which may be deemed necessary or convenient for the housing of the Company’s 

offices, or for any of its aims and objects, and to sell or transfer such property;  

3.1.16.2 to sell, manage, let or hire, mortgage, deal with or otherwise dispose of all or any 

part of the Company’s property or assets;  

3.1.16.3 to have an account with a banking institution as defined in the Bank Act No 23 of 

1965, as amended, and/or with a building society, registered under the Building Societies Act 

No 82 of 1965, as amended;  

3.1.16.4 to borrow or to raise money either upon credit, or secured by any means, including 

mortgage of the Company's property or by overdraft from its bankers;  

3.1.16.5 to invest monies of the Company not immediately required for any of its objects in 

such a manner as may from time to time be determined, provided that the interest, increment 

or profit from such investments shall be applied to the furtherance of all the herein provided 

objects or any of them;  

3.1.16.6 to accept any gift, endowment or bequest made to or for the Company, and to carry 

out any trust allotted to any such gift, endowment or bequest;  

3.1.16.7 to determine an entrance fee, to levy annual subscriptions on members of the 

Company and to raise funds for the purpose of carrying out the principles and objects of the 

Company; and  

3.1.16.8 to do all such other lawful things as are in the opinion of the Chairmans’ Council 

necessary, proper or advisable for the advancement generally of the interests of the Company 

or the profession, or which are incidental or conducive to the attainment of all the above aims 

and objects or any of them.  

 

4. ANCILLARY OBJECTS EXCLUDED  
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None of the specific ancillary objects referred to in Section 33(1) of the Companies Act, 1973 

(as amended) (The Act) are excluded from the unlimited ancillary objects of the Company.  
 

5. POWERS  

 

5.1 The plenary powers of the Company are limited by the exclusion of the applicability of the 

powers contained in Paragraph(s) of Schedule 2 to the Act to the Company.  

5.2 The plenary powers of the Company are further limited inasmuch as Paragraphs (a), (b) 

and (c) of Schedule 2 to the Act shall only be executed in accordance with the main object of 

the Company.  

5.3 The plenary powers of the Company are qualified by the amendment of the following 

paragraphs of Schedule 2 to the Act:  

5.3.1 Paragraph (f) is amended to read:  

"to lend money to any beneficiary of the Company having the same object as the Company".  

5.3.2 Paragraph (g) is amended to read: "to invest money with any registered financial 

institution as defined in Section 1 of the Financial Institutions (Investments of Funds) Act, 

1984, and in shares listed on a licensed stock exchange as defined in the Stock Exchanges 

Control Act 1985".  

5.3.3 Paragraph (l) is amended to read: "to amalgamate with other companies having the 

same or similar objects to the Company".  

5.3.4 Paragraph (n) is amended by deleting the words: "or by allotment of shares (credited as 

fully paid-up)";  

so that the paragraph will read:  

"to remunerate any person or persons in cash for services rendered in its formation or in the 

development of its business".  

5.3.5 Paragraph (o) is amended to read: "to make donations provided that no donation may 

be made to any director or member of the Company";  

5.3.6 Paragraph (r) is amended by deleting the words: "profit-sharing plans and other 

incentive schemes"  

and the word: "director"  

so that the paragraph will read:  

"to pay gratuities or offer assistance in deserving circumstances to its employees".  

5.3.7 Paragraph (s) is deleted in its entirety.  

 

6. CONDITIONS  

 

6.1 The income and property of the Company, whencesoever derived, shall be applied solely 

towards the promotion of its main object, and no portion thereof shall be paid or transferred, 

directly or indirectly, by way of dividend, bonus or otherwise howsoever to the members of the 

Company or to its controlling or controlled company (if any); provided that nothing herein 

contained shall prevent the payment in good faith of reasonable remuneration to any officer or 

servant of the Company or to any member thereof in return for any services actually rendered 

to the Company.  

6.2 Upon its winding-up, deregistration or dissolution, the assets of the Company remaining 

after the satisfaction of all its liabilities shall be given or transferred to some other association 

or institution or associations having objects similar to the Company's main object, to be 

determined by the members of the Company at or before the time of its dissolution or, failing 

such determination, by the court.  

6.3 All donations to the Company shall be irrevocable.  

 

7. PRE-INCORPORATION CONTRACTS (IF ANY)  

 

None.  

 

8. GUARANTEE  

 

8.1 The liability of members is limited to the amount referred to in Paragraph 8.2.  

8.2 Each member undertakes to contribute to the assets of the Company in the event of its 
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being wound-up while he is a member or within 1 (one) year afterwards, for payment of the 

debts or liabilities of the Company contracted before he ceased to be a member, and of the 

costs, charges and expenses of the winding-up and for adjustment of the rights of the 

contributories among themselves in an amount of R50.00 (Fifty Rand).  

 

9. ASSOCIATION CLAUSE  

 

We, the several persons whose full names, occupations, residential and business and postal 

addressed are subscribed, are desirous of being formed into a company in pursuance of this 

Memorandum of Association and we respectively agree to become members of the Company.  

 

10. FINANCIAL YEAR END  

 

The year end shall be February. 


