


SAMRA's Accreditation programme, launched
late in 2009, formally acknowledges those
researchers who successfully contribute to,
maintain, and are committed to further raising
standards of professionalism in the research
industry.

We are pleased to report further applications
are in the pipeline, and welcome our most
recently certified SAMRA Accredited Research-
ers (SARs), Leonie Vorster, Salome Barnard
and Elsa Thirion-Venter.

Leonie Vorster is an MA (Research Psychology)
NMMU graduate, and, before specialising in
Psychology, took a degree in Communication
Science at the University of Johannesburg. A
respected member of various professional
bodies in the research and health sciences
fields, (including SAMRA Chairman in 2008),
Leonie has practised qualitative and quantita-
tive research in a management capacity at
Upplier and Consultant levels, has been a
guest léctlrer and supervisor in research at

various higher educational institutions, and, has
presented numerous papers at professional
conferences, going back as far as 1992.

At present Leonie runs her own Consultancy,
Evolutions Research Solutions (PTY) Ltd.,
whose doors opened in 1998 and which offers
research for the successful management of
strategic and market decisions, primarily in
business to business contexts.

Salome Barnard is the present SAMRA
Chairman. She has an extensive history in
marketing research, starting out at Eskom,
where she spent 7 years in business
intelligence and research posts, in her final
years in a management capacity. She then
moved on to Telkom, where, for the past 11
years, she has been the senior manager
responsible for market research. Her experi-
ence ranges across qualitative, quantitative,
local and international research at both
consumer and business to business levels.




Salome has a BA (Communications) degree
from UNISA, and completed two International
Executive Development programmes; one at
WBS and another at London Business
School. She also did a programme called
“Managing Young Global Enterprises”
through Insead Business School in France.
She has participated, in numerous marketing
and research courses, seminars and
workshops across a diverse range of
disciplines related to her area of responsibil-
ity, from Public Relations to Management
Development, Sales & Marketing, Strategic
Management and International Business,
among others.

Elsa Thirion-Venter is SAMRA's Chair elect
and Treasurer. She has an MA Psychology
(PTA), an MBL UNISA, (for which her fourth
year dissertation addressed ‘The Changing
Face of Marketing Research’), as well as a
Higher Dipl. in Speech training from UNISA
and is currently working towards a Doctorate
Jugrfulting Psychology, at UNISA. She has

kept up with industry developments via courses
and workshops, across, inter alia, the fields of
Marketing Management, Business Writing &
Presentation Skills, Information Analysis and
Survey Methodology.

Following a brief stint as a Psychometrist, Elsa
worked variously for the HSRC, MarkData and
the SABC in research and research management
positions before finally returning, since 1996, to
MarkData as one of their 3 company directors.

Elsa has many years research management
experience, both as a Buyer and Supplier of
qualitative and quantitative research, specialis-
ing more especially in the quantitative field. She
is also involved with staff training and lectures at
university level.
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In the new education and training landscape in
South Africa, industry is tasked with the
development of national standards for
occupations (e.g. research, fieldworker)
deemed important to ensure economic and
industry growth. In addition, the new National
Qualifications Act (2009) mandates the South
African Qualifications Authority (SAQA) to
register Professional Bodies. Criteria for
recognition of Professional Bodies will be
promulgated by the 1st quarter of 2011 and
SAQA will be ready to register professional
bodies and designations by the 2nd quarter of
2011. The needs that drive this initiative
include that the National Learner Records
Database will be populated with professional

data for skills scarcity identification and
career;ﬂtgl?e will be facilitated using this
information.

WHAT DOES TVERNFORUS?

If registered as a professional body, SAMRA
would:

e Be consulted regarding the standards for
occupational education and training that
are relevant for our industry

® Define and describe professional
designations for market research (similar
to our current SAR accreditation) that are
recognised nationally (and possibly
internationally) if submitted by registered
professional bodies to SAQA

® Ensure that members are able to claim a
levy for Skills Development activities by
ensuring that the prerequisite national
standards are in place and training
providers are accredited against these
standards by the powers that be

Any thoughts or comments about this? Let me
know on leonie@evolutions.co.za

Leonie Vorster

SAMRA representative at the SAQA Professional
Bodies Workshop, 21 April 2010
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A ground swell of interest from research users
and qualitative practitioners highlighted the need
for a qualitative special interest group. In order
to be as democratic as possible and obtain wide
and well considered input, an initial on-line
discussion in which the nature and practicalities
of such a group could be defined, was arranged.
Group participants were from both service
providers side, as well as practitioners,
moderators, recruiters etc. The discussion
provided valuable guidelines for the formation of
the group and created huge enthusiasm among
participants. Thus, the Qualitative Special
Interest Group (QSIG) came into being.

The aims of the group are

*  Development of the qualitative research
industry in South Africa

»  Upliftment of skills

*  Professional interaction, ideas sharing and
networking

»  Defining best practice

*  To be mentors for young practitioners
entering the market

*  To be creative and engender new thinking
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Our next goal was to form a committee and the
following practitioners volunteered to serve on
the committee:

*  SAMRA representation — Marna Kirchner

*  Communication and social media — Jani
De Kok

*  Education and Training — Beverley
Buchanan

»  Fieldwork suppliers — Lynette Van Duyn,
Tani Pretorius and Christine Steerman

In order to start to put our plans into action, a
closed Facebook group has been created. This
creates a forum where practitioners can
connect, network and share information. Be
sure to participate in this by joining the group.
Search for (QSIG) Qualitative Special Interest
Group and become an active member of the
industry!

Our next goal is to start defining our roles
more precisely and putting plans in action.

[ would like to thank all the members of the
industry who have volunteered to give of their
time and am grateful for their passion and
interest.




The first quarter of the year has sped past as
has the annual conference. Amidst the bustle,
the JOHANNESBURG BRANCH is active and
striving to bring our members exciting and
insightful functions where we can network and
learn.

A key aim for us in 2010 is to make the branch
even more relevant to members and to become
a vibrant and relevant part of their activities. We
are constantly on the look-out for hot-button
topics and try to invite speakers who are
recognised authorities on these topics to
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On 7th of May we had our best attended
function in many years. Birger Jan Olsen of
Mindmetic presented his “mind reading”
technology to a fascinated audience of
researchers and their marketing colleagues.
The subsequent discussion was particularly
lively and indicated a very positive attitude to
the future use of the technology.

We are grateful to Research International for
providing the venue and the liquid refreshment.
A call was made for volunteers to form a
committee to develop and deliver a future

address members. If you have good suggestions
for topics to address or for authorities in the
industry who are able to train members on a
specific subject, please contact Marna Kirchner
at marnak@headworkz.co.za

We have an exciting schedule of activities for
2010 which will include speakers on reader
engagement, youth studies as well as
geographic mapping.

Look out for our new look invitation for our July
breakfast function.
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programme of events and we hope to hold our
first meeting in the near future..




The increasing demands that volunteering time
to serve on SAMRA council make have yet
again taken their toll in 2010. Tarryn Kaplan
will be relocating to Stellenbosch for the next
eight months and will therefore not be able to
attend Cape Town-based meetings and
functions. Tarryn has indicated that she would
be willing to resume her position on Council
once she returns, but in the meantime we will
miss her efficiency and enthusiasm.

In May, Kim Danoher and Susan van Niekerk,
Marketing Specialists at Geomarketing Africa,
presented at the SAMRA breakfast speaker
function. Using case study examples, Kim and
Susan showed how GIS is used to enable
effective, efficient and groundbreaking
accuracy and control of market research
projects, particularly in challenging emerging
market environments. They also illustrated
how GIS enriches clients’ data by visually
reflecting trends and relationships, enabling
market researchers to wow them with
research results that lead to more effective
and intelligent business decisions.
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A hugely successful half day training event on
advertising and research took place on 13
April. Gillian Rightford, former group managing
director of Lowe Bull and founder of
Adtherapy, examined what makes a great ad to
creatives and consumers and how to use
research to make things better. We had a
great turnout and have received lots of
positive feedback.

We would like to put a call out to all SAMRA
members who would be willing to contribute
their energy and time to SAMRA Cape events
and who would like to join the council to
please e-mail me on
stina.vanrooyen@za.miIIwardbrown.colm.
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On 6 May 2010 the Pretoria branch had a
very interesting presentation by Marée Fouché
with the title “Going classical is good for
fashion but is it good enough for qualitative
work?” Marée challenged the audience to
rethink and reevaluate qualitative methodolo-
gies - how can effective classical tools be
reshaped to become new and fresh in an ever
changing consumer landscape? The depth
required to understand consumers “can often
no longer be satisfied with the classical
qualitative approach. Innovation and creative
expertise is driving insights and often a one
size fits all approach is no longer deemed
enough”.

Real behaviour and claimed behaviour do not
always match. What one observes and learns
in classical respondent interaction situations

does not 100% reflect what is observed in real
life. An approach of being invited into consum-
ers’ lives by observing them in their real habitat
yields far richer information than trying to break
into their minds in a two hour session. All
research disciplines from ethnography, semiotics,
classical focus groups through to real life work
makes for a holistic understanding of the
research subject and the topic at hand.

A qualitative researcher is also never off duty. By
constantly observing and questioning the
environment and behaviour, the qualitative
researcher’s acute sense of observation can
add value beyond what is obtained in more
structured data gathering methodologies

Marée succeeded in stimulating thoughts and
discussion with his presentation.
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